January  30, 1988 
$1.50 


Editor  &  Publishior 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Ad  Bureau’s 
ad  overview 
(See  page  14) 


Lobbying  for 
tbe  Detroit  JOA 
(See  page  16) 


Newspapers  iose 
big  tax  case 
(See  page  18) 


Life  as  a  copy  editor 
at  The  Orange  County  Register 


OK,  so  our  copy  editors  don’t  actually  work  on  the  beach.  But  life’s  not  too  bad  around 
here,  either.  You  probably  know  about  our  reputation  as  one  of  America’s  hottest 
newspapers.  What  you  may  not  know  is  that  we’re  rededicating  ourselves  to  improving 
our  writing  and  editing  in  1988.  We’re  expanding  our  desks  to  do  that,  so  we  need  some 
excellent  copy  editors.  If  you’re  interested  in 

working  at  an  exciting  newspaper  in  a  great  T  H  ORAN  G  E^C  0  U  N  T  Y 

county,  write  to  Mike  Whitehead,  assistant 
managing  editor.  The  Orange  County  Register, 

P.O.  Box  11626,  Santa  Ana,  CA  92711. 


Circulation  317,331  daily.  362,404  Sunday  (ABC  Publisher’s  Statement,  9/30/87) 
Represented  nationally  by  CWO&O 


Opportunity 
knocks  for 
supplomontals 
(Soo  pago  9) 


m 
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CAljR>RN‘Al\JRM  SIGNAL 


Let  them  meet  Crowe. 


J.D.  Crowe  is  an  editorial  cartoonist. 
He  admits  it. 

Beyond  that,  nothing  is  certain. 

This  handsome  young  Kentucky 
eccentric  walks  in  his  own  world,  seeing 
life  through  a  generously  skewed 
imagination.  But  when  he  sets  life  down 
with  his  pen  and  brush,  it  is  the  version 
with  which  we  all  identify,  and 
say,  “Of  course!  Why  didn’t  I 
think  of  that!  ’’ 

In  Crowe’s  world,  meanness  is 
suppressed.  Ridicule  becomes 
lethal.  It  is  his  magic  to 


turn  the  absurd  into  reality  and  find 
flamboyance  in  the  mundane. 

It’s  this  special  strangeness  that  drew 
the  attention  of  the  California 
Newspaper  Publishers  Association  to 
J.D.— they  presented  him  with  a 
1987  CNPA  award. 

Crowe’s  cartoons  for  The  Tribune 
are  syndicated  by  Copley  News 
Service  in  newspapers 
and  magazines  in  the  U.S. 
and  internationally. 

J.D,  Crowe.  Welcome  to 
his  world. 


THE^^TRIBUNE 

San  Diego’s  Pulitzer  Prize-winning  newspaper. 


Goss’  Flexoliner~ press 

ONE  SYSTEM.  ONE  SOURCE. 


The  Goss  Flexoliner  system  for 
flexo  production.  From  one 
source.  Goss  Newspaper  Products. 
Print  up  to  six  colors  on  every 
web  with  stacked- 
unit  configurations. 
^  Increase  color  place- 
^ment  at  any  time 
without  sacrificing 
paging. 

A  menu-driven, 
keypad-entry  con¬ 
trol  system.  Com¬ 
mand-feedback 


registration  on  all  cylinders  and 
compensators.  Optional  plate 
impositioning  system. 

Ink  handling  systems  from 
simple  tanks  to  automated. 
Folders  from  jaw  to  rotary  to 
combination.  Up  to  50"  con¬ 
stant-tension  running-belt  RTPs. 

The  Goss  Flexoliner  press.  For 
new  installations.  For  letter- 
press  to  flexo  plant  conversions. 
And  Goss  Flexoliner  units  can 
add  front-page  process  color 
capability  to  letterpresses. 


The  Goss  commitment.  Ongo¬ 
ing  flexo  process  development 
and  materials  testing.  Training, 
turnkey  and  parts  from  the  Goss 
service  network. 

Goss  Newspaper  Products. 
First  in  offset.  Now  first  in  flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
IL  60650. 312/656-8600. 
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JANUARY 

30- 2/4 — Newspaper  Advertising  Co-op  Network,  Semi-Annual  Sales  Confer¬ 

ence,  Scottsdale,  Ariz. 

31- 2/6 — Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 

Sheraton  Royal,  Waikoloa,  Hawaii. 

FEBRUARY 

5 — Virginia  Press  Association,  Winter  Meeting,  Richmond. 

7-9— Letterflex  User  Group,  Winter  Meetii ,  '  iscayne  Bay  Marriott  Hotel, 
Miami. 

10- 11 — Missouri  Associated  Dailies,  Meeting,  Holivtay  Inn  Executive  Center, 

Columbia. 

11- 14 — California  Newspaper  Publishers  Association,  Hotel  del  Coronado, 

Coronado. 

11- 14 — Oklahoma  Press  Association,  Mid-Winter  Convention  and  Exposi¬ 

tion,  Lincoln  Plaza  Forum  and  Convention  Center,  Oklahoma  City. 
13-17 — Southern  Classified  Advertising  Managers  Association,  Annual 
Meeting,  Columbia,  S.C. 

17- 19 — Ohio  Newspaper  Association,  Annual  Convention,  Hyatt  on  Capitol 

Square,  Columbus. 

18- 20— Arkansas  Press  Association,  Winter  Convention  and  Trade  Show, 

Arlington  Hotel,  Hot  Springs. 

18-21— Maryland-Delaware-D.C.  Press  Association,  Winter  Convention, 
Balitmore. 

25-27— South  Carolina  Press  Association,  Winter  Meeting,  Hyatt  Regency, 
Greenville. 

25- 27 — Georgia  Press  Association  Press  Institute,  Atlanta. 

26- 28 — Alabama  Press  Association  Winter  Convention  and  Trade  Show, 

Marriott  Hotel,  Huntsville. 

27- 29 — Great  Lakes/Midstates  Newspaper  Conference,  Holiday  Inn  City 

Center,  Chicago. 

28- 3/1 — Southern  Newspaper  Publishers  Association,  Key  Executives  Con- 

fence,  Four  Seasons  Hotel,  San  Antonio. 

28-3/3— Inland  Daily  Press  Assocation,  Rancho  Bernardo,  San  Diego. 

MARCH 

4-5 — Missouri  Press  Photographers  Association,  Convention,  School  of 
Journalism,  University  of  Missouri,  Columbia. 

9-12— National  Newspaper  Association,  27th  Annual  Government  Affairs 
Conference,  Hyatt  Regency,  Washington,  D.C. 

12- 15— Texas  Daily  Newspaper  Association,  Annual  Meeting,  Houston. 

13- 15— First  Amendment  Congress.  Marriott  City  Center,  Denver. 

16-18 — Illinois  Press  Association,  Annual  Ad  Managers  Convention,  Shera¬ 
ton  Inn,  Springfield. 

18- 19— Mississippi  Valley  Classified  Advertising  Managers'  Association, 

50th  Sales  Conference,  Palmer  House,  Chicago. 

19- 24 — Inter  American  Press  Association,  Midyear  Meeting,  Hotel  Santo 

Domingo,  Santo  Domingo,  Dominican  Republic. 

20- 22— Central  States  Circulation  Manager's  Association.  Spring  Confer¬ 

ence,  Galt  House,  Louisville. 


SeminarsIWorkshopsIClinics 


FEBRUARY 

7-9— Southern  Newspaper  Publishers  Association,  1988  Editorial  Clinic, 
Don  CeSar  Beach  Resort,  St.  Petersburg. 

7- 13 — ANPA/INMA  Newspaper  Executives  Marketing  Seminar,  Houston. 

8- 11 — ANPA  Management  Development  Workshop,  Miami. 

8-12— ANPA  Newspaper  Color  Scanner  Operation,  Reston,  Va. 

11-13— The  Poynter  Institute  for  Media  Studies,  Ethics:  Reporting  on  Aids, 
St.  Petersburg. 

14-17— Newspaper  Personnel  Relations  Association,  Workshop,  Know  the 
Business:  Newspapering  for  Personnel  Professionals,  Marriott  Hotel 
Downtown,  Chicago. 
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The  4th  Estate 

By  Doug  Borgstedt 


About  Awards 


By-Line  winner.  William  R.  Janz,  a  columnist  and 
reporter  for  the  Milwaukee  Sentinel,  is  the  1988  recipient 
of  the  By-Line  Award  given  by  Marquette  University’s 
College  of  Journalism  to  an  alumnus  or  alumna  who  has 
attained  distinction  in  journalism. 

Silurians  honor  Laventhol.  David  Laventhol,  president 
of  Times  Mirror  Co.,  received  the  “25  Years  of  News 
Achievement  Award”  from  the  Society  of  Silurians,  a 
New  York  organization  of  over  500  active  and  retired 
journalists. 

Barry  honored.  The  Golf  Writers  Association  of  Amer¬ 
ica  named  Quincy  (Mass.)  Patriot-Ledger  golf  editor 
Roger  Barry  as  the  40th  recipient  of  the  William  Richard¬ 
son  Award  for  outstanding  contribution  to  golf  over  an 
extended  period.  Barry  is  only  the  second  sportswriter  to 
win  the  Richardson  Award.  Past  winners  include  Arnold 
Palmer,  Jack  Nicklaus,  Babe  Didrickson  Zaharias,  Bing 
Crosby  and  Dwight  Eisenhower. 

Honored  by  Realtors.  The  National  Association  of  Real¬ 
tors  announced  two  newspaper  winners  among  the  recipi¬ 
ents  of  its  23rd  annual  Real  Estate  Journalism  Achieve¬ 
ment  Competition. 

Carter  Horsley  of  the  New  York  Post  won  in  the  news¬ 
paper/local  news  category  for  a  three-part  series  on  zoning 
and  city  high-rises. 

David  Myers  of  the  Los  Angeles  Times  won  in  the 
newspaper/consumer  information  category  for  a  four-part 
series  on  real  estate  investment  strategies. 

MS  award.  Sue  Ellen  Wilcox,  a  reporter  for  Star  Publi¬ 
cations  in  Chicago  Heights  received  the  National  Multiple 
Sclerosis  Society’s  Public  Education  Award,  print  cate¬ 
gory,  for  her  story  “Handicapped  Is  Not  a  Dirty  Word.” 
The  award  includes  a  $1,0(X)  cash  prize. 
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NowTlie 

Government  Is  Red-Rced. 


ast  October, 

The  Arizona 
Republic 

published  its  most 
important  and  startling 
investigative  series  in 
98  years.  Its  shocking 
findings  left  the  federal 
government  more  than 
a  little  red-faced. 

In  ei^t  parts, 

“Fraud  in  Indian 
Country:  A  Billion 
Dollar  Betrayal” 
exposed  a  mass  of  red 
tape  surrounding  the  fed 
eral  government^  Bureau 
of  Indian  Affairs,  an  intract 
able  system  that  leaves 
taxpayers  holding  a  billion- 
dollar  bag. 

It  made  for  very  substan¬ 
tive  reading,  indeed.  But 
getting  read  is  one  thing. 
Getting  results  is  entirely 
another. 

After  our  series  broke. 
Internal  Secretary  David 
Hodel  and  BIA  Chief  Tass 
Swimmer  were  summoned 
to  testify  in  congressional 
hearings.  And  Senate 
Indian  Affairs  Chairman 
Daniel  Inouye  called  for  a 
special  investigation 
into  reports  of  oil  lease 


1 


fraud,  sexual  abuse, 
inadequate  housing  and  poor 
health  care,  among  others. 

After  our  series  ran,  a 
Creek-Cherokee  Indian  was 
awarded  $650,000  when 
government  lawyers  con¬ 
spired  to  defraud  him  of  oil 
and  gas  leases  on  his  land. 

Our  investigative  team 
travelled  more  than  40,000 


The  Arizona  Republic 

A  great  newspaper,  a  great  tradition 


miles  across  18  states. 
Reviewed  thousands  of 
documents.  And  conducted 
more  than  500  separate 
interviews  to  complete  this 
series.  For  six  long  months, 
we  dug  out  the  dirt  on  The 
Bureau  of  Indian  Affairs. 
Now  it’s  time  to  clean  up. 

When  people  find  your 
writing  interesting,  that’s 
nice.  When  it  moves  them 
to  action,  that  adds 
meaning  to  journalism. 


In  Brief 


Editorial  workshop 


By  Roy  H.  Copperud 

Bits  and  Pieces  No.  659 

Concerning  my  column  of  Oct.  10,  R.S.  Craggs  of  West 
Hill,  Ont.,  writes: 

“The  person  who  coined  the  statement,  ‘The  exception 
proves  the  rule,’  was  certainly  more  astute  than  your 
source  who  claimed  it  both  illogical  and  untrue. 

“To  me  the  meaning  is  obvious:  if  you  want  to  find  out 
why  a  rule  applies,  find  an  instance  where  it  does  not 
apply.  A  topical  case  in  point  is  the  search  for  a  cancer 
cure,  leading  to  research  into  the  properties  of  the  ‘sea 
hare,’  one  of  the  few  animals,  if  not  the  only  animal,  never 
known  to  have  acquired  cancer.  Similarly,  the  secret  of 
the  existence  of  all  living  things  will  be  revealed  if  an  area 
of  the  universe  is  discovered  where  the  natural  laws  that 
govern  all  animate  and  inanimate  forces  do  not  apply. 

“Regarding  your  definition  of  ‘disinterested’  in  your 
column  of  Nov.  7:  1  consulted  five  dictionaries.  Two  of 
them  give  uninterested  as  a  definition  for  disinterested.  A 
third,  the  unabridged  Oxford,  gives  the  definition  ‘without 
interest  or  concern,’  which  means  precisely  the  same 
thing.’’ 

IK  If: 

In  recent  columns  I  mentioned  the  tendency  to  employ 
euphemisms  in  reference  to  sexual  intercourse,  but  some 
of  my  examples  were  crowded  out.  The  plain  English  is 
have  sex  (or  intercourse)  with,  but  that  is  not  what  we 
usually  say.  Instead,  we  say  sleep  with,  or  to  bed  with, 
though  these  expressions  are  clearly  evasions.  Sex  for 
sexual  organs,  used  by  Frank  Harris  in  his  autobiography, 
is  disapproved  of  by  Fowler  as  a  French  term  that  is 
inappropriate  in  English.  (“A  flasher  flaunts  his  sex  at 
passerby.’’)  The  word  was  also  used  in  this  way  by  James 
Baldwin.  Neither  Random  House  nor  Webster  recognizes 
this  sense,  nor  does  American  Heritage. 

Sexually  active  is  in  great  favor  with  the  press,  espe¬ 
cially  to  describe  copulating  adolescents. 

*  *  ♦ 

A  Reuters  story  told  how  the  teaching  license  of  the 
world’s  first  woman  Roman  Catholic  theology  professor 
had  been  withdrawn  because  she  disputed  the  virgin  birth 
of  Jesus.  Later  the  woman’s  transgression  was  referred  to 
as  disputing  the  dogma  of  the  Immaculate  Conception,  but 
that  statement  was  wrong.  The  dogma  of  the  Immaculate 
Conception  refers  to  the  Virgin  Mary  herself,  not  to  the 
birth  of  Christ. 

*  *  * 

“In  this  kind  of  operation,  both  editors  and  writers  join 
together  in  a  common  love  affair  with  the  power  and 
beauty  of  the  best  that  our  English-American  language  has 
to  offer.’’  I  stumbled  across  this  in  a  piece  on,  yes,  good 
writing.  Too  bad,  it  is  an  example  of  a  triple  redundancy. 
Excise  both,  together,  and  common. 


Goodson  makes  payment 
for  Morristown  paper 

Goodson  Newspaper  Group  made  its  scheduled  $40- 
million  payment  for  its  purchase  of  the  Morristown  (N.J.) 
Daily  Record  and  ended  the  possibility  of  a  default  that 
would  allow  the  selling  Tomilinson  family  to  take  back  the 
newspaper. 

GNG  made  the  payment  on  Jan.  22,  one  day  in  advance 
of  the  Jan.  23  deadline.  The  payment  consisted  of  $34 
million  to  the  selling  company  and  $6  million  to  Norman 
Tomlinson  as  part  of  his  non-compete  and  consulting 
agreement. 

“Everything’s  fine,’’  Tomlinson  stated  in  remarking 
that  the  payment  had  been  made. 

The  original  deal  for  the  Record,  announced  last 
August,  was  for  $155  million  in  cash.  However,  following 
the  Oct.  19  stock  market  collapse,  the  deal  was  restruc¬ 
tured  into  a  combination  of  $50  million  in  cash  and  $112 
million  in  two-year  notes  taken  back  by  the  sellers  (E&P, 
Jan.  16,  P.  11). 

Tomlinson  said  he  was  happy  with  the  restructured 
deal. 

“Anybody  in  their  right  mind  likes  cash.  October  19 
came  along  and  that  changed  a  lot  of  people’s  lives,’’  he 
said. 

GNG  made  the  $  10-million  cash  down  payment  due  on 
Nov.  23,  but  the  company  decided  to  pay  a  $2-million 
penalty  and  not  make  the  $40-million  payment  that  was 
due  on  Dec.  23.  Instead,  GNG  took  the  30  days  and 
restructured  the  cash  part  of  the  deal  a  second  time. 

The  $40-million  payment  consisted  of  $25  million  raised 
through  a  private  placement  by  Drexel  Burnham  and  $15 
million  in  commercial  bank  financing. 

—  Andrew  Radolf 


Ad  Bureau  staff  changes 

A  number  of  staff  changes  at  the  Newspaper  Advertis¬ 
ing  Bureau  were  announced  by  NAB  president  Craig 
Standen  during  the  winter  meeting  of  the  International 
Newspaper  Advertising  and  Marketing  Executives  in 
New  Orleans. 


Full  coverage  of  the  Ad  Bureau's  presentation  to  the 
INAME  convention  appears  beginning  on  page  14. 


Pam  Stull,  who  was  in  charge  of  sales  promotion  and 
development  at  Robinson’s,  has  been  named  regional 
retail  vice  president  in  the  West,  based  in  the  Bureau’s  Los 
Angeles  office. 

Hank  Simons,  NAB  creative  director  for  the  past  10 
years,  has  moved  into  the  new  position  of  vice  president/ 
director  of  special  projects. 

Dick  Dome,  who  was  vice  president/copy  chief,  is  the 
Bureau’s  new  vice  president/creative  director,  responsi¬ 
ble  for  the  overall  operation  of  the  Bureau’s  creative  and 
promotion  efforts. 

Bill  Tausch,  whose  appointment  had  been  previously 
announced,  has  also  joined  the  NAB.  Tausch  was  most 
recently  with  the  Campbell-Ewald  advertising  agency  and 
now  serves  the  Bureau  as  vice  president/automotive  mar¬ 
keting. 

—  Debra  Gersh 
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Economic  Development 


It’s 

New  England  . . . 


There’s  no  place 
like  it! 


for  building  incomes 
and  housing 
winners. 


Aerial  view  ol  Boston  Harbor 
during  celebration  of  Boston's 
350th  birthday. 

UPliBETTMAN  NEWSPHOTOS 


Brookline,  Mass:  David  Hoffman 
works  on  music  to  premiere  in 
space  shuttle  trip. 
UPliBETTMAN  NEWSPHOTOS 


New  Englanders  have  always  liked  to  “build  their 
own”  and  are  famous  for  it  —  from  inventions  like  the 
steamboat  and  sewing  machine  to  the  triumphant 
success  of  a  current  economy  based  on  high  tech  and 
services.  New  England  is  known  as  the  electronics 
hub  of  the  U.S.,  and  Route  128  (known  as  Arnerica’s 
Technology  Highway)  bristles  with  space/missle 
firms  and  high-tech  industries.  Between  1947  and 
1985  the  number  of  New  Englanders  employed  in 
services  such  as  health  care,  insurance,  banking  and 
data  processing  rose  from  370,000  to  1.5  million.  New 
England  also  profits  from  the  beauty  of  its  land.  In¬ 
creased  tourism  has  brought  new  revenues  into  the 
backcountry  of  mountains,  forests  and  lakes. 

In  New  England  unemployment  is  lowest  in  the  na¬ 
tion,  and  purchasing  power  per  household  is  highest, 
exceeding  per  household  estimates  of  even  the 
affluent  Sunbelt  and  Pacific  regions. 


NEW  ENGLAND  ’88  PER-HOUSEHOLD  INCOME 

I  THAN  U.S.  AVERAGE 

NEW  ENGLAND  1988  PHH.  RETAIL  SALES 

^40  400^  7%  OVER  $16,860 
^  I  Wj  I  WW  U.S.  PHH.  AVERAGE 

NEW  ENGLAND  1988  PHH.  FDOD  SALES 

4  70^  EXCEEDS  $3,690  U.S. 

I  #  ^  PHH.  FIGURE  BY  12% 

*  1988  Editor  &  Publisher  Market  Guide  estimates 

Newspaper  readership  is  also  tops,  with  daily 
newspaper  coverage  close  to  saturation  in  many  mar¬ 
kets.  No  wonder,  then,  that  the  local  New  England 
daily  newspaper  produces  outstanding  results  for 
advertisers. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 
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Tax  discrimination 

By  refusing  to  hear  an  appeal  by  Los  Angeles  newspaper  pub¬ 
lishers  to  that  city’s  gross  receipt  tax,  which  they  felt  was  being 
administered  unfairly,  the  United  States  Supreme  Court  has  paved 
the  way  for  other  cities  to  impose  similar  taxes  on  media. 

The  publishers  were  challenging  the  local  tax  law  which  they  feel  is 
discriminatory  because  it  levies  different  taxes  against  different 
media.  They  were  not  claiming  an  exemption  because  of  their  First 
Amendment  status.  This  was  not  an  attempt  to  avoid  a  local  business 
tax.  They  acknowledged  the  government’s  right  to  tax  businesses 
differently,  but  said  the  city  had  not  justified  the  disparate  treatment 
whereby  newspapers  are  taxed  differently  from  other  media 
businesses  —  such  as  broadcasting.  The  city  has  created  20  categor- 
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ies  in  which  newspapers  are  taxed  the  same  as  book  publishers. 

The  newspaper  publishers  want  only  a  “level  playing  field.”  In 
some  cities  news  media  are  exempt  from  gross  receipt  taxes.  It  has 
been  predicted  there  will  be  moves  to  rescind  those  exemptions 
because  of  this  Supreme  Court  decision.  Where  that  happens,  the 
Los  Angeles  experience  might  be  helpful  in  avoiding  discriminatory 
tax  categories. 
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Credibie  news  media 

The  fifth  annual  political  study  released  by  the  Hearst  Corporation 
contains  some  negative  conclusions  about  the  credibility  of  newspa¬ 
pers.  It  also  contains  some  positive  implications. 

The  survey  found  that  54%  of  the  voters  called  television  a  “very 
important”  news  source,  while  51%  rated  newspapers  that  way. 
Those  are  more  realistic  figures,  and  probably  more  accurate,  than 
the  claim  of  the  Television  Information  Office  that  66%  of  the  people 
get  most  of  their  news  from  television. 

It  doesn’t  say  much  for  the  retention  level  of  the  average  American 
to  find  that  52%  of  the  respondents  in  this  study  failed  to  recognize 
Geraldine  Ferraro  as  Walter  Mondale’s  running  mate.  Is  that  the 
fault  of  the  media  or  was  it  just  that  the  Mondale-Ferraro  ticket  failed 
to  make  any  impression  on  the  American  people. 

As  for  fairness,  the  survey  found  that  43%  said  newspapers  are 
opinionated  and  biased  toward  favorite  candidates  and  that  televi¬ 
sion  is  the  most  fair  and  objective.  It  was  explained  this  may  be  due  to 
the  fact  that  newspapers  carry  editorial  and  op-ed  pages  whereas 
television  stations  rarely  express  an  opinion  of  their  own.  If  that  is 
the  price  newspapers  must  pay,  so-be-it.  Maybe  future  surveys  will 
analyze  it. 

Journaiism  school  courses 

The  journalism  academic  world  seems  to  be  torn  by  a  debate 
whether  advertising  and  public  relations  courses  should  be  part  of 
the  curriculum.  At  the  risk  of  being  heretical,  it  seems  to  us  that 
journalism  students  should  be  exposed  to  the  rudiments  of  all  proce¬ 
dures  that  go  into  making  a  newspaper  regardless  of  the  “major”  they 
select.  The  best  editors  are  not  just  those  who  practice  the  best 
journalism  but  those  who  also  understand  the  why  and  how  and  the 
interrelationship  of  all  other  newspaper  departments. 
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Letters  to  the  Editor 


J-school  head  ‘sickened’  by  professor’s  remarks 


The  growing  number  of  editors  in 
California  and  the  nation  who  have 
come  to  see  the  San  Francisco  State 
University  Journalism  Department  as 
a  valuable  source  of  new  reporters 
and  photographers  —  and  as  one  of 
the  most  valuable  sources  of  ethnic 
minority  journalists  —  must  have 
been  surprised  to  read  in  your  Dec.  26 
issue  that  the  head  of  the  Black  Stud¬ 
ies  Department  on  our  campus  had 
stated  at  a  campus  forum  that  the 
journalism  program  “is  administered 
and  taught  by  racists.” 

We  also  were  surprised  at  his 
remarks.  Actually,  we  were  shocked, 
sickened  and  angered. 

On  behalf  of  myself  and  my  col¬ 
leagues,  I  repudiate  Professor  Oba 
T’Shaka’s  accusations  —  his  specific 
and  general  accusations  of  racism  — 
in  the  strongest  terms.  His  false  and 
vicious  accusations  rip  at  the  very 
fabric  of  the  personal  and  profes¬ 
sional  commitment  and  actions  of 
each  of  us  as  individual  teachers  and 
as  a  department. 

I  do  not  know  what  Professor 
T'Shaka’s  motivation  for  these  accu¬ 
sations  is,  for  he  refused  to  talk  with 
me  when  1  approached  him  at  the 
forum.  I  believe  his  motivation  is  not 
a  search  for  the  truth,  and  that  his 
motivation  cannot  be  what  ours  is;  the 
full  ethnic  integration  of  the  news¬ 
rooms  of  this  country.  I  have  con¬ 
cluded  from  his  public  statements  that 
Professor  T’Shaka  entered  a  time 
capsule  20  years  ago  and  is  unaware 
of  what  has  happened  since  then. 

In  those  20  years,  things  have 
become  both  better  and  worse  in 
efforts  to  integrate  journalism.  Things 
have  become  better  in  our  little  corner 
of  the  journalism  world.  Our  minority 
students  constitute  approximately 
35%  of  our  340-student  enrollment  in 
recent  years.  That,  we  have  been 
told,  is  the  largest  minority  enroll¬ 
ment  of  any  journalism  program  in  the 
nation  except  those  in  all-black  uni¬ 
versities. 

Meanwhile,  the  profession  has 
inched  in  only  slight  increments 
toward  integration  —  up  from  less 
than  1%  ethnic  minority  employment 
in  newsrooms  20  years  ago  at  the  time 
of  the  Kerner  Commission  report  to 
slightly  more  than  6%  today. 

The  lack  of  ethnic  minority  integra¬ 
tion  in  our  newsrooms  distorts  and 
limits  the  public’s  view  and  knowl¬ 
edge  of  the  world.  While  many  news 


organizations  have  voiced  strong  sup¬ 
port  for  integration,  the  main  pipeline 
for  new  hires,  university  journalism 
programs,  had  a  declining  minority 
enrollment,  with  the  steepest  decline 
among  black  students. 

We  hope  our  own  recruitment  and 
retention  programs  will  provide  effec¬ 
tive  models  that  other  universities  can 
use  toward  helping  reverse  this 
decline. 

According  to  statistics  gathered  by 
Professor  Paul  V.  Peterson  of  Ohio 
State  University,  from  1980  to  1986 
the  number  of  minority  students 
enrolled  in  journalism  nationwide 
decreased  35%  —  from  1 1 .7%  of  the 
total  in  1980  to  7.6%  in  1986.  The 
steepest  decline  was  among  black 
journalism  students,  a  42%  decline  in 
journalism  enrollment  at  a  time  when 
black  enrollment  in  all  majors 
declined  7%. 

Our  department  has  taken  specific 
steps  to  become  not  only  integrated 
but  to  be  anti-racist  and  anti-sexist  in 
our  teaching.  Our  skills  and  theory 
courses  all  deal  with  racism  and  sex¬ 
ism  as  an  integral  part  of  our  instruc¬ 
tion. 

Our  faculty  has  two  major  goals: 
academic  and  professional  excellence 
and  the  ethnic  integration  of  the  pro¬ 
fession. 

We  believe  these  two  goals  are 
deeply  related  to  each  other.  Though 


individual  reporters  and  photogra¬ 
phers  can  be  excellent,  there  can  be 
no  overall  excellence  in  the  profes¬ 
sion  of  journalism  until  the  profession 
is  ethnically  integrated. 

We  also  recognize  that  we  must  be 
integrated  as  a  faculty  and,  at  the  first 
opportunity  to  fill  a  full-time  position, 
we  hired  a  black  person.  Professor 
Vernon  Thompson,  who  left  North¬ 
western’s  Medill  School  of  Journal¬ 
ism  to  join  our  faculty.  We  are  com¬ 
mitted  to  continuing  this  integration 
of  our  seven-member  full-time  faculty 
as  additional  tenure-track  positions 
become  available. 

We  welcome  both  criticism  and 
assistance,  but  we  reject  any  attempt 
by  colleagues  here  or  elsewhere  to 
deter  us  from  these  important  goals 
through  the  use  of  false  and  brutal 
attacks  that  are  the  antithesis  of  our 
lives. 

The  people  most  damaged  by  these 
groundless  Joseph  McCarthy-like 
attacks  are  our  students.  They 
deserve  our  best  efforts  and,  fore¬ 
most,  the  truth  —  from  all  their 
teachers. 

Betty  Medsger 

(Medsger  is  chair  of  the  Journalism 
Department,  San  Francisco  State  Uni¬ 
versity.) 


FROM  LYNDHURST,  New  Jersey  .  .  . 

“One  by  one,  the  battered  trucks  rumble 
up  the  winding  dirt  road  until  they  reach 
the  top  of  the  hill,  where  the  debris  is  thickest, 
the  stench  overpowering  and  the  view  of 
Manhattan  unimpeded  but  for  thousands  of 
swirling  sea  gulls. 

“For  more  than  a  century,  this  swath  of 
the  Hackensack  Meadowlands  has  served  as 
New  Jersey’s  biggest  garbage  dump,  the 
place  where  millions  sent  their  wretched 
refuse.  But  its  days  as  an  urban  landfill 
are  numbered,  and  that  has  created  an 
economic,  environmental  and  political  crisis 
for  every  city  and  township  in  the  northern 
part  of  the  state.  ” 

— Howard  Kurtz  of  The  Washington  Post 

Outstanding  in  the 
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Huntsville — sprawling  across  the  North  central  edge  of  the  State  of 
Alabama,  is  one  of  the  most  unique  markets  in  the  U.S.  today. 

Huntsville,  spawned  in  the  space  age,  has  survived  our  Nation’s  eco¬ 
nomic  setbacks  over  the  years  of  recession,  unemployment  and  infla¬ 
tion.  Its  up-scale  citizens  have  generated  new  businesses,  enticed  new 
industries  and  moved  all  market  indices  in  Huntsville  upward. 


'Source:  S&MM  Survey  of  Buying  Power,  July  1987,  Average  EBl  per  Household  based  on  MSA 
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Opportunity  knocks  for  supplementals 

With  the  announced  contraction  of  UPi  services,  the  supplementai  news 
wires  may  be  called  on  by  newspapers  to  fill  more  ‘gaps'  in  coverage 


By  Andrew  Radolf 

As  United  Press  International 
undergoes  a  contraction  of  its  ser¬ 
vices,  its  retrenchment  could  bring  it 
into  more  direct  competition  with  the 
supplemental  wire  services  which 
enjoy  a  distinct  price  advantage. 

The  supplemental  news  services 
have  been  expanding  rapidly  in  recent 
years:  adding  clients,  adding  bureaus, 
and  increasing  the  variety  of  their 
daily  story  budgets. 

These  supplemental  wires,  such  as 
the  New  York  Times,  Copley,  New- 
house,  Scripps  Howard  and  Los 
Angeles  Times-Washington  Post 
news  services,  are  the  first  to  say  that 
comparing  what  they  produce  with 
the  “real  time/bang-bang”  output  of 
the  general  news  services  —  UPI  and 
the  Associated  Press  —  is  like  com¬ 
paring  “apples  and  oranges.” 

For  one  thing,  most  supplementals 
put  their  daily  word  count  in  the  low 
tens  of  thousands  and  distribute 
between  20  and  30  stories  a  day.  The 
major  wire  services  count  their  daily 
wordage  in  the  millions,  and  their 
daily  story  count  runs  into  the  hun¬ 
dreds.  Also,  most  supplementals  do 
not  offer  the  full-scale  photo  and 
graphics  services  that  AP  and  UPI  do. 

Their  marketing  niche,  the  supple¬ 
mentals  say,  is  in  “filling  the  gaps”  in 
regular  news  service  coverage  with 
news  analysis,  feature  stories  and 
specialty  reporting  in  such  areas  as 
health  and  science,  food,  travel,  and 
business  and  finance. 

However,  these  news  services  also 
believe  that  if  a  scaled-back  UPI  goes 
the  route  of  becoming  a  “super-sup¬ 
plemental”  offering  more  specialized 
coverage  instead  of  a  general  news 
report,  the  price  advantage  they  have 
will  make  it  even  harder  for  UPI  to 
retain  clients  or  win  new  ones. 

Instead,  they  see  an  acceleration  of 


the  trend  toward  newspapers  relying 
on  AP  as  their  primary  service  and  an 
array  of  supplementals  for  enhance¬ 
ment. 

The  scale-back  also  creates  new 
opportunities  for  Reuters  which  has 
positioned  itself  between  APand  UPI 
on  the  one  hand  and  the  supplemen¬ 
tals  on  the  other.  Reuters,  with  about 
70  U.S.  newspaper  clients,  provides  a 
staff-generated  budget  of  national, 
international  and  business  news  sto¬ 
ries  at  a  cost  less  than  AP  and  UPI  but 
more  than  the  supplementals  (See 
E&F,  Nov.  14,  1987,  p.  18). 

UPI  will  not  issue  figures  on  how 
many  clients  it  has.  A  former  official, 
who  left  about  18  months  ago,  said  the 
news  service  had  about  675  newspa¬ 
per  clients  at  that  time.  (According  to 
the  same  official,  UPI  had  about  1 ,000 
newspaper  clients  in  1981.)  AP’s 
membership  currently  includes  over 
1,400  dailies. 


By  comparison,  most  supplemen¬ 
tals  said  their  U.S.  client  lists  were  in 
the  200-range.  However,  the  LAT- 
WP  News  Service  issued  only  world¬ 
wide  figures,  saying  its  customers 
numbered  600. 

As  one  supplemental  editor  pointed 
out,  his  news  service  is  selling  essen¬ 
tially  “a  byproduct”  of  what  is  pro¬ 
duced  by  the  contributing  newspa¬ 
pers.  UPI,  even  a  scaled-down  ver¬ 
sion,  still  has  to  produce  its  news 
“from  scratch.” 

The  editor  continued,  “1  think 


there’s  no  question  that  the  growth  of 
supplementals  has  hurt  the  need  for 
two  primary  services.  Newspapers 
can  do  it  cheaper  with  one  primary 
and  one  or  two  supplementals.” 

“1  don't  see  how  they  can  get  new 
clients,  at  the  rates  they'll  have  to 
charge,  if  they’re  not  going  to  be  a 
full-service  news  service,”  said  KNT 
News  Wire  editor  Scott  Bosley.  “It’s 
just  too  expensive  to  operate.” 

“When  you  stop  covering  local 
news,  you  stop  covering  what’s  most 
important  to  newspapers,”  remarked 
Leland  Schwartz,  owner  and  editor  of 
States  News  Service.  Even  scaled 
down,  UPI  will  have  more  reporters 
in  the  field  than  most  of  the  competi¬ 
tion,  Schwartz  commented,  but  he 
also  wondered  how  UPI  could 
“reduce  service  and  maintain  rates. 

“A  lot  depends  on  how  they  align 
their  manpower,”  Schwartz  con¬ 
tinued.  “Will  it  be  different,  or  just 


another  version  of  what  George 
Shultz  said  today?  The  AP  and  the 
supplemental  all  have  people  sitting 
in  that  territory.” 

UPI  spokesman  Christopher  Smith 
said  the  news  service  will  be  review¬ 
ing  its  rates  in  light  of  its  recent  deci¬ 
sion  to  scale  back  in  some  states. 

“We’re  looking  to  be  even  more 
competitive  than  we’ve  been,”  he 
said.  “One  area  where  we  see  signifi¬ 
cant  price  breaks  is  to  begin  to  market 
UPI  services  on  a  tailored  menu.” 

(Continued  on  pa^e  10) 
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Supplementals 

(Continued  from  page  9) 


Smith  said  the  supplementals  do 
“represent  competition  for  us,”  but 
he  stated  that  DPI  still  considered 
itself  to  be  a  “value-added”  service 
offering  more  than  the  supplementals. 

He  remarked  that  even  though  UPl 
will  be  “streamlining  the  state 
reports,”  and  will  no  longer  have  a 
comprehensive  state  report  for  all  50, 
it  will  “continue  to  have  a  reporting 
presence  in  every  state  in  the  country. 
In  all  the  major  population  areas  and 
states,  we  will  continue  to  produce 
full  scale.” 

AP  president  Louis  D.  Boccardi 
acknowledged  that  the  supplementals 
provide  some  “editorial  competi¬ 
tion”  in  the  sense  that  they  “compete 
for  space  in  the  newspaper.  If  you  can 
have  all  of  the  supplementals,  that’s  a 
substantial  amount  of  coverage.” 

While  AP  is  a  comprehensive  ser¬ 
vice  that  “does  not  cede  any  ground 
to  anybody,”  Boccardi  noted,  the 
supplementals  “are  in  a  position  to 
pick  and  choose.  They  don't  have  to 
worry  about  basic  reporting.” 

However,  Boccardi  also  pointed 
out  that,  in  another  sense,  the  AP  and 
supplementals  “are  connected  in  one 
way  or  another.”  He  explained  that 
AP  through  its  DataFeatures  system 
offers  a  transmission  service  used  by 
the  supplementals  to  reach  their 
clients. 

UPl  offers  a  similar  transmission 
service,  but,  according  to  the  supple¬ 
mentals  themselves,  the  majority  of 
their  clients  have  chosen  to  receive 
their  services  via  AP. 

Most  of  the  supplementals  either 
simply  redistribute  news  stories  sup¬ 
plied  by  their  participating  newspa- 


Lou  Boccardi 
AP  president 

pers,  or  provide  a  mixture  of  staff¬ 
generated  and  newspaper  copy. 

NYT,  LAT-WP  and  KNT  are  all 
basically  disseminating  stories  writ¬ 
ten  by  the  participating  newspapers. 
The  stories  generally  become  avail¬ 
able  to  the  news  service  for  distribu¬ 
tion  at  the  same  time  they  are  avail¬ 
able  to  the  newspapers’  editors. 

“Our  clients  have  a  chance  to  pub¬ 
lish  simultaneously  with  the  New 
York  Times,  said  news  service  editor 
Paddy  Thornberry.  He  added  that  the 
NYT  news  service,  with  528  clients 
worldwide  and  309  in  North  America, 
has  its  own  satellite  network  so  its 
“stories  go  directly  to  the  newspa¬ 
pers.  We  don’t  get  caught  up  in  AP 
Datafeatures.” 

NYT,  Thornberry  said,  has  been 
adding  more  feature  stories  and  work 
by  free-lancers  to  its  budget.  It  also 
distributes  stories  from  the  Cox  news¬ 
papers. 

LAT-WP  also  has  its  own  system 


for  transmitting  stories  to  clients,  but 
it  also  can  send  them  via  AP  or  UPL 

The  service  distributes  stories  from 
its  two  namesake  dailies  as  well  as  the 
other  Times  Mirror  newspapers 
except  for  the  Baltimore  Sun.  The 
Sun  currently  operates  its  own  news 
service  with  about  50  clients  and  is 
sold  by  NYT  Syndication  Sales. 

In  addition  to  its  general  news  ser¬ 
vice,  LAT-WP  has  its  AllSports  wire 
that  currently  goes  to  about  150  news¬ 
papers. 

LAT-WP  general  manager  Doug 
Gripp  noted  that  the  growth  of  the 
supplementals  also  had  a  lot  to  do 
with  advances  in  technology. 

“Electronic  editing  made  it  possi¬ 
ble  for  newspapers  to  handle  several 
services,”  he  said. 

KNT  —  for  Knight-News- 
Tribune  —  originally  was  made  up  of 
the  Knight  newspapers.  New  York 
Daily  News  and  Chicago  Tribune. 
Today,  about  40  newspapers  contrib¬ 
ute,  including  all  of  the  Tribune  Co. 
newspapers,  all  the  Knight-Ridder 
dailies,  as  well  as  the  Boston  Globe, 
Los  Angeles  Daily  News  and  Dallas 
Morning  News. 

“We  redistribute  the  best  material 
out  of  those  newspapers  every  day,” 
said  Bosley.  “We  have  to  rely  on  the 
papers  getting  things  done  for  them¬ 
selves  first.” 

Newhouse,  Scripps  Howard  and 
Copley,  on  the  other  hand,  have  their 
own  staffs,  as  well  as  a  budget  of 
stories  provided  by  contributing 
newspapers. 

These  types  of  supplementals  have 
been  servicing  their  parent  com¬ 
pany’s  newspapers  with  stories,  usu¬ 
ally  from  Washington,  D.C.,  as  their 
main  mission,  and  then  sell  the  prod¬ 
uct  to  other  papers. 

The  Newhouse  service,  which  is 
marketed  by  the  NYTSS  to  non-New- 


Don  Thomosson 

Scott  Bosley 

SHNS  editor 

'  KNT  News  Editor 
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house  papers,  currently  reaches 
about  50  clients,  said  editor  Robert  G. 
Fichenberg. 

Newhouse  has  its  own  news  staff  of 
37  people  in  Washington,  D.C.,  and 
has  recently  opened  one-man  bureaus 
in  Atlanta  and  in  Chicago.  This 
March,  a  third  bureau  will  be  opened 
in  New  York. 

“We  want  to  provide  more  of  a 
national  flavor  and  reach,”  said 
Fichenberg.  The  Newhouse  service 
wants  to  project  an  “image  not  of  a 
Washington  news  service  but  of  a 
national  service  based  in  Washing¬ 
ton,”  he  explained. 


Copley  also  has  a  sports  and  enter¬ 
tainment  bureau  in  Chicago  and  a 
New  York  bureau  is  “under  consider¬ 
ation,”  she  said.  Copley  has  plans  to 
open  foreign  bureaus.  Wiser  said,  as 
well  as  develop  overseas  clients.  The 
news  service,  which  already  has 
clients  in  Canada,  the  Caribbean  and 
Malaysia,  would  be  sold  abroad 
“either  through  agents  or  another  ser¬ 
vice.” 

Besides  getting  copy  from  the  15 
Copley-owned  newspapers,  the 
Detroit  News  and  the  Scottsdale 
(Ariz.)  Progress,  the  Copley  Press 
has  a  number  of  outside  writers  under 


LAT-WP  general  manager  Doug  Gripp  noted  that 
the  growth  of  the  supplementals  also  had  a  lot  to  do 
with  advances  In  technology. 

“Electronic  editing  made  it  possible  for  newspapers 
to  handle  several  services”  he  said. 


“Our  major  approach  is  what  I 
would  call  explanatory  stories, 
regardless  of  the  beat,”  Fichenberg 
continued.  “Let  AP  do  the  basic 
reporting.” 

The  Scripps  Howard  News  Ser¬ 
vice,  with  over  280  clients,  maintains 
a  news  staff  of  about  46  reporters  and 
editors  in  Washington  “including 
back-up,”  said  editor  Dan  Thomas- 
son.  The  service  has  another  “38  or 
39  reporters  and  editors  stretched  out 
around  the  country,”  he  said. 

In  addition  to  Scripps  Howard 
newspapers,  the  service’s  contribu¬ 
tors  include  the  Toronto  Globe  and 
Mail,  London  Observer,  Twin  Cities 
Star  and  Tribune,  San  Francisco 
Examiner,  Providence  Journal,  Fort 
Worth  Star-Telegram  and  the  Kansas 
City  Star  and  Times. 

Stories  from  those  newspapers,  as 
well  as  copy  from  the  remote  bureaus, 
all  come  into  Washington  for  editing 
and  redistribution. 

SHNS  puts  out  special  packages 
about  once  a  month,  and  “tries  to 
illustrate  them”  with  graphics  and 
photos,  Thomasson  said. 

“We  provide  copy  for  all  depart¬ 
ments  of  the  newspaper,”  he  said. 
“We’re  not  just  a  turnaround  service. 
We  have  nine  editors  constantly  tail¬ 
oring  stories  to  fit  our  needs.” 

The  Copley  Press,  under  the  direc¬ 
tion  of  Charles  Ohl,  began  an  expan¬ 
sion  program  two-and-a-half  years 
ago  for  both  its  news  service  and  syn¬ 
dicate. 

The  news  service,  with  about  225 
clients,  maintains  bureaus  in 
Washington,  Los  Angeles,  Sac¬ 
ramento  and  Springfield,  said 
Nanette  Wiser,  editorial  director. 


contract  who  contribute  to  the  news 
service,  she  said. 

Copley  now  offers  a  color  photo 
and  graphic  service  through  the  mail 
which  specializes  in  travel,  food, 
financial,  health  and  science  stories. 
Wiser  said.  By  1989,  the  service 
hopes  to  have  in  place  a  desktop  pub¬ 
lishing  and  communication  system 
that  will  enable  the  graphics  to  be 
distributed  “computer  to  computer,” 
she  said. 

Copley  has  been  developing  “spe¬ 
cial-feature  packages”  with  stories 
and  graphics.  These  packages,  she 
said,  are  part  of  an  overall  strategy  by 
Copley  to  “emphasize  features.” 

The  Gannett  News  Service  is  not 
available  to  non-Gannett  newspa¬ 
pers,  and  there  are  no  plans  to  sell  it 
outside  the  company,  said  editor 
Nancy  Woodhull. 


by  the  New  York  Times  Co.  about  18 
months  ago.  In  return  for  an  infusion 
of  cash.  States  gave  the  Times  Co.  the 
rights  to  market  and  distribute  the 
service  through  NYT  Syndication 
Sales. 

“The  Times  brought  us  an  awful  lot 
of  stability,”  Schwartz  said. 

“Of  all  the  supplements.  States  is 
not  a  wire  built  from  staffs  of  existing 
newspapers,”  Schwartz  said.  “We’ll 
take  story  direction  and  assignments 
from  clients.” 

In  addition  to  covering  general 
news  in  Washington  “of  interest  to  a 
particular  city,”  States  also  operates 
a  service  which  reports  of  Securities 
and  Exchange  Commission  filings 
“on  a  state-specific  basis,”  Schwartz 
said. 

Part  of  States’  strategic  plan  is  to 
expand  its  SEC  service  to  other  fed¬ 
eral  agencies  to  produce  a  state-spe¬ 
cific  federal  report. 

States  includes  among  its  clients 
such  major  dailies  as  the  New  York 
Times,  Boston  Globe,  Miami  Herald, 
Dallas  Morning  News,  Houston 
Chronicle  and  Seattle  Times, 
Schwartz  said.  The  Washington  Post 
is  among  the  clients  for  its  SEC 
report,  he  added. 

A  key  difference  between  the  major 
wire  services  and  the  supplementals 
is  availability.  There  are  no  limita¬ 
tions  or  restrictions  over  who  may  get 
AP  or  UPI  service,  but  with  some  of 
the  supplementals  there  are. 

For  example,  the  New  York  Times 
service  is  not  available  to  its  competi¬ 
tors  in  the  New  York  metropolitan 
area,  said  Thornberry.  The  restriction 
is  not  applied  to  the  Times  Co.’s  reg- 
ionals  newspapers,  he  said.  “The 
regionals  get  the  service  but  so  do 
competitors.” 

The  LAT-WP  service  is  not  avail¬ 
able  in  Orange  County,  Calif.,  where 
The  Register  competes  with  the  Los 


“Of  all  the  supplements,  States  is  not  a  wire  built 
from  staffs  of  existing  newspapers,”  Schwartz  said. 
“We’ll  take  story  direction  and  assignments  from 
clients.” 


“We’ve  made  it  a  policy  to  make  it 
available  only  to  our  papers,”  she 
said.  “It  gives  our  papers  something 
nobody  else  has.” 

States  News  Service,  with  a40-per- 
son  staff,  specializes  in  doing  regional 
and  local  reporting  out  of  Washington 
for  its  clients,  which  number  about 
120  dailies  and  another  100  weeklies 
in  30  states,  owner  Schwartz  said. 

After  several  years  of  being  on  the 
financial  ropes.  States  was  bailed  out 


Angeles  Times,  and  the  Baltimore 
Sun  does  not  receive  the  Washington 
Post  part  of  the  news  service,  accord¬ 
ing  to  LAT-WP  editor  Cal  Thornton. 

The  New  York  Post  is  a  LAT-WP 
client,  but  it  is  embargoed  from  using 
any  Newsday  stories,  he  said. 

The  parent  newspapers  “are  not 
expected  to  sell  their  product  to  a 
competitor,  and  it’s  up  to  them  to 
decide  who  their  competitors  are,” 
(Continued  on  page  35} 
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City  news  bureaus 


A  stepping-stone  for  young  journalists  and  a  source  of  supplemental  news 


By  M.L.  Stein 

Traditionally,  city  news  bureaus 
hire  young  reporters  who,  after  two  or 
three  years  of  seasoning,  move  on  to 
higher  paying  media. 

The  Los  Angeles  City  News  Ser¬ 
vice,  which  is  celebrating  its  60th 
birthday  this  year,  follows  some  of 
those  traditions  but  ignores  others. 

Most  of  its  35  employees  are  in  their 
20s  and  30s  with  one  notable  excep¬ 
tion.  Police  reporter  Norman  “Jake” 
Jacoby  is  72  and  going  strong  after 
more  than  20  years  with  CNS. 

Also,  according  to  CNS  president 
Douglas  Faigin,  the  organization  pays 
salaries  competitive  with  those  of 
other  media  and  encourages  young 
reporters  to  stay  on. 

“We  try  to  keep  them  as  long  as  we 
can,”  he  asserted. 

Even  so,  a  number  of  Los  Angeles- 
area  newspapers,  wire  services  and 
broadcast  stations  have  hired  CNS 
alumni.  Their  ranks  include  Ted  Voll- 
mer  and  Niesen  Himmell,  Los 
Angeles  Times;  Pete  Noyes,  manag¬ 
ing  editor  of  KNBC-tv;  Sandi  Gib¬ 
bons,  Los  Angeles  Daily  News;  and 
Judy  Farah,  Associated  Press. 

Faigin,  a  former  Colorado  radio 
station  owner,  who  has  headed  CNS 
for  the  past  three  years,  claimed  it  has 
successfully  disspelled  a  reputation 
for  inaccuracy  the  wire  service  once 
endured. 

His  view  is  shared  by  CNS  sub¬ 
scribers  interviewed  by  E&P. 

Faigin  said  new  hires  are  chosen 
carefully  by  him  and  editor  Pat 
Teague,  a  former  UPI  state  editor  for 
New  Mexico.  Usually,  they  said,  job 
applicants  are  required  to  have  had 
some  news  experience. 

Currently,  Faigin  said,  CNS  has 
131  subscribers,  including  the  Los 
Angeles  Times,  AP,  Los  Angeles 
Herald  Examiner,  Daily  Breeze,  Los 
Angeles  Daily  Journal,  Santa  Monica 
Outlook  and  the  Long  Beach  Press- 
Telegram,  its  first  customer  when  the 
service  began  in  1928. 

Among  CNS’s  other  clients  are 
several  weeklies,  all  local  tv  chan¬ 
nels,  most  radio  stations  and  Los 
Angeles  bureaus  of  the  New  York 


Times,  Reuters,  Australian  Televi¬ 
sion,  Nippon  television,  Kyodo  News 
Service  and  the  city’s  three  Spanish- 
language  newspapers. 

CNS’s  main  office  is  at  Sunset  and 
Vine  in  Hollywood  with  a  satellite 
connection  to  Mt. Wilson,  30  miles 
away. 

Faigin  recalled  that  when  the  new 
satellite  arrived  for  installation  on  the 
roof  of  the  building,  it  would  not  fit  in 
the  elevator,  necessitating  the  hiring 
of  a  helicopter  to  haul  it  up. 

Besides  its  general-assignment 
reporters  working  out  of  headquar¬ 
ters,  CNS  staffs  beats  at  Parker  Cen¬ 
ter  (police  headquarters).  City  Hall, 
criminal  court,  federal  court,  the 
county  administration  building  and 
Orange  County. 


Los  Angeles;  Florabelle  Muir,  Holly¬ 
wood  reporter  for  the  New  York  Daily 
News,  and  Telford  Work,  publisher  of 
the  Los  Angeles  Daily  Journal. 

More  recently  the  service  was 
owned  by  the  late  Joe  Quinn,  who 
also  served  as  a  deputy  mayor  of  Los 
Angeles.  His  son  Tom  later  took  it 
over  and  now  is  a  stockholder  in  the 
corporation. 

CNS  users  contacted  gave  the  ser¬ 
vice  generally  high  marks. 

“We  use  it  as  a  tip  service  but  they 
are  quite  useful,”  said  Noel  Green¬ 
wood,  a  deputy  editor  of  the  Los 
Angeles  Times.  “They’ve  gotten  bet¬ 
ter  over  the  years  and  1  give  them  a  lot 
of  credit  for  improvement.” 

Jim  Box,  executive  editor  of  the 
Daily  Breeze  in  Torrance,  called  CNS 


“I  think  we’re  pretty  good  regarding  accuracy.  The 
proof  is  in  our  success,  in  the  iast  three  years  we 
have  added  more  ciients  than  any  time  in  our 
history.” 


Most  of  CNS’s  bigger  clients  use  its 
stories,  budgets  and  advisories  as  tip 
services,  usually  rewriting  stories 
after  checking  them  out. 

Rarely  does  a  subscriber  credit 
CNS,  although  Faigin  said  many  sto¬ 
ries  are  published  as  received. 

“That’s  fine  with  us  as  long  as  they 
use  us,”  Faigin  remarked.  “1  think 
we’re  pretty  good  regarding  accu¬ 
racy.  The  proof  is  in  our  success.  In 
the  last  three  years  we  have  added 
more  clients  than  any  time  in  our  his¬ 
tory.” 

Anna  Hull,  a  former  CNS  reporter 
who  is  writing  a  master’s  thesis  on  its 
history  at  California  State  University, 
Northridge,  noted  that  CNS’s  first 
owner  was  United  Press  which,  in 
addition  to  the  Press-Telegram, 
counted  the  old  Los  Angeles  Daily 
News,  Hollywood  Citizen-News  and 
Los  Angeles  Express  (later  bought  by 
Hearst)  as  early  subscribers. 

She  said  that  owners  through  the 
years  have  included  the  late  Fletcher 
Bowron,  later  to  become  mayor  of 


“very  helpful  to  us.  We  find  a  number 
of  good  stories  in  their  report.” 

Box  said  he  was  aware  of  CNS’s 
reputed  problem  about  accuracy  in 
the  past,  but  added,  “I  think  it’s  a 
problem  they  have  overcome. 
They’re  hiring  bright  reporters  and 
some  became  real  good  when  they 
started  working  for  us.” 

More  kudos  came  from  Robert 
Sims,  news  editor  of  KNX-Radio,  a 
news  station,  who  said  of  CNS: 
“They’re  very  well  plugged  into  what 
is  going  on  in  Southern  California. 
They’re  quick  in  recognizing  worthy 
news  events.  We  use  them  heavily  as 
a  tip  service.” 

Paul  Simon,  AP’s  assistant  bureau 
chief  in  Los  Angeles,  observed, 
“We’re  generally  very  well  satisfied 
with  them.” 

Even  an  editor  of  UPI,  which  oper¬ 
ates  MetroWire,  a  competing  local 
wire  service,  gave  CNS  compliments 
of  sorts. 

Western  regional  editor  Jacques 
Clafin  included  CNS  in  “Southern 
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California’s  active,  vigorous  newspa¬ 
per  and  broadcasting  industry.” 

However,  Clafin  said  UPI  “does 
things  a  little  differently”  than  CNS. 

He  conceded  that  CNS  files  more 
advisories  than  MetroWire,  but  UPI, 
he  claimed,  turns  out  more  stories 
used  by  clients  as  “finished  prod¬ 
ucts”  that  are  run  as  written. 

Also,  Clafin  continued,  MetroWire 
has  an  advantage  of  UPI’s  national 
wire,  which  may  carry  stories  of  local 
interest. 

He  said  UPI  has  200  print  and 
broadcast  California  clients,  but  he 
declined  to  break  down  the  number 
that  have  signed  up  with  MetroWire 
since  it  began  in  1984. 

The  Times,  Herald  Examiner  and 
KFWB,  a  major  all-news  radio  station 
are  among  MetroWire  subscribers. 

CNS  police  reporter  Jacoby,  who 
started  his  career  with  CNS  in  1935, 
believes  the  young  reporters  joining 
the  bureau  today  are  better  than  in  his 
day. 

“The  caliber  has  improved  from 
back  in  the  ’30s,”  said  Jacoby,  who 
broke  up  his  work  at  CNS  with  stints 
on  Los  Angeles  newspapers  and  Stars 
&  Stripes  in  Europe. 

“Journalism  schools  today  are  pro¬ 
viding  more  rounded  education,”  he 
went  on. 

CNS  is  believed  to  be  one  of  only 


three  city  news  bureaus  in  the  coun¬ 
try.  The  others  are  the  City  News 
Bureau  in  Chicago  and  Bay  City 
News  Service  in  San  Francisco. 

Compared  with  the  Chicago 
bureau,  CNS  is  a  youngster.  In  1990, 
CNB  will  celebrate  its  100th  anniver¬ 
sary. 


“I  tell  new  people  never  to  count  on 
a  third  anniversary  here,”  Reilly 
related.  “Get  a  couple  of  years’  expe¬ 
rience  and  get  the  hell  out.  This  is  a 
place  to  start  a  career,  not  to  make 


The  “kid”  of  the  three  local  wire 
services  is  the  Bay  City  News  Ser¬ 


“I  tell  new  people  never  to  count  on  a  third 
anniversary  here,”  Reilly  related.  “Get  a  couple  of 
years’  experience  and  get  the  hell  out.  This  is  a  place 
to  start  a  career,  not  to  make  one.” 


In  that  time  it  has  produced  a  num¬ 
ber  of  well-known  figures  in  journal¬ 
ism.  Among  them  are  Ben  Hecht  and 
Charles  MacArthur  of  Front  Page 
fame;  columnists  Mike  Royko  and 
Roger  Simon;  Seymour  Hersh;  for¬ 
mer  Chicago  Tribune  editor  Clayton 
Kirkpatrick;  novelist  Kurt  Vonnegut; 
and  the  late  actor  Melvyn  Douglas. 

CNB  is  owned  jointly  by  the  Chi¬ 
cago  Tribune  and  the  Chicago  Snn- 
Times.  Joe  Reilly,  its  general  man¬ 
ager,  said  its  clients  additionally 
include  AP,  UPI,  Reuters  and  20 
radio  stations. 

Reilly  has  a  philosophy  different 
from  Faigin  regarding  personnel. 


vice,  founded  10  years  ago  by  Dick 
Fogel,  who  previously  had  spent  27 
years  at  the  Oakland  Tribune,  wind¬ 
ing  up  as  executive  editor. 

Fogel,  who  still  runs  BCNS  and  is 
half-owner,  said  it  is  a  stepping-stone 
for  young  reporters,  many  of  whom 
have  gone  on  to  international  wire 
services  and  major  newspapers. 

The  service,  he  continued,  has  25 
reporters  “rather  young,  who  have 
high  standards,  and  are  concerned 
about  accuracy.” 

Fogel  added,  “We  like  them  to  stay 
but,  if  they  have  better  opportunities, 
they  go  with  our  blessing.” 


Investigative  news  service 

Center  for  Investigative  Reporting  celebrates  its  10th  anniversary 


By  M.L.  Stein 


Working  out  of  an  office  in  an 
unfashionable  section  of  San  Fran¬ 
cisco,  a  young,  skimpily  paid  group  of 
journalists  make  up  one  of  the  best 
investigative  reporting  units  in  the 
country. 

The  Center  for  Investigative 
Reporting  Inc.  (CIR),  a  non-profit 
organization,  which  recently  cele¬ 
brated  its  10th  anniversary,  is  recog¬ 
nized  by  news  organizations  around 
the  world  for  producing  hard-nosed, 
thoroughly  researched  articles  and 
broadcast  segments  covering  every¬ 
thing  from  dangerous  pesticides  to  a 
Japanese  crime  syndicate. 

In  1986,  for  example,  CIR  placed 
more  than  100  stories  in  such  outlets 
as  CBS’s  60  Minutes,  the  St.  Louis 
Post-Dispatch,  New  Scientist,  San 
Francisco  Examiner,  Los  Angeles 
Times  Syndicate,  Times  of  London 


Two  of  the  Center  for  Investigative 
Reporting's  founders,  Don  Noyes  (left) 
and  David  Weir.  They  worked  together 
at  Rolling  Stone  before  leaving  in  1977 
to  found  CIR  along  with  Lowell  Berg¬ 
man,  now  a  producer  for  CBS's  60 
Minutes. 


Syndicate,  KRON-tv,  San  Francisco, 
and  Newsday. 


Over  the  years,  CIR’s  clients  also 
have  included  the  Washington 
Post,  Nation,  The  Progressive,  San 
Diego  Tribune,  National  Public 
Radio,  West  German  television, 
Mainichi  Shimbun  in  Japan,  the 
Paris  Daily  Liberation,  ABC’s  20/ 
20,  Mother  Jones,  Quill,  Sac¬ 
ramento  Bee  and  the  Seattle  Post- 
Intelligencer. 

Center  writers  also  have  pro¬ 
duced  several  well-received  books. 
Among  them  is  The  Bhopal  Syn¬ 
drome  by  David  Weir,  CIR’s  execu¬ 
tive  director  and  one  of  its  founders. 
The  book,  which  examines  the 
world  effects  of  India’s  chemical 
disaster  at  the  Union  Carbide  plant, 
was  recently  reviewed  in  the  New 
York  Times. 

David  Kaplan,  CIR’s  news  edi¬ 
tor,  and  Alec  Dubro,  wrote  Yakuza, 
(Continued  on  page  40) 
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Ad  Bureau  overview 


Newspaper  ad  execs  told  that  1988  can  be  a  strong 
year  if  they  market  their  product  aggressively 


By  Debra  Gersh 

Newspaper  advertising  had 
another  landmark  year  in  1987  as  total 
dollar  investments  increased  9%  to 
$29.5  billion,  according  to  Craig  Stan- 
den,  president  of  the  Newspaper 
Advertising  Bureau. 

In  1987,  national  went  up  3%  to  $3.5 
billion,  retail  increased  8%  to  $15.5 
billion  and  classified  continued  to 
grow,  increasing  13%  to  $10.4  billion, 
Standen  told  those  attending  the 
International  Newspaper  Advertising 
and  Marketing  Executives  winter 
meeting  in  New  Orleans  last  week. 

“That’s  good  news,  and  we’re 
bullish  on  1988,”  he  said,  projecting 
an  8%  increase  in  national,  an  8% 
increase  in  retail,  and  a  9%  increase  in 
classified,  adding  up  to  an  overall 
increase  of  8%,  or  $32  billion. 

Overview  for  ’88 

Leo  Bogart,  NAB  executive  vice 
president  and  general  manager,  noted 
that  newspapers’  share  of  all  con¬ 
sumer  media  advertising  increased 
from  34.2%  in  1986  to  34.4%  in  1987, 
“coming  on  top  of  several  years  of 
declining  market  position.” 

He  commented  that  “In  national, 
we  have  no  place  to  go  but  up,  with 
television  getting  half  the  total  dollars 
and  newspapers  getting  only  11%. 
Still,  the  colossus  is  weakening.  With 


Leo  Bogart 
Ad  Bureau  exec  v.p. 


half  the  homes  on  cable,  the  prime¬ 
time  share  for  the  three  networks 
combined  was  down  this  fall  by  1 1% 
from  its  level  a  year  ago.  Over  half  the 
households  own  a  VCR,  and  people  in 
them  spend  17%  less  time  watching 
television. 


“On  the  retail  side,  we  have  been 
properly  concerned  about  AD  VO  and 
the  other  shared  mailers,”  Bogart 
continued.  “But  while  shared  mail  is 
a  $l.l-billion  business,  compared 
with  our  $15.5  billion  in  local  display, 
keep  in  mind  that  tv  and  radio  com¬ 
bined  are  taking  in  $12.6  billion,  or 
more  than  four  dollars  for  every  five 
spent  on  newspapers.” 

In  addition,  Bogart  told  the 
INAME  audience  that  “Classified 
has  been  growing  at  such  a  pace  that  it 
now  accounts  for  36%  of  all  the  dol¬ 
lars  that  advertisers  spend  in  our 
medium.  Since  inserts  now  amount  to 
30%  of  all  display,  and  since  printers 
get  over  half  of  those  dollars,  classi¬ 
fied  now  actually  accounts  for  40%  of 
total  newspaper  ad  revenues,  the 
money  you  take  in  after  production, 
commissions  and  fees  of  all  kinds  are 
accounted  for.” 

Bogart  then  re-emphasized  a  list  of 
recommendations  from  the  Future  of 
Advertising  Project. 

For  administration,  Bogart  recom¬ 
mended  adopting  the  standard  adver¬ 
tising  invoice,  following  the  new 
structure  for  space  contracts  and  the 
new  contract  language  for  SRDS  list¬ 
ings,  and  using  the  standard  adver¬ 
tiser  codes. 

Suggestions  for  pricing  structure 
included  following  the  recommended 
standard  volume  rate  breaks  for 
national  advertisers,  providing 
national  advertisers  the  opportunity 
to  earn  discounts  for  repeat  ads, 
looking  closely  at  the  national/local 
rate  differential,  and  considering 


offering  promotional  incentive  rates 
for  beer  and  drug  advertisers. 

Regarding  positioning,  Bogart  sug¬ 
gested  considering  accepting  national 
ads  in  the  island  position  on  the  first 
or  second  pages  of  financial  agate. 
There  are  already  184  newspapers 


who  have  “climbed  aboard  this  band¬ 
wagon.” 

Suggestions  for  production 
included  adopting  a  minimum  two- 
day  lead  time  for  camera-ready  spot 
color  ads  and  for  camera-ready  pro¬ 
cess  color  ads  with  a  seven-day  reser¬ 
vation,  requiring  no  more  than  one 
alternate  date,  making  color  charges 
commissionable  to  agencies,  and 
signing  up  with  AD/SAT  when  it  is 
offered  in  the  market. 

For  marketing  and  research, 
Bogart  suggested  that  newspapers 
follow  the  format  of  the  standard  mar¬ 
ket  data  folder  in  their  next  promotion 
brochures,  and  do  their  local  con¬ 
sumer  surveys  according  to  the 
(Continued  on  page  31) 


Craig  Standen 
Ad  Bureau  president 


“Classified  has  been  growing  at  such  a  pace  that  it 
now  accounts  for  36%  of  all  the  dollars  that 
advertisers  spend  in  our  medium.” 
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Apology  for  PR  man 

House  Speaker  Jim  Wright  apologizes  to  reporters  who  were  impugned 
by  unfounded  allegations  made  by  his  public  relations  man 


By  George  Garneau 

House  Speaker  Jim  Wright  (D- 
Texas)  has  “eaten  crow”  in  apology 
to  reporters  who  were  impugned  by 
allegations  from  his  public  relations 
man,  former  newspaper  publisher 
George  Mair. 

Wright  invited  the  reporters  to  a 
Capitol  Hill  luncheon  Jan.  21  in  an 
effort  to  smother  the  fires  of  antago¬ 
nism  ignited  by  Mair,  who  was  hired 
to  correct  “inaccuracies”  in  the  press 
and  responded  by  attacking  the  press 
with  a  vengeance. 

Since  December,  Mair  became 
what  several  journalists  called  “a 
loose  cannon”  who  scuttled  his  mis¬ 
sion  by  antagonizing  those  he  was 
supposed  to  win  over. 

In  bitter,  error-scarred  letters,  Mair 
accused  some  of  the  nation’s  most 
prominent  news  voices  of  everything 
from  shoddy  journalism  to  libel  and 
plagiarism. 

His  letters  excoriated  editors  of  the 
Los  Angeles  Times,  Wall  Street  Jour¬ 
nal,  Knight-Ridder  Newspapers, 
Newsweek,  U.S.  News  &  World 
Report,  and  columnists  Jack  Ander¬ 
son  and  Dale  V an  Atta  for  their  cover¬ 
age  of  Wright. 

Most  of  the  news  organizations 
defended  their  reporting. 

At  the  luncheon,  Wright,  who 
apparently  was  served  poultry  while 
the  reporters  ate  steak,  said,  “Is  this 
crow?  I’ll  ask  for  a  generous  serv¬ 
ing.” 

He  apologized  “profusely”  to  Los 
Angeles  Times  reporters  Sara  Fritz 
and  Karen  Tumulty,  whom  Mair  had 
accused  of  being  plagiarists;  Wall 
Street  Journal  reporter  Jeffrey  Birn- 
baum,  an  alleged  writer  of  reported 
“scrullious”  (sic)  attacks  on  Wright; 
and  Norman  Ornstein,  alleged  by 
Mair  to  be  “a  right-wing  quote 
machine”  from  the  American  Enter¬ 
prise  Institute. 

Washington  Post  reporter  Tom 
Kenworthy,  who  broke  the  Mair 
story,  attended  and  reported  on  the 
lunch,  at  which  Wright  called  Mair’s 
plagiarism  charge  “ridiculous.” 

Mair  had  retracted  earlier  accusa¬ 
tions  that  Fritz  and  Tumulty  wrote 


without  interviewing  Wright. 

“It  was  clear  Wright’s  apology 
indicated  he  was  embarrassed  by 
this,”  Fritz  said.  “As  far  as  I  know, 
the  editors  of  every  paper  that  got  a 
letter  took  offense.” 

Wright  earlier  issued  a  statement 
saying  he  did  not  see  the  letters  in 
advance. 

“If  I  had,  I  am  sure  that  I  would,  at 
least  in  some  cases,  have  tempered 
their  tone  and  content,”  the  congress¬ 
man  said.  “I  regret  very  much  any 
intemperate  or  unjustified  remarks 
the  letters  may  have  contained.” 

He  said  Mair’s  letters  “reflected 
the  anger  and  frustration  which  he,  as 
an  experienced  newspaperman,  felt 
over  some  of  the  inaccurate  and 
unfair  news  coverage  I  have  received 
as  speaker. 


58,  and  working  on  a  $30,000,  six- 
months  contract.  “I  think  I’m  being 
indicted  for  my  colorful  language. 
Maybe  I  was  a  little  intemperate,  but  I 
made  my  point.” 

Mair,  who  has  free-lanced,  worked 
in  broadcasting,  syndicated  a 
Washington  column,  and  written  16 
books,  including  The  Sex-Book 
Digest:  A  Peek  Between  the  Covers  of 
1 13  of  the  Most  Erotic  and  Edifying 
Sex  Books,  vowed  to  continue  to  call 
attention  to  inaccuracies  and  personal 
attacks  in  the  press  on  Wright. 

“However,  since  my  colorful  lan¬ 
guage  is  at  issue  here.  I’ll  be  more 
polite  and  temperate,”  he  stated. 

Dennis  Britton,  Los  Angeles  Times 
deputy  managing  editor,  called  the 
Mair  letters  “outrageous  and  simply 
unacceptable”  and  challenged  Mair 


At  the  luncheon,  Wright,  who  apparently  was 
served  poultry  while  the  reporters  ate  steak,  said,  “Is 
this  crow?  I’ll  ask  for  a  generous  serving” 


“While  I  am  as  concerned  as 
George  over  the  lack  of  balance  in 
some  of  this  coverage,  angry  letters 
obviously  do  little  to  correct  it.” 

Wright,  whose  controversial  first 
year  as  House  speaker  has  been 
dogged  by  questions  about  his  oil 
investments,  involvement  with  Texas 
savings  and  loan  companies,  and 
intervention  in  Central  American 
affairs,  told  the  reporters  he  lacked 
time  to  instruct  Mair,  former 
publisher  of  the  Alexandria  (Va.) 
Gazette. 

He  said  Mair  would  be  evaluated 
when  his  six-months  contract  ends  in 
May.  In  the  meantime,  he  is  supposed 
to  arrange  interviews  with  newspa¬ 
pers’  editorial  boards. 

Mair,  in  a  telephone  interview  with 
E&P,  strongly  refuted  published 
reports  —  quoting  unnamed  congres¬ 
sional  sources  that  he  was  resigning 
and  called  the  controversy  “an 
inside-the-Beltway  soap  opera.” 

“I  only  have  quarrels  with  false¬ 
hoods  and  inaccuracies,”  said  Mair, 


to  document  his  assertions.  He  said 
Wright  “in  effect  disavowed”  them  in 
a  meeting  with  Times  executives. 

“1  think  Wright,  if  he  has  any 
respect  for  the  speaker’s  office, 
should  fire  him,”  said  Van  Atta  who, 
with  Anderson,  was  lambasted  by 
Mair  for  columns  about  Wright. 

Copies  of  Mair’s  letters,  containing 
spelling  and  other  errors,  were 
obtained  by  E&P.  Some  bore 
Wright’s  letterhead,  and  most 
included  a  caveat  that  they  expressed 
Mair’s  “personal  opinions”  and  were 
not  for  publication. 

To  Los  Angeles  Times  editor  Bill 
Thomas,  he  wrote  that  paper’s  Jan.  4 
Wright  profile  “was  so  beneath  the 
standards  of  the  Los  Angeles  Times 
that  I  was  forced  to  double-check  the 
masthead  ...” 

Of  the  “more  egregious  outrages,” 
he  alleged  factual  errors,  imbalance, 
shoddy  writing  and  personal  attacks. 
He  called  it  “a  dreadful  cut-and-paste 
job  using  worn-out,  inaccurate  and 
(Continued  on  page  37) 
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Lobbying  for  the  JOA 

Knight-Ridder  is  making  a  major  effort  to  convert  opponents  of 
its  proposed  Detroit  joint  operating  arrangement  with  Gannett 


By  Mark  Fitzgerald 

Knight-Ridder  went  into  a  full- 
court  press  last  week  to  convince 
public  opinion  —  and  public 
officials  —  that  there  will  be  no 
Detroit  Free  Press  without  a  joint 
operating  agreement. 

The  big  newspaper  chain  picked  up 
some  criticism  for  its  intensive  lob¬ 
bying  methods,  but  as  the  week  drew 
to  a  close  opponents  of  the  JOA,  who 
only  last  month  won  a  big  round, 
appeared  to  be  backing  down. 

As  E&P  went  to  press,  Knight-Rid¬ 
der  was  working  to  turn  opponents 
around  against  a  self-imposed  dead¬ 
line  of  Jan.  29.  That  is  when  legal 
briefs  were  due  in  response  to  Judge 
Morton  Needelman’s  recommenda¬ 
tion  for  rejection  of  the  JOA  between 
the  Free  Press  and  Gannett’s  Detroit 
News. 

Knight-Ridder  chairman  Alvah  C. 
Chapman  acknowledged  that  the 
chain  hoped  by  Jan.  29  to  be  able  to 
say  in  that  brief  that  previous  JOA 
opponents  have  changed  their  posi¬ 
tion.  In  hearings  over  the  summer,  the 
JOA  was  formally  opposed  by  five 
newspaper  unions  and  Detroit  Mayor 
Coleman  Young. 

Knight-Ridder’s  board  turned  the 
pressure  on  opponents  with  a  unani¬ 
mous  vote  Jan.  21  to  close  the  156- 
year-old  Free  Press  if  the  JOA  is  not 
approved. 

Board  members  virtually  dismissed 
the  possibility  the  paper  will  be  sold, 
arguing  —  for  one  thing  —  that  no 
one  would  buy  it. 

More  importantly.  Chapman  sug¬ 
gested  that  Free  Press  presses  and 
production  equipment  would  be 
moved  to  a  new  satellite  plant  for 
Knight-Ridder’s  two  Philadelphia 
papers,  the  Inquirer  and  the  Daily 
News. 

“The  equipment  would  fit  very 
nicely  there,”  Chapman  said.  “They 
are  state-of-the-art  and  would  fit  quite 
nicely  in  the  proposed  satellite  plant 
for  Philadelphia.” 

Attorney  General  Edwin  Meese 
will  make  the  final  decision  on  the 
JOA. 

While  Knight-Ridder  cannot  talk  to 


Alvah  Chapman 
Knight-Ridder  chairman 

Meese  because  of  rules  against  ex 
parte  contact,  it  is  talking  to  nearly 
everybody  else  in  establishment 
Washington  and  Detroit. 

In  the  most  controversial  lobbying 
effort,  the  Washington  firm  Timmons 
&  Co.  has  been  retained  to  promote 
the  JOA.  Timmons  employs  Tom  C. 
Korologos,  who  advised  Meese  dur¬ 
ing  his  1985  confirmation  hearings. 


and  Ford  chairman  Don  Peterson  sup¬ 
port  the  JOA,  Chapman  said,  and 
would  probably  offer  their  own  help 
“except  we  didn’t  ask  them.” 

Knight-Ridder  also  got  Clark  M. 
Clifford  to  lobby  for  the  JOA.  Clif¬ 
ford,  81,  is  the  former  U.S.  defense 
secretary  and  adviser  to  several  presi¬ 
dents;  he  also  has  been  a  Knight-Rid¬ 
der  board  member  since  1974. 

Knight-Ridder  executives  met  with 
numerous  newspaper  editorial 
boards  —  among  them  the  Washing¬ 
ton  (D.C.)  Times,  reportedly  a  favor¬ 
ite  of  President  Reagan  —  urging 
them  to  change  what  Chapman  said 
has  been  “one-sided  coverage”  of  the 
JOA. 

Chapman  said  Gannett  would  split 
any  costs  of  the  lobbying  effort.  He 
also  read  a  letter  from  Allen  C.  Neu- 
harth  in  which  the  Gannett  chairman 
pledged  continued  support  for  the 
JOA. 

Efforts  to  woo  the  Detroit  business 
and  political  establishment  scored 
some  early  big  successes. 

Gov.  James  Blanchard  announced 
his  support  of  the  JOA,  as  did  five  of 
six  members  of  the  Detroit  City  Coun- 
cil.  The  sixth,  Mel  Ravitch, 
abstained,  saying,  “The  Free  Press 


Knight-Ridder  chairman  Alvah  C.  Chapman  said 
Chrysler  Corporation  chairman  Gerald  Greenwald 
“made  available  the  services”  of  Timmons.  Free  Press 
editor  David  Lawrence  made  the  request  to  Chrysler. 


Knight-Ridder  chairman  Alvah  C. 
Chapman  said  Chrysler  Corporation 
chairman  Gerald  Greenwald  “made 
available  the  services”  of  Timmons. 
Free  Press  editor  David  Lawrence 
made  the  request  to  Chrysler. 

At  a  press  conference  in  Detroit, 
Chapman  dismissed  a  suggestion  that 
there  was  any  conflict  in  accepting  aid 
from  a  business  which  is  constantly  in 
the  news  in  Detroit. 

“1  don’t  really  have  any  concern 
about  that,  knowing  the  editors  of  the 
Free  Press,”  Chapman  said. 

Both  GM  chairman  Roger  Smith 


wants  ‘ADC,’  which  is  Aid  for  Depen- 
dent  Capitalists.”  ADC  is  the 
acronym  for  the  Aid  to  Dependent 
Children  welfare  program. 

Knight-Ridder  executives  also  lob¬ 
bied  national  union  leaders,  including 
United  Auto  Workers  head  Owen 
Bieber,  Michigan  Teamsters  head 
Robert  Holmes,  and  retired  UAW 
president  Douglas  Fraser. 

Fraser,  for  one,  agreed  to  write 
Meese  to  urge  acceptance  of  the  JOA. 

Local  newspaper  union  leaders  met 
with  Free  Press  and  Knight-Ridder 
officials  throughout  the  week. 
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Unions  have  opposed  the  JOA, 
chiefly  because  it  will  mean  the  elimi¬ 
nation  of  600  to  1,000  jobs. 

In  his  press  conference.  Chapman 
said  shutting  the  Free  Press  will  mean 
the  loss  of  4,700  jobs. 


“We  think  the  unions  ought  to  be 
coming  to  us,”  Chapman  said, 
“because,  if  there  is  no  JOA,  there 
will  be  2,200  fewer  jobs  in  the  newspa¬ 
per  industry  in  Detroit.” 


who  has  vigorously  opposed  the  JOA, 
told  the  Detroit  News  he  was  “seri¬ 
ously  reconsidering”  his  position. 
His  spokesman  Bob  Berg  told  E&P 
the  mayor  had  still  not  made  a  deci- 


Detroit  Mayor  Coleman  Young,  |  sion  on  whether  to  support  the  JOA. 


JOA  recommendation  was  ‘legally  flawed,’  Chapman  says 


By  Mark  Fitzgerald 

Administrative  law  Judge  Morton 
Needelman  issued  a  “legally  flawed” 
recommendation  against  the  Detroit 
newspapers’  joint  operating  agree¬ 
ment  that  went  “off  into  never-never 
land,”  Knight-Ridder  chairman 
Alvah  C.  Chapman  has  suggested. 

Chapman  blasted  Needelman’s 
129-page  report  in  his  first  public 
reaction  to  the  recommendation  that 
Knight-Ridder’s  Free  Press  not  be 
allowed  to  merge  with  Gannett’s 
Detroit  News. 

Chapman  appeared  hurt  and  bitter 
about  some  remarks  in  the  Needel¬ 
man  report.  In  particular,  he 
expressed  surprise  and  disappoint¬ 


ment  that  the  judge  attached  little 
weight  to  a  45-minute  courtroom  solil¬ 
oquy  he  made  at  a  hearing  this  sum¬ 
mer. 

At  that  time.  Chapman  said  he 
would  recommend  shutting  the  Free 
Press  if  the  JOA  were  denied.  Needel¬ 
man  dismissed  that  as  a  “witness 
stand  bolt  out  of  the  blue.” 

“Judge  Needelman  did  say  he 
didn't  believe  me,  and  in  my  entire 
career,  he’s  the  first  person  who’s 
ever  said  that,”  Chapman  asserted. 

“I  explained  all  that  [on  the  stand] 
and  he  seemed  pretty  satisfied  with 
my  answer,”  Chapman  said.  “Now 
I’m  not  sure  he  was  paying  atten¬ 
tion.” 


In  his  report,  Needelman  also 
charged  that  the  newspaper  chain’s 
bookkeeping  changes  on  a  $7 1  -million 
sum  —  which  was  first  a  debit-side 
loan,  then  an  asset-side  gift,  then  once 
more  a  loan  when  the  JOA  was 
applied  for  —  “smacks  of  slippery 
accounting.” 

“I  don’t  think  it’s  any  more  accu¬ 
rate  than  anything  else  he  said,” 
Chapman  commented  about  that 
charge. 

Chapman  did  not  elaborate  on  why 
he  thought  the  recommendation  was 
“legally  flawed.”  He  said  Knight- 
Ridder’s  argument  would  be 
explained  in  a  brief  that  was  to  have 
been  filed  Jan.  29. 


Birch/Scarborough  to  offer  multimedia  market  study 

Syndicated  research  of  top  25  markets  will 
replace  its  top  50  newspaper  ratings  study 


By  Debra  Gersh 

In  1989,  Birch/Scarborough 
Research  will  be  offering  a  syndicated 
multimedia  study  of  the  top  25  mar¬ 
kets,  replacing  the  top  50  newspaper 
ratings  study. 

According  to  Bill  Liveck,  presi¬ 
dent,  COO  of  Birch/Scarborough,  it 
seems  clear  that  the  50  market  study 
serves  little  of  the  overall  needs  of  its 
customers  who  want  cross-media 
information. 

While  the  Birch/Scarborough  Multi 
Media  Consumer  Profile  is  committed 
to  study  the  top  25  markets,  with  or 
without  support,  markets  26  and  over 
can  also  contract  for  the  study  and  be 
included  as  well. 

The  top  25  syndicated  study  is  basi¬ 


cally  an  expansion  of  the  Scarbor¬ 
ough  Top  10  Report,  explained  Jef¬ 
frey  Rodgers,  vice  president/newspa¬ 
per  sales  at  Birch/Scarborough, 
adding  that  those  studies  have  sold 
well. 

Rodgers  noted  that  the  company  is 
halfway  through  the  top  10  already 
and  plans  to  complete  markets  1 1  to 
25  in  the  spring. 

Results  are  expected  by  early  1989. 

Talking  to  subscribers,  Rodgers 
said  he  found  that  previous  syndi¬ 
cated  studies  did  not  go  far  enough. 
This  new  single  source  format  will 
enable  them  to  sell  both  nationally 
and  on  a  local  basis. 

The  new  multimedia  study  will  not 
be  inexpensive,  as  increased  sample 
size  and  information  will  at  least  dou¬ 
ble  the  cost.  While  pricing  has  not 
been  made  final,  Liveck  and  Rodgers 


said  the  support  from  other  media 
using  the  syndicated  material  should 
help  keep  costs  compatible  with  what 
newspapers  can  afford. 

Noting  that  it  is  a  financial  risk, 
Liveck  said  the  study  will  count  on 
the  support  of  the  top  markets  to  help 
make  it  worthwhile. 

Rodgers  added  that  by  fully  syndi¬ 
cating  the  study,  costs  will  be  cut  and 
the  economy  of  the  newly  merged 
Birch  and  Scarborough  companies 
working  together  will  also  help  pric¬ 
ing  stay  down. 

“Advertisers  are  looking  at  multi- 
media  data  from  a  variety  of 
sources,”  Rodgers  commented.  This 
new  study  is  the  single  source  they 
want,  he  declared. 

“The  newspaper  industry  will 
decide  if  the  time  is  right”  for  this 
type  of  study,  Liveck  asserted. 


12  editors  vie  for  ASNE  board  spots 


Twelve  newspaper  editors  will  be 
candidates  for  six  positions  on  the 
board  of  directors  of  the  American 
Society  of  Newspaper  Editors. 

They  are:  Jay  Ambrose,  editor,  El 
Paso  (Texas)  Herald-Post;  H.  Brandt 
Ayers,  editor  and  publisher,  Anniston 
(Ala.)  Star,  Andrew  Barnes,  editor 
and  president,  St.  Petersburg  (Fla.) 
Times',  Linda  Grist  Cunningham, 


executive  editor,  Trenton  (N.J.) 
Times;  John  O.  Emmerich  Jr.,  editor 
and  publisher.  Greenwood  (Miss.) 
Commonwealth;  Gregory  Favre, 
executive  editor,  Sacramento  (Calif.) 
Bee;  Karen  A.  Howze,  managing  edi¬ 
tor/international  edition,  USA  Today; 
William  B.  Ketter,  editor,  Quincy 
(Mass.)  Patriot  Ledger;  Anthony 
Marro,  executive  editor,  Newsday, 


Long  Island,  N.Y.;  Susan  Miller, 
director  of  editorial  development, 
Scripps  Howard,  Cincinnati,  Ohio; 
Ted  M.  Natt,  editor  and  publisher, 
Longview  (Wash.)  Daily  News;  and 
Rolfe  Neill,  chairman  and  publisher, 
Charlotte  (N.C.)  Observer. 

Incumbents  running  for  re-election 
to  the  board  are  Cunningham, 
Emmerich,  Miller  and  Neill. 
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Newspapers  lose  important  tax  case 

U.S.  Supreme  Court  dismisses  chaiienge  to  Los  Angeies’  gross-receipts 
tax  which  taxes  papers  at  a  higher  rate  than  other  types  of  media  outiets 


By  George  Garneau 

Newspapers  can  be  required  to  pay 
higher  taxes  than  other  media  busi¬ 
nesses,  the  U.S.  Supreme  Court  ruled 
last  week,  dismissing  a  challenge  to 
local  government's  power  to  tax 
media  companies. 

The  High  Court  on  Jan.  19  refused 
to  hear  an  appeal  in  which  the 
publishers  of  the  Los  Angeles  Times, 
Los  Angeles  Daily  News  and  La 
Opinion  challenged  provisions  of  the 
city  of  Los  Angeles’  gross-receipts 
tax  which  taxes  different  media  at 
different  rates. 

The  court,  dismissing  the  case  “for 
want  of  a  substantial  federal  ques¬ 
tion,”  rejected  contentions  that  the 
tax  “allows  the  government  to  use 
taxes  as  a  threat  that  critical  commen¬ 
tary  will  lead  to  burdensome  taxes.” 

It  upheld  lower  court  rulings  by  a 
state  trial  judge  and  a  state  appeals 
court  that  the  tax  does  not  violate 
First  Amendment  rights  to  freedom  of 
speech  and  of  the  press  or  Fourteenth 
Amendment  rights  to  equal  protec¬ 
tion  under  the  law. 

The  California  Supreme  Court  let 
stand  the  decision  of  the  lower  courts 
by  refusing  to  hear  the  case.  This  set 
the  appeal  for  the  top  U.S.  court. 

Losers  in  the  case  were  corporate 
owners  of  newspapers:  Times  Mirror 
Co.,  publisher  of  the  Times;  Tribune 
Newspapers  West  Inc.,  former 
publisher  of  the  Daily  News;  and 
Lozano  Enterprises,  publisher  of  the 
area’s  leading  Spanish-language 
paper.  La  Opinion. 

The  ruling  was  expected  to  affect 
numerous  other  media  challenges  of 
the  tax.  Friend-of-the-court  briefs 
were  filed  on  behalf  of  companies 
with  similar  suits  pending  in 
California  —  Copley  Press  Inc.,  the 
New  York  Times  Co.  and  Hearst 
Corp.’s  Los  Angeles  Herald  Exam¬ 
iner  Division. 

A  Los  Angeles  deputy  city  attorney 
said  most  area  media  companies  have 
paid  taxes  under  protest  and  filed  for 
rebates  pending  the  outcome  of  this 
case. 

The  appeal,  begun  in  1984,  chal¬ 
lenged  that  year’s  tax-law  changes. 


which  eliminated  exemptions  for 
newspapers,  magazines  and  broad¬ 
casters,  all  of  which  were  taxed  at 
“widely  disparate  rates,”  according 
to  the  appeal. 

The  appeal  rested  on  the  premise 
that  newspapers  are  First  Amend¬ 
ment-related  and  should  be  taxed  as 
are  movie  productions,  billboards, 
broadcasting,  and  video  rentals.  The 
courts  upheld  the  city’s  right  to  clas¬ 
sify  newspapers  as  manufacturers 
and  sellers,  to  differentiate  them  from 
other  First  Amendment-related  busi¬ 
nesses  and  to  tax  them  according  to 
type  of  business. 

The  newspapers  argued  that  under 
the  taxes,  $100  million  in  receipts 
would  incur  the  following  tax  bills:  a 
movie  producer,  $10,750;  a  billboard 
company,  $500,000;  a  newspaper 
between  $100,000  and  $125,000. 


The  appeal  said  Times  Mirror  was 
taxed  over  $800,000  on  1986  re¬ 
ceipts  —  more  than  75  times  the 
maximum  $10,750  levied  against  a 
motion  picture  producer. 

It  acknowledged  government’s 
right  to  tax  media  differently,  but  said 
Los  Angeles  had  not  adequately  justi¬ 
fied  the  “disparate  treatment.” 

The  newspapers  also  challenged 
the  city  clerk’s  “absolute”  and  “stan¬ 
dardless”  discretion  of  the  city  clerk 
to  apportion  taxes. 

The  city  argued  there  was  no  dis¬ 
crimination,  no  special  or  unique 
taxes,  no  threat  of  censorship  and  that 
the  law  was  “a  broad-based  general 
business  tax  which  applies  to  all  busi¬ 
nesses,”  classified  generically. 

It  said  equating  newspapers  with 
film  protection  was  “artificial.” 

Times  Mirror  released  the  follow¬ 
ing  statement:  “We  are  obviously 
very  disappointed  that  the  U.S. 
Supreme  Court  has  declined  to  hear 
our  appeal.  The  decision  of  the  court 


leaves  the  law  in  this  area  in  disar¬ 
ray.  Local  taxing  authorities  now  do 
not  have  a  clear  guide  as  to  the  extent 
to  which  they  may  impose  widely  dif¬ 
fering  tax  rates  upon  First  Amend¬ 
ment  activities.  We  had  hoped  that 
this  case  would  provide  such  a 
guide.” 

Michael  Klekner,  the  deputy  Los 
Angeles  city  attorney  in  charge  of  the 
case,  said  he  was  “pleased”  with  the 
decision. 

He  said  the  city  tried  to  treat  all 
businesses,  whether  or  not  protected 
by  the  First  Amendment,  the  same, 
by  creating  more  than  20  broad, 
generic  categories  in  which  newspa¬ 
pers  fell  with  book  publishers. 

He  said  the  decision  could  induce 
cities  that  currently  exempt  news 
outlets  from  gross  receipts  to  rescind 
exemptions. 


“The  trend  is  to  do  away  with 
exemptions,”  he  said. 

The  city  taxes  newspapers  at .  125% 
of  gross  receipts. 

Taxes  last  year,  according  to  the 
Times,  amounted  to  $1 .4  million  from 
the  Times,  $202,000  from  Tribune 
Newspapers,  and  $22,000  from 
Lozano. 

Murder  convict 
files  libel  suit 

William  Engel,  a  Bergen  County, 
N.J.,  businessman  serving  a  life  sen¬ 
tence  for  paying  to  have  his  ex-wife 
murdered,  has  filed  a  libel  suit  against 
a  local  Spanish  language  daily. 

Engel  alleges  La  Nation  made 
“false,  malicious  and  libelous  state¬ 
ments”  when  it  printed  one  story  in 
Jan.  1986  saying  he  had  been  stabbed 
by  another  inmate  and  another  story 
in  Jan.  1987  that  was  headlined 
“Engel  Sings  in  a  Trio  in  the  Jail.” 


Taxes  last  year,  according  to  the  Times,  amounted 
to  $1.4  million  from  the  Times,  $202,000  from  Tribune 
Newspapers,  and  $22,000  from  Lozano. 
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The  Proven  Standard  of  Quality 
in  Newspaper  Presses 


Mitsubishi  Offset  Presses 

-  over  20  years  of  Installed  experience 

-  versatility  In  unit  design 

-  flexibility  In  color  and  paging 

A  new  quality  standard  for  color  newspaper  printing  is  now 
avaiiable  due  to  Mitsubishi's  highly  advanced  engineaing. 

The  result:  superior  quality  color  printing,  increased  produc¬ 
tivity  and  reduced  printing  waste. 


As  testimony  to  their  careful  engineering,  Mitsubishi  presses 
each  week  print  more  than  20  million  copies  of  newspapers 
—making  them  genuinely  suited  to  the  needs  of  a  modern 
newspaper  —  yours. 

For  more  information,  or  to  arrange  a  presentation,  please 
telephone  Michael  Shafer  at  212/207-0639. 
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William  B.  Rotch 
The  Milford  Cabinet 
Milford,  N.H. 


By  Tom  Riordan 

Ninety-eight  percent  of  editorials  in 
the  8,800-circulation,  weekly  Milford 
(N.H.)  Cabinet  are  tagged  “  — 
WBR.” 

This  reminds  readers  in  towns 
along  New  Hampshire’s  Souhegan 
Valley  that  William  Boylston  Rotch 
remains  firmly  at  his  post. 

About  to  turn  72,  Bill  Rotch, 
Cabinet  publisher  since  1950,  noted 
that  “Some  editors  love  machines. 
They  like  to  tinker  with  equipment  in 
the  shop.  Some  are  accountant  types, 
always  going  over  the  figures.  1  like  to 
write.  I’ll  do  a  thousand  words  of 
editorials  each  issue.’’ 

That  means  three  or  four  separate 
pieces,  almost  all  pertaining  to  local 
issues.  He  will  also  craft  a  lengthy 
“Letter  From  the  Publisher’’  column, 
and  a  half-dozen  major  news  stories, 
including  coverage  of  Milford’s 
selectmen. 

“I  tried  very  hard  to  retire  when  1 
became  70.  Actually,  I’m  just  doing 
what  I  like  to  do  and  somebody  else  is 
doing  the  things  1  don’t  like  to  do.” 

That  would  be  daughter  Elizabeth, 
now  assistant  publisher,  and  son 
John,  who  runs  the  large  Cabinet 
commercial  printing  department. 
They  are  the  seventh  generation  of 
the  Rotch-Boylston  clans,  owners  of 
this  weekly  since  1809. 

Bill  admits  hanging  onto  one 
mechanical-type  duty,  a  chore  he  has 
performed  since  his  weekly  went 
offset  20  years  ago.  Each  Tuesday  at  9 
p.m.,  the  publisher  takes  finished 
pasteups  to  the  Nashua  Telegraph, 
where  the  56-page  broadsheet 
Cabinet  is  printed. 

One  recent  press  night,  operations 
lagged  in  composing.  Nine  o’clock 
passed.  The  publisher,  standing  at 
one  side  of  the  room,  nervously  began 
to  move  his  legs.  That  prompted  the 
young  lady  pasting  up  Page  One  to 
snap,  “Mr.  Rotch,  scuffing  your  feet 
is  not  going  to  make  me  work  a  bit 
faster.” 

Bill  chuckled  softly  as  he  recounted 
the  incident,  and  it  pointed  up  the  sort 
of  comfortable,  family-style  place  the 
Cabinet  is. 


Bill  Rotch 


Ask  Bill  Rotch  where  the  name 
Cabinet  came  from  and  he  will  admit 
he  doesn’t  know.  He  once  asked  his 
dad,  who  said  he  had  asked  his  dad. 
None  had  the  answer. 

Much  of  Bill’s  childhood  was  spent 
around  the  family  paper,  but  he  really 
wasn’t  sold  on  community  journal¬ 
ism.  After  graduating  from  Dart¬ 
mouth  in  1937,  Bill,  a  dedicated  skier, 
took  a  job  doing  publicity  for  a  new 
skiing  complex  on  the  eastern  side  of 
White  Mountain. 


As  World  War  II  began  he  tried  his 
hand  as  a  milling  machine  operator  in 
a  Vermont  plant,  then  worked  as  an 
information  officer  with  the  Vermont 
Office  of  Price  Administration.  In 
1944,  Bill  was  commissioned  in  the 
Navy.  He  served  aboard  a  destroyer, 
first  on  Atlantic  convoy  duty,  then  in 


the  Pacific  off  Japan  when  the  atomic 
bombs  were  dropped. 

That  is  when  he  realized  that  Mil¬ 
ford  and  the  Cabinet  were  where  he 
wanted  to  spend  the  rest  of  his  life.  In 
1950,  Bill’s  dad  made  him  a  partner 
and  publisher.  Bill  remembers  his 
father  saying,  “You’ll  make  the  deci¬ 
sions.  If  there  is  success,  it  will  be  due 
to  you.  If  there  are  failures,  they’re 
yours.” 

Statistics  for  the  past  37  years  are 
one  gauge  of  Bill  Rotch’s  steward¬ 
ship: 

•  Gross  revenues  increase  from 
$23,000  to  $1.5  million. 

•  Circulation  increases  from  2,0(K) 
to  8,800. 

•  Work  force  increases  from  10  to 
32. 

The  real  measure  comes  in  the 
quality  and  content  of  the  Cabinet’s 
news  and  editorial  columns. 

“We  have  spent  endless  hours  cov¬ 
ering  planning  board  meetings,  zon¬ 
ing  board  adjustments,  selectmen, 
school  boards,  meetings  of  various 
committees  that  are  related  to  town 
affairs.  We  try  to  report  these  in 
depth,”  Bill  observed. 

“Over  the  years  we  have  analyzed 
local  problems.  We  interpret  the 
scene  and  offer  suggestions  as  to  how 
it  might  be  improved.  I  think  that  is 
our  only  reason  for  being.  1  have 
never  thought  of  it  as  a  leadership 
role.” 

The  changing  face  of  America,  the 
turning  of  towns  like  Milford,  Wilton 


and  Amherst  —  the  Cabinet’s  prime 
coverage  areas  —  into  bedroom  com- 
munities  deeply  concerns  this 
publisher. 

“Many  people  have  no  roots.  Yet 
once  a  year,  sometimes  more  often, 
they  are  asked  to  make  important 
( Continued  on  page  39) 


“Some  editors  love  machines.  They  like  to  tinker 
with  equipment  in  the  shop.  Some  are  accountant 
types,  always  going  over  the  figures.  I  like  to  write.  Til 
do  a  thousand  words  of  editorials  each  issue.” 
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Newspapers  get  low  grade  on  political  coverage 

Hearst-sponsored  public  opinion  poll  says  newspapers 
are  most  biased,  least  credible  news  medium 


By  George  Garneau 

U.S.  voters  are  not  well  informed 
on  recent  presidential  politics  and 
believe  newspapers  are  the  most 
biased,  least  credible  news  medium, 
according  to  a  Hearst  Corp.  survey. 

The  survey  also  found  voters 
strongly  favor  limits  on  campaign 
spending  and  duration. 

The  study,  by  Research  &  Fore¬ 
casts  Inc.,  was  based  on  1,001  phone 
interviews  late  last  year.  It  is  Hearst’s 
fifth  annual  political  study  and  was 
announced  at  the  National  Press  Club 
in  Washington,  D.C.,  by  Frank  Ben- 
nack  Jr.,  Hearst  chairman  and  chief 
executive  officer. 

Bennack  said  the  survey  found 
Americans  to  be  “only  marginally 
knowledgeable”  about  past  elections 
and  “fairly  apathetic  and  detached” 
from  the  process. 

More  than  half,  52%,  failed  to  rec¬ 
ognize  Geraldine  Ferraro,  the  first 
woman  vice  presidential  candidate  of 
a  major  party,  as  Walter  Mondale’s 
running  mate,  and  younger  voters  are 
apt  to  know  less  about  recent  pres¬ 
idential  elections  than  older  ones,  he 
asserted. 

Bennack  said  the  media  must  not 
assume  voters  know  about  politics 
predating  them,  and  he  called  on  the 
media  to  do  a  better  job. 

Nearly  half  the  voters  surveyed, 
43%,  said  newspapers  were  opinion¬ 
ated  and  biased  toward  favorite  can¬ 
didates.  Less  than  a  third,  30%,  said 
television  played  favorites,  while  23% 
said  radio  was  biased,  and  27%  said 
magazines  were. 

Voters  found  television  the  most 
fair  and  objective  medium,  perceived 
as  such  by  37%,  while  newspapers 
finished  last,  called  evenhanded  by 
only  19%  of  those  polled. 

Bennack  explained  the  perception 
may  stem  from  the  lack  of  commen¬ 
tary  in  television  news,  whereas  read¬ 
ers  strongly  identify  newspapers  with 
the  opinions  on  editorial  and  op-ed 
pages. 

Newspapers  were  perceived  as 
concentrating  too  much  on  personali¬ 


ties  and  too  little  on  issues.  One  in 
three  voters  said  so,  while  only  about 
one  in  four  said  television  and  maga¬ 
zines  were  too  people-oriented,  and 
about  one  in  five  found  too  much  per¬ 
sonality  on  radio. 

What  affects  people?  The  survey 
found  54%  of  voters  called  television 
a  “very  important”  news  source, 
while  51%  rated  newspapers  that 
way.  Also  rated  very  important  were 
magazines,  21%,  and  radio,  19%. 
Hearing  candidates  in  person  was 
important  to  45%. 

Political  ads  and  direct  mail  were 
rated  poorly  —  important  to  only 
one-in- 10  voters.  Over  half  called 


them  unimportant. 

Voters  “don’t  pay  much  attention” 
and  usually  forget  political  advertis¬ 
ing,  even  recent  campaign  slogans, 
Bennack  reported. 

The  most  memorable  slogan, 
recalled  by  nearly  one  in  three  voters, 
was  Dwight  Eisenhower’s  1956 
classic,  “1  like  Ike.” 

Among  the  other  findings  in  the 
survey:  Over  one  in  four,  27%,  said 
commentaries  in  the  media  have 
affected  their  votes,  while  better  than 
one  in  three  voters,  36%,  said  televi¬ 
sion  debates  have  influenced  their 
vote,  mainly  positively. 
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Robert  M.  Hitt  III 


Dick  Otte 


Robert  M,  Hitt  III,  managing  edi¬ 
tor  of  The  Record,  Columbia,  S.C., 
who  is  now  at  Harvard  University  on 
a  10-month  Nieman  Fellowship,  will 
become  managing  editor  of  The  State 
after  the  State-Record  Co.’s  morning 
and  afternoon  newspapers  are 
merged  on  April  1  and  The  Record 
ceases  publication. 

Hitt  will  return  from  Harvard  in 
June  and  succeed  Charles  L.  Byars, 
whose  upcoming  retirement  was 
announced  to  staffmembers  two 
months  ago.  Hitt  is  a  native  of  Char¬ 
leston,  S.C.  and  a  graduate  of  the 
University  of  South  Carolina.  He 
worked  for  the  State  and  the  Charles¬ 
ton  News  &  Courier  before  joining  the 
Record  in  1974. 

Bunny  Richardson,  city  editor  and 
acting  managing  editor  of  The  Rec¬ 
ord,  will  move  to  The  State  as  assis¬ 
tant  managing  editor  on  April  1 .  He 
joins  Harry  L.  Logan,  who  will  con¬ 
tinue  as  assistant  managing  editor  of 
The  State. 

Additional  staff  changes  as  a  result 
of  the  merger  will  be  announced  by 
Thomas  N.  McLean,  chief  news 
executive.  Publisher  Ben  R.  Morris 
announced  there  would  be  no  layoffs. 

*  *  * 

Richard  W.  Otte  is  the  newly 
named  senior  managing  editor  of  the 
Columbus  (Ohio)  Dispatch  and  suc¬ 
ceeding  him  as  managing  editor  is 
David  P.  Ferguson. 

Otte,  who  joined  the  Dispatch  in 
1954  as  a  sportswriter,  covered  Ohio 
State  basketball  and  football  as  pri¬ 
mary  assignments  until  1972.  He  also 
wrote  a  lov’al  column  and  served  as 
executive  sports  editor  and  assistant 
managing  editor  before  being  named 
managing  editor  in  January  1981. 

Ferguson  has  been  with  the  news¬ 
paper  since  May  1981 ,  first  as  an  edi¬ 
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torial  writer  and  since  last  June,  edi¬ 
torial  page  editor. 

Prior  to  the  Dispatch,  Ferguson 
held  positions  at  several  Connecticut 
newspapers.  He  holds  a  bachelor’s 
degree  in  English  from  Seton  Hall 
University  and  a  master’s  degree  in 
journalism  from  Columbia  Univer¬ 
sity. 

Also  at  the  Dispatch,  Darryl  W. 
Everett  has  assumed  fulltime  duties 
as  assistant  advertising  director.  He 
previously  held  dual  positions  as 
assistant  director  and  retail  advertis¬ 
ing  manager. 

Gary  D.  Merrell  succeeds 
Everett  as  retail  advertising  manager. 
Prior  to  joining  the  newspaper  in  1986 
as  classified  ad  manager,  he  was  clas¬ 
sified  sales  manager  of  the  Oklaho¬ 
man  and  Times,  Oklahoma  City. 

Gerald  F.  O’Connell  succeeds 
Merrell  as  classified  manager.  He  has 
served  as  advertisng  sales  supervisor 
for  NeighborNews,the  Dispatch’s 
weekly  zoned  newspaper.  He  moved 
to  Ohio  in  1983  from  the  Buffalo 
Courier-Express, 

Floyd  V.  Jones,  most  recently 


HOIOIE 

tho’  tohn) 

n.  The  place  where  one  sock  in  every 
laundry  load  disappears  to. 


David  Ferguson 

assistant  director  of  production,  was 
named  director  of  employee  and  labor 
relations.  Robert  Brown,  mail  room 
manager,  moves  to  Jones’  former 
position. 

*  *  * 

George  Delisle,  with  the  Spring- 
field  (Mass.)  Newspapers  since  1975, 
has  been  named  newsroom  adminis¬ 
trator  for  the  Union-News  and  Sun¬ 
day  Republican. 

He  will  assist  executive  editor  Car- 
roll  Robbins  in  management  of  news 
and  library  staffs  and  also  continue  to 
write  the  consumer  assistance  col¬ 
umn  and  retain  his  duties  as  systems 
editor. 

!|c 

Lawrence  McConnell,  formerly 
assistant  managing  editor  of  the 
Tampa  Tribune,  has  been  promoted 
to  managing  editor.  He  succeeds 
Paul  Hogan,  who  retired  Dec.  31 
after  27  years  with  the  Tribune. 

McDonnell  joined  the  Tribune  staff 
in  January  of  last  year.  A  graduate  of 
Washington  and  Lee  University  in 
Lexington,  Va.,  in  1971,  he  has  held 
management  positions  on  several 
newspapers,  including  editor  and 
publisher  of  the  Georgetown  (S.C.) 
Times  and  executive  editor  of  the 
Montgomery  (Ala.)  Advertiser  and 
Alabama  Journal. 

Hogan  joined  the  Tribune  in  1960 
from  the  Birmingham  (Ala.)  News 
and  for  five  years  was  the  paper’s 
one-man  Sarasota  bureau.  He  was 
named  state  editor  in  1966  and  in  1970 
assistant  managing  editor  and  then 
managing  editor  14  years  ago. 

Hogan,  a  native  of  Marietta,  Ga., 
was  the  first  president  of  the  Florida 
Society  of  Newspaper  Editors  to 
serve  two  terms  and  has  been  active 
in  press  freedom  issues  and  in  efforts 
by  newspapers  to  gain  greater  access 
to  government  records. 
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Larry  D.  Franklin,  executive 
vice  president  and  chief  operating 
officer  of  Harte-Hanks  Communica¬ 
tions,  was  elected  president  of  the 
Southern  Newspaper  Publishers 
Association  effective  Feb.  1 .  He  suc¬ 
ceeds  Creed  C.  Black,  who  resigned 
following  his  appointment  to  the 
presidency  of  the  Knight  Foundation 
in  Akron,’ Ohio.  {E&P,  Jan.  16) 

Also,  H.  Miles  Forrest,  publisher 
of  the  Houma  (La.)  Courier,  and 
Charles  M.  Dunagin,  general  man¬ 
ager  of  the  McComb  (Miss.)  Enter¬ 
prise-Journal,  have  been  elected  to 
the  SNPA  board  of  directors  to  repre¬ 
sent  newspapers  in  their  respective 
states. 

They  were  named  by  the  executive 
committee  to  fill  remaining  portions 
of  terms  held  by  John  A.  Lynch,  who 
stepped  down  after  being  named 
publisher  of  the  Wilmington  (N.C.) 
Morning  Star  in  a  move  from  the 
Houma  Courier,  and  Kenneth 
Andrews,  who  resigned  after  being 
named  publisher  of  the  Pensacola 
(Fla.)  News  Journal. 

ANPA  treasurer,  Wayne  Patrick, 
Rockville  (S.C.)  Herald,  agreed  to 
moved  into  the  president-elect  slot, 
also  effective  Feb.  1. 

s|c  :|c  :|c 

Frank  Quine,  former  American 
Press  Institute  director,  has  joined  the 
Sterling  Institute,  McLean,  Va.,  as  a 
consultant  to  the  executive  training 
firm’s  professional  services  group. 

Quine,  in  addition  to  his  work  with 
Sterling,  has  formed  The  Newspaper 
Improvement  Company,  based  in 
Reston.  It  offers  product  evaluation 
and  news-editorial  content  assess¬ 
ment  designed  to  help  improve  read¬ 
ership. 

*  *  * 

Susan  Mills  joined  the  San  Fran¬ 
cisco  Newspaper  Agency  as  the  new 
creative  manager  and  will  supervise 
the  marketing  communications 
department’s  writing  and  designing 
staffs  and  oversee  production  of 
major  advertising  campaigns,  sales 
materials  and  promotional  pieces. 

She  is  the  former  owner  of  Mills 
Communications  Group  Inc.  and 
prior  to  that  was  product  support 
manager  for  Economic  Sciences  Cor¬ 
poration  and  a  consultant  for  Systems 
Analysis  Corporation  and  a  journalist 
for  Time,  Inc.  in  Washington,  D.C. 

^  :ic  :ii 

Jack  Hovorka  has  been  named 
director  of  advertising  for  the  Clarion 
Ledgerl Jackson  (Miss.)  Daily  News. 
He  previously  was  manager,  display 
advertising,  for  the  Daily  Oklahoman 
and  the  Sunday  Oklahoman,  Okla¬ 
homa  City,  for  15  years. 


Three  veteran  Gannett  Co.  editors 
have  been  named  to  new  editing  roles. 
They  are: 

Robert  H.  Gordon,  from  execu¬ 
tive  editor  of  the  Hattiesburg  (Miss.) 
American,  to  associate  editor  of  the 
Clarion-LedgerUackson  Daily  News 
at  Jackson,  Miss. 

Edward  (Buddy)  Baker,  from  edi¬ 
tor  of  the  Shreveport  (La.)  Times,  to 
editor  of  the  Hattiesburg  American. 

Frank  Sutherland,  from  execu¬ 
tive  editor  of  the  Jackson  (Tenn.) 
Sun,  to  editor  of  the  Shreveport 
Times. 

*  *  * 

David  B.  Dick,  acting  director  of 
the  University  of  Kentucky  School  of 
Journalism  at  Lexington  since  last 
July,  was  named  director  on  Jan.  19. 

Dick,  an  associate  professor  of 
journalism  since  1985,  had  been  a 
CBS  radio  and  television  news 
reporter  since  1966  and  was  based  in 
Washington,  Atlanta,  Caracas  and 
Dallas. 

His  CBS  assignments  included  the 
Jonestown  massacre  in  Guyana, 
political  and  economic  developments 
in  South  America,  civil  war  in  Nicara¬ 
gua  and  El  Salvador  and  the  Falkland 
Islands  invasion.  Dick  covered  the 
White  House  during  the  Johnson  and 
Nixon  administrations. 

Dick,  who  won  an  Emmy  Award 
■for  coverage  of  the  shooting  of  Gov. 
George  Wallace  in  1972,  was  inducted 
into  the  Kentucky  Journalism  Hall  of 
Fame  in  April.  He  holds  bachelor’s 
and  master’s  degrees  from  the  Uni¬ 
versity  of  Kentucky. 

*  *  * 

Frank  Allen,  Philadelphia  bureau 
chief  of  the  Wall  Street  Journal,  will 
be  at  the  University  of  Oregon  School 
of  Journalism  on  Feb.  8-11  as  Dow- 
Jones  editor-in-residence. 

Allen,  who  earned  his  master’s 
degree  in  1974  at  the  school,  also  was 
the  Dow-Jones  editor-in-residence  at 
the  Eugene  campus  in  1984. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Joining  The  Record,  Hacksensack, 
N.J.,  are  P.  Clinton  Rierson  as  pro¬ 
duction  director  and  William  J, 
McDonald  as  circulation  director. 

Rierson  most  recently  was  with  the 
Denver  Post  five  years,  serving  as 
operations  coordinator,  production 
director,  and  production  manager. 
Prior  to  that  he  was  with  the  Detroit 
Free  Press  and  Dow  Jones  and  Com¬ 
pany. 

McDonald  previously  was  with 
News  America,  where  as  vice  presi¬ 
dent  he  was  responsible  for  circula¬ 
tion  and  promotion  efforts  for  the 
New  York  Post,  Boston  Herald,  San 
Antonio  Express  and  the  Chicago 
Sun-Times. 

Prior  to  joining  News  America  in 
1984,  McDonald  was  vice  president 
and  circulation  director  of  the  New 
York  Daily  News. 

*  *  * 

Karen  J.  Ball,  a  newswoman  in 
the  Jefferson  City,  Mo.,  bureau  of  the 
Associated  Press,  has  been  promoted 
to  correspondent  in  charge  of  the 
bureau.  She  joined  AP  in  1984  in  Jef¬ 
ferson  City  and  worked  in  Topeka  and 
Kansas  City  before  returning  to  Jef¬ 
ferson  City  in  1986. 

Lisa  Perlman,  a  newswoman 
in  the  Indianapolis  bureau,  has  been 
named  AP  correspondent  in  Grand 
Rapids,  Mich.  She  joined  AP  in 
Albany  in  1984. 

*  *  * 

Susan  Filippone  is  the  new  classi¬ 
fied  advertising  manager  of  The  Col¬ 
umbian,  Vancouver,  Wash.,  suc¬ 
ceeding  Gerry  Cox,  who  has  held  the 
post  for  12  years  and  is  now  a  consul¬ 
tant  until  she  retires  next  summer. 

Cox  earlier  was  the  newspaper’s 
credit  manager  for  10  years.  Filippone 
was  classified  advertising  manager 
for  the  Denton  (Texas)  Publishing  Co. 
before  moving  to  Vancouver. 
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Jeffrey  S.  Klein  has  been  named 
assistant  to  David  Laventhol,  presi¬ 
dent  of  Times  Mirror.  He  most 
recently  served  as  senior  staff  counsel 
with  primary  responsibility  to  provide 
the  Los  Angeles  Times  with  legal 
advice  and  representation  on  First 
Amendment  issues. 

Klein  will  work  on  special  projects 
involving  Times  Mirror’s  operating 
companies,  assist  Laventhol  with  a 
variety  of  other  assignments  and  con¬ 
tinue  to  write  “Legal  View,”  a 
weekly  Times  column  about  the  law, 
lawyers  and  consumer  legal  affairs. 

Klein,  who  Joined  the  company  in 
1983  as  staff  counsel,  previously 
served  as  an  entertainment  attorney 
and  a  litigation  attorney  and  was  a 
special  assistant  to  former  Arizona 
Governor  Bruce  Babbitt.  He  holds  a 
master’s  degree  in  journalism  from 
Columbia  University  and  a  law 
degree  from  Stanford  University. 


Walter  P.  Nelson,  senior  vice 
president-planning  for  the  New 
Brunswick  (N.J.)  Home  News,  retired 
Dec.  31  and  will  remain  on  the  com¬ 
pany  board  of  directors. 

Nelson,  who  has  been  associated 
with  three  generations  of  the  Boyd 
family  publishers,  was  named  to  the 
Home  News  Publishing  Company 
board  in  1970.  During  his  39-year 
career  in  advertising  he  served  as 
classified  manager,  retail  ad  manager, 
advertising  director  and  marketing 
director. 


Barbara  J.  Fisk  has  been  named 
manager  of  marketing  services  at  the 
Bloomington  (Ill.)  Pantagraph  and 
directs  the  art/graphics,  community 
services,  promotion  and  market 
research  staff. 

Fish  was  an  instructor  in  the  com¬ 
munications  department  at  Illinois 
State  University,  teaching  graphic 


design  and  utilization  of  audiovisual 
materials,  before  joining  the  Panta¬ 
graph. 

if  *  * 

JoAnn  Cocking  has  been  named 
general  manager  of  the  Association  of 
Newspaper  Classified  Advertising 
Managers,  succeeding  Frank  B.  Har¬ 
ris,  who  retired  Jan.  8. 

Gocking,  a  graduate  of  Butler  Uni¬ 
versity,  Indianapolis,  with  a  degree  in 
public  and  corporate  communica- 
tons,  joined  the  association  in  1980  as 
publications  manager  and  now 
assumes  additional  duties,  including 
meetings  management  and  confer¬ 
ence  planning. 


Virginia  Escalante,  former 
reporter  with  the  Los  Angeles  Times 
who  was  a  member  of  the  newspa¬ 
per’s  Pulitzer  Prize-winning  team  in 
1984,  has  joined  the  faculty  of  the 
University  of  Arizona  at  Tucson.  She 
will  advise  a  bilingual  newspaper 
published  by  journalism  students. 

*  *  * 

Jerry  Lazar,  a  former  editor  at 
East/West  Network  and  senior  editor 
of  Houston  City  magazine,  has  been 
named  Lifestyle  editor  of  the  Los 
Angeles  Herald  Examiner.  He  has 
written  magazine  articles  and  served 
as  contributing  editor  to  California 
magazine. 


OBITUARIES 


James  C.  Bailey,  81,  who  worked 
38  years  for  the  Washington  Star 
before  retiring  in  1971  as  its  head  of 
maintenance  and  security,  died  Jan. 
15  at  his  Boynton  Beach,  Fla.,  home. 


Edward  H.  Eulenberg,  80,  a 
reporter  and  editor  in  Chicago  for  50 
years,  died  Jan.  22  in  a  Seattle  hospi¬ 
tal  after  ulcer  surgery. 

He  started  at  the  City  News  Bureau 
in  1927  as  a  police  reporter  and  was 
overnight  city  editor  for  many  years. 
He  joined  the  Chicago  Daily  News  in 
1957  and  at  various  times  was 
reporter,  rewriteman  and  editor,  con¬ 
tinuing  there  until  he  retired  in  1977. 

Eulenberg  trained  hundreds  of 
journalists  at  the  City  News  Bureau 
and  at  Northwestern  University’s 
Medill  School  of  Journalism.  Admir¬ 
ing  students  generally  recalled  his 
advice  to  young  reporters:  “If  your 
mother  says  she  loves  you,  check  it 
out.”  In  1984  he  was  named  Chicago 
Press  Veteran  of  the  Year. 
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Edward  (Ted)  Majeski,  69,  long¬ 
time  head  of  the  newspicture  service 
at  United  Press  International,  died 
Jan.  21  at  his  Washington,  D.C., 
home.  He  underwent  coronary  by¬ 
pass  surgery  and  replacement  of  a 
heart  valve  on  Dec.  15. 

He  had  been  executive  editor  of  the 
picture  service  of  the  news  agency 
since  1968  and  was  chosen  to  head 
UPI  Newspictures  as  vice  president 
and  executive  editor  in  the  service’s 
new  world  headquarters  in  Washing¬ 
ton  in  1983. 

Majeski  boasted  of  never  having 
taken  a  newspicture  in  his  career  but 
was  known  as  an  expert  picture  editor 
with  a  great  eye  for  a  good  photo.  He 
saw  a  group  shot  of  family  mourners 
at  the  funeral  of  President  John  F. 
Kennedy  in  1963  and  cropped  it  down 
to  the  memorable  view  of  John  Jr.’s 
salute  to  his  father. 

Majeski  joined  Acme  Newspic¬ 
tures,  predecessor  of  UPI  Newspic¬ 
tures,  in  1941  as  telephoto  editor.  He 
was  in  charge  of  the  radio  and  photog¬ 
raphy  section  of  the  Signal  Corps  sec¬ 
tion  at  the  Pentagon  in  World  War  11. 

Subsequently,  in  the  New  York 
bureau  he  held  several  posts  including 
manager,  news  editor,  feature  editor 
and  managing  editor  before  being 
named  executive  editor.  He  moved  to 
Washington  when  UPI  relocated 
there  in  1983.  After  the  international 
newspicture  operation  was  sold  to 
Reuters,  Majeski  helped  establish 
exchanges  between  Reuters  and  UPI 
in  the  United  States. 

if  if  if 

Laban  Whittaker,  64,  former 
photographer  for  the  Boston  Herald 
and  The  Patriot  Ledger,  Quincy, 
Mass.,  died  unexpectedly  Jan.  6  in 
Weymouth,  Mass. 
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Newspaper  makes  deal  to  get  sealed  transcript 


By  Andrew  Radolf 

The  Delaware  County  Daily  Times 
in  Chester,  Pa.,  reached  an  out-of- 
court  settlement  that  gave  it  the  right 
to  publish  transcripts  of  FBI  tapes 
from  a  1981  investigation  in  return  for 
adhering  to  certain  restrictions  on 
how  it  ran  the  story. 

The  Jan.  4  settlement,  which  was 
entered  as  a  consent  decree  in  U.S. 
District  Court  in  Philadelphia,  was 
reached  between  the  Daily  Times,  the 
FBI,  and  attorneys  for  Nicholas  Cata¬ 
nia,  a  Republican  leader  in  Delaware 
County. 

The  Daily  Times,  a  61 ,000-daily  cir¬ 
culation  tabloid,  agreed  to  publish 
just  one  article  that  would  begin  on 
Page  4  or  beyond.  It  also  agreed  not  to 
run  a  front-page  headline  on  the  story 
and  not  to  editorialize  on  the  contents 
of  the  transcripts. 

However,  the  newspaper  won  its 
point  in  pressing  for  the  right  to  refer 
to  the  transcripts  in  subsequent  news 
stories.  The  newspaper  also  suc¬ 
ceeded  in  keeping  out  of  the  agree¬ 
ment  any  stipulation  that  it  would  be 
subject  to  a  financial  penalty  if  it  vio¬ 
lated  the  terms  of  the  settlement. 

The  final  agreement  called  for  the 
newspaper  to  get  II  of  the  18  tape 
transcripts.  The  transcripts,  pub¬ 
lished  word  for  word,  except  for  two 
obscenities,  on  Jan.  7,  took  up  Pages  4 
through  7  and  a  jump  on  Page  8. 


AL  snaps  losing  streak -i 

XGOP  plot 
^"detailed 
i^n  secret 
WFBI  files 
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Daily  Times'  July  7,  1983  front  page 
with  its  original  story  about  the  FBI 
case  file  on  an  investigation  into 
alleged  political  corruption.  Earlier 
this  month,  the  Daily  Times  reached  an 
agreement  to  publish  transcripts  of  FBI 
wiretaps  related  to  the  same  investi¬ 
gation. 


adding  that  he  had  been  virtually  cer¬ 
tain  when  making  the  agreement  that 
the  transcripts  would  not  contain  any 
new  facts  that  would  merit  being  pub¬ 
lished  before  Page  4. 

The  tapes  were  from  an  FBI  inves¬ 
tigation  into  an  alleged  attempt  by 


The  Daily  Times  was  pursuing  the  case  “on 
principle,”  he  explained,  adding  that  he  had  been 
virtually  certain  when  making  the  agreement  that  the 
transcripts  would  not  contain  any  new  facts  that 
would  merit  being  published  before  Page  4. 


Daily  Times  editor  Stuart  Rose  said 
he  consented  to  the  settlement 
because  the  newspaper's  attorney  felt 
that  the  paper  stood  a  good  chance  of 
losing  the  case  in  federal  court.  The 
newspaper  in  1986  had  lost  its  case  in 
the  state  courts. 

Rose  also  said  that  he  agreed  to  the 
conditions  on  publishing  because  the 
Daily  Times  had  already  printed 
much  of  the  same  material  four  years 
earlier  when  it  ran  numerous  stories 
based  on  the  contents  of  the  FBI  files 
in  the  case. 

The  Daily  Times  was  pursuing  the 
case  “on  principle,”  he  explained. 


Republican  leader  Nicholas  Catania 
to  plant  a  candidate  in  a  Democratic 
primary. 

The  U.S.  Attorney,  however,  did 
not  pursue  the  case  and,  instead, 
turned  it  over  to  the  state  judicial 
system  where  the  charges  were  even¬ 
tually  dismissed. 

In  1982,  the  Daily  Times  filed  suit  in 
state  court  in  an  effort  to  see  the  evi¬ 
dence  in  the  case.  Rose  said. 

“We  felt  the  public  had  a  right  to 
know  what  their  politicians  were 
doing  and  how  the  justice  system  had 
operated  in  this  case,”  Rose  said. 

However,  Catania  argued  that. 


since  the  charges  against  him  were 
dismissed,  the  Daily  Times  should  be 
denied  the  material  in  order  to  pre¬ 
serve  his  privacy. 

“He  was  claiming  the  right  to  pri¬ 
vacy  on  material  that  never  led  to 
anything,”  Rose  said.  “Our  attorney 
felt  he  had  a  better  case  than  we  did, 
so  we  were  amenable  to  a  settle¬ 
ment.” 

The  Daily  Times  also  took  the  case 
to  federal  court  in  1983,  but  the  fed¬ 
eral  case  was  held  in  abeyance  until 
the  state  litigation  concluded.  Rose 
asserted. 

In  the  early  stages,  the  Philadel¬ 
phia  Inquirer  and  Daily  News  had 
been  a  co-plaintiff,  but  the  two  news¬ 
papers  soon  dropped  out.  Rose  said. 

While  the  access  issue  was  being 
fought  in  court,  the  Daily  Times,  in 
the  summer  of  1983,  obtained  a  copy 
of  the  FBI  file  on  the  investigation. 
He  said  the  file  not  only  included  sum¬ 
maries  of  the  wiretaps  but  also  “sub¬ 
stantially  more  information.” 

Rose  said  the  file  was  obtained  in 
1983  in  “a  perfectly  legal  way,”  but 
said  it  was  not  gotten  through  court 
action  or  a  Freedom  of  Information 
Act  request. 

The  tabloid  published  35  stories 
that  summer  on  what  was  contained 
in  the  file.  Rose  said,  and  about  50 
stories  in  all  on  the  Catania  matter. 

Pursuing  the  suit  “was  now  a  mat¬ 
ter  of  principle,”  Rose  explained. 

Catania  was  concerned  that,  if  the 
Daily  Times  gained  access  to  the 
tapes,  it  would  “embark  on  a  re-run  of 
the  1983  stories,”  Rose  said. 

Rose  said  he  decided  to  agree  to 
running  just  one  story  beginning  on 
Page  4  because  that  is  where  he  had 
already  intended  to  run  it.  He  added 
that  he  also  had  no  intention  of  run¬ 
ning  a  series  or  writing  an  editorial 
based  on  what  was  in  the  transcripts. 

“1  already  wrote  plenty  of  editori¬ 
als.  1  said  everything  there  is  to  say,” 
he  stated. 

Rose  pointed  out  that  the  newspa¬ 
per  can  offer  commentary  in  columns 
“as  long  as  we  don’t  call  it  an  edito¬ 
rial.”  The  newspaper  can  also  publish 
editorials  that  are  based  on  the  FBI 
file  obtained  in  1983. 

Catania's  attorneys  also  wanted  an 
enforcement  mechanism  and  pushed 
for  a  clause  saying  the  newspaper 
would  have  to  “pay  a  large  amount  of 
money”  if  it  violated  the  agreement. 

“They  didn't  get  that.  We  made  the 
(Continued  on  page  38) 


EDITOR  &  PUBLISHER  for  January  30,  1988 


25 


NEWS/TECH 


UPl  computer  upgrade  stalled 

Previously  announced  $4. 7 -million  installation  of  new  DEC  business 
and  editorial  system  delayed  indefinitely  due  to  a  contract  dispute 


By  George  Garneau 

A  badly  needed  $4. 7-million  over¬ 
haul  of  United  Press  International's 
aging  computer  systems  has  been 
stalled  indefinitely  in  contractual  dis¬ 
putes. 

The  new  business  and  editorial  sys¬ 
tems,  announced  proudly  last  June, 
were  planned  to  begin  installation  in 
January  by  Digital  Equipment  Corp. 
on  a  five-year  plan. 

The  contract  was  to  include 
replacement  of  most  of  UPI’s  out¬ 
moded  computer  systems,  some  as 
old  as  20  years,  with  the  latest  DEC 
VAX  and  MicroVAX  hardware  and 
software. 

Management  information  systems 
were  to  go  in  first  and  be  followed  by 
editorial  systems.  In  addition,  UPI 
computer  operations  were  supposed 
to  move  from  Dallas,  Texas,  to  a  new 
base  in  the  Washington,  D.C.,  area, 
joining  editorial  and  corporate  head- 

Vero  Beach  paper 
to  expand  its 
printing  plant 

The  Vero  Beach  (Fla.)  Press-Jour¬ 
nal  is  undertaking  the  third  expansion 
at  its  current  site. 

Growing  from  22,000  to  45,000 
square  feet,  the  additional  area  cor¬ 
responds  to  growth  in  circulation, 
which  “has  Just  more  than  doubled” 
in  the  last  10  years,  according  to 
Press-Journal  general  manager  Dan 
Mack.  He  noted  that  completion  is 
expected  in  about  a  year. 

A  new  mailroom  will  be  equipped 
with  a  GMA  SLS-1000  inserter. 
Added  floor  space  will  enable  the 
newsroom  to  expand  from  26  to  40 
persons. 

Daily  circulation  is  24,(KM),  after  9% 
increases  in  each  of  the  last  two  years. 
Anticipating  further  increases,  as  well 
as  a  regular  30-35%  Jump  in  sales  at 
the  peak  of  the  early  spring  tourism 
season,  Press-Journal  management  is 
already  considering  another  expan¬ 
sion. 


quarters. 

The  entire  project  has  been  halted 
by  disagreements  over  designs  and 
specifications. 

The  contract  is  under  review  by 
attorneys  and  its  completion  is  ques¬ 
tionable. 

A  UPI  spokesman  said  the  prob¬ 
lems  were  not  "directly”  related  to 
the  news  agency’s  losses  of  over  $1 
million  a  month,  but  acknowledged 
that  the  “needs  and  requirements”  of 
the  company  have  changed  as  major 
personnel  and  service  cuts  are  being 
considered  in  an  effort  to  save  the 
ailing  news  service. 

UPI  executives  have  said  the  per¬ 
sonnel  cutbacks  would  remove  UPI 
from  direct,  head-to-head  competi¬ 
tion  with  the  Associated  Press  except 
in  areas  where  it  can  operate  profit¬ 
ably. 

The  DEC  computer  project  has 
been  postponed  pending  “technical 
clarification,”  one  executive  stated. 
There  is  no  new  timetable. 

The  new  system,  touted  at  the  time 
as  “the  most  modern,  up-to-date  and, 
actually,  a  futuristic  system,”  was 
planned  to  replace  computers  that 
are  old  and  difficult  and  costly  to 
maintain. 

Leo  Jusseaume,  who  said  he  had 
been  project  coordinator  but  is  now 
working  on  something  else,  declined 
to  discuss  the  matter  and  referred 
calls  to  Michael  Veve,  UPI  general 
counsel. 

Veve  said  he  is  not  authorized  to 
discuss  the  matter  and  referred  all 
questions  to  UPI's  official  spokes¬ 
man,  Christopher  Smith. 

“UPI  took  a  look  at  the  contract 
provided  by  DEC  and  decided  it 
didn't  state  what  we  thought  had  been 
promised,”  Smith  asserted.  “We 
then  asked  for  a  review.” 

He  said  there  was  “dissatisfaction 
on  both  sides,”  but  added,  “1  think 
we  remain  on  friendly  terms  with 
DEC  and  we  both  want  it  to  work  out 
and  there  is  a  good  prospect  we  will 
work  it  out.” 

DEC  spokesperson  Nikki  Richard¬ 
son  said  the  company  does  not  dis¬ 
cuss  negotiations  with  customers. 


In  related  matters.  Smith  pointed 
out  that  UPI  had  recently  purchased 
the  Unisys  editorial  systems  it  had 
formerly  leased.  The  systems  have 
extra  capacity  that  could  be  used  if 
the  DEC  contracts  fall  through.  Smith 
said.  In  addition  UPI  has  recently 
upgraded  its  Hewlett-Packard  billing 
system  in  Reston,  Va. 

The  relocation  of  all  computer 
operations  to  the  Washington,  D.C., 
area  was  “still  a  possibility”  awaiting 
decision,  along  with  the  purchase  of  a 
building,  by  UPI’s  principal  owner, 
Mexican  publisher  Mario  Vasquez 
Raha,  Smith  declared. 

Smith  said  problems  with  upgrad¬ 
ing  systems  were  not  “directly” 
related  to  UPI’s  fiscal  instability  and 
that  Vazquez,  who  bought  UPI  in 
1986  from  bankruptcy  for  $41  million, 
was  committed  to  upgrading  its  tech¬ 
nology. 

“The  question,”  Smith  observed, 
“is  what  fits?” 


CText  signs 
interface  pact 
with  LAN  Systems 

A  cooperative  marketing  agree¬ 
ment  reached  between  CText  Inc. 
and  LAN  Systems  will  enable  deliv¬ 
ery  of  integrated  products  early  this 
year. 

The  companies  will  also  interface 
CText’s  advertising  systems  and 
LAN’s  general  accounting-circula¬ 
tion  management  product. 

The  integrated  advertising¬ 
accounting  products  will  utilize  com¬ 
mon  hardware  and  run  in  either  MS- 
DOS  or  UNIX  environments.  By 
eliminating  the  gap  between  front-end 
production  and  business  systems, 
“duplicate  data  entry  and  redundant 
data  storage  can  be  alleviated,” 
according  to  LAN’s  president.  Bob 
Larson,  who  further  noted  that  com¬ 
mon  systems  hardware  will  offer 
back-up  without  the  purchase  of  extra 
equipment. 
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Which  press  manufacturer 
was  chosen  for 
the  largest  order 
in  graphic  arts 
histoqi? 


MAN  Roland 
ofcourse... 


Rupert  Murdoch’s  News  Corporation  Ltd.,  one  of  the  largest 
newspaper  groups  in  the  world,  has  agreed  to  purchase  39 
COLORMAN  Double  Width  Offset  Presses  valued  at  530  million 
dollars  (US)  with  options  that  could  increase  the  value  to  more 
than  620  million  dollars  (US). 

Combine  this  order  with  the  fact  that  the  MAN  Roland 
UNIMAN  4/2  Offset  Press  is  the  fastest  selling  Double  Width 
Offset  in  the  world  and  it  is  clear  —  MAN  Roland  is  truly  the 
world  leader  in  proven  offset  technology. 

Newspaper  Press  Division 

333  Cedar  Avenue,  Middlesex,  NJ  08846 

(201)  469-6600  Telex  833-330  Telefax  (201)  469-8946 


MAN  on  the  move 
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I  ROLAND! 

NEWSPAPER  PRESS  DIVISION 


TECHNICAL  BRIEFS 


AM  International 
reports  revenue, 
income  increases 


AM  International  reported  first- 
quarter  revenues  for  the  period 
ending  Oct.  3 1  of  over  $304  million,  a 
rise  of  9.8%  over  first-quarter  fiscal 
1987  figures.  Net  income  for  the  quar¬ 
ter  jumped  18.8%  to  almost  $6.6  mil¬ 
lion,  or  90  per  share. 

In  a  message  to  shareholders,  AM 
chairman  and  CEO  Merle  H.  Banta 
cited  an  end-of-quarter  orders  back¬ 
log  at  Harris  Graphics  of  $338  mil¬ 
lion —  a  41%  increase  over  a  year 
ago.  A  “special  communication” 
regarding  the  stock  ownership  stand¬ 
still  agreement  with  Japan's  Komori 
Printing  Machinery  Co.  (E&P,  Dec. 
12,  1987  was  also  made  available  to 
stockholders. 


DEC  changes 
licensing  policies 

Digital  Equipment  Corp.  has 
changed  its  software  licensing  poli¬ 
cies  for  PC  users,  licensing  the  VAX/ 
VMS  Services  for  MS-DOS  software, 
“making  every  VAX  computer  run¬ 
ning  DECnet  a  licensed  PC  server  at 
no  additional  cost,"  according  to 
Digital,  dec's  PC  Client  software 
license  now  also  includes  the 
DECnet-DOS  software  license. 
DECnet-DOS,  V 1 .2  is  priced  at  $350. 

DEC  has  also  introduced  newly 
configured  entry-level  personal  com¬ 
puter  integration  packages  for  Micro- 
VAX  11  and  MicroVAX  2000  comput¬ 
ers,  allowing  PCs  to  tie  into  a  network 
using  a  MicroVAX  as  the  PC  server. 
Each  package  lists  for  $3,000. 

In  a  separate  matter.  Digital  and 
Computer  Associates  International 
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Inc.  will  join  in  marketing  Computer 
Associates’  Masterpiece  Series  of 
integrated  financial  applications  on 
VAX  networked  systems. 

Masterpiece  Series  VAX  financial 
management  includes  general 
accounting  applications,  a  query  sys¬ 
tem  and  PC  link  for  ad  hoc  reporting 
and  executive  inquiries,  and  Graphic 
Reporting  Option  for  general  ledger 
output  as  a  chart  or  graph. 

News  firm  buys 
manufacturing 
plant  in  Mass. 

The  owners  of  Miller  Newspapers 
purchased  one  of  two  Schaeffer-Eton 
pen  manufacturing  plants  in  Pitts¬ 
field,  Mass.,  where  Miller  is  head¬ 
quartered  at  its  Eagle  Publishing  Co. 

The  $2. 2-million  sale  comprises 
eight  buildings  totaling  336,000 
square  feet,  almost  10%  of  which  will 
be  leased  back  to  the  seller  as  office 
space. 

Eagle  Publishing  president  Robert 
Rose  said  speculation  on  possible  use 
of  the  plant  for  production  would  be 
“premature,”  but  allowed  that  a 
facility  of  such  size  “offers  us  some 
alternatives.” 

He  noted  that  “the  [Miller]  family 
has  always  been  a  part  of  the  commu¬ 
nity,”  and  the  property  may  put  it 
“into  the  marketplace,  as  far  as  rental 
real  estate  is  concerned.” 

Miller  Newspaper's  four  morning 
publications  circulate  more  than 
66,000  papers  in  western  New 
England. 

VuText  adds 
business  journals 

In  addition  to  the  recently  added 
Kansas  City  Business  Journal, 
VuText  will  soon  bring  on  line  several 
other  American  City  Business  Jour¬ 
nals,  beginning  with  those  for  Sac¬ 
ramento,  Richmond  and  Louisville. 
All  are  searched  under  the  ABJ  data¬ 
base  code. 

(Arizona  Business  Gazette  is 
already  carried  in  the  Arizona 
Republic  and  Phoenix  Gazette  data¬ 
base,  and  Virginia  Business  is  in  the 
database  for  the  two  Richmond  news¬ 
papers.) 

VuText  also  has  added  Fairplay 
Information  Systems'  Ship  Charac¬ 
teristics  database,  covering  the  name, 
type,  status,  owner,  flag  and  other 
commercial  and  technical  informa¬ 
tion  in  over  50  categories  for  more 
than  27,000  vessels. 


Three-page  descriptions  are 
updated  weekly.  The  Business  Jour¬ 
nals  and  Ship  Characteristics  are  both 
priced  at  $90  or  $105  per  hour 
(Options  I  or  II). 

For  users  of  global  searches  who 
have  acquired  enough  documents,  a 
“t”  command  has  been  added  to  stop 
multifile  searches  before  all  of  a 
group’s  files  have  been  searched,  per- 
mitting  viewing  of  documents 
selected  up  to  that  point. 


Newsday  to  add 
fourth  TKS  press 

Long  Island,  N.Y.,  Newsday  will 
add  a  fourth  TKS  press,  scheduled  to 
be  up  and  running  by  early  1990. 

It  will  join  two  other  TKS  lO-unit 
presses,  in  operation  since  last  year, 
as  well  as  one  now  being  installed  and 
expected  to  be  in  use  by  midyear. 

The  TKS  presses  are  housed  in  the 
paper’s  Melville  printing  plant  with 
six  Goss  Metro  Offset  presses. 
According  to  Newsday,  “each  press 
can  print  a  256-page  newspaper  with 
32  pages  of  full  process  color  and  32 
pages  of  color.” 

MacMillan  Bloedel 
hikes  newsprint 
ton  price  to  $630 

In  line  with  announced  and 
expected  increases  in  the  industry, 
MacMillan  Bloedel  raised  its  news¬ 
print  price  from  $600  to  $630  per  ton 
for  western  U.S.  customers,  as  of 
Jan.  1. 

While  a  5%  discount  will  be 
retained  for  full-year  volume  con¬ 
tracts,  the  manufacturer  has  discon¬ 
tinued  the  3%  competition  allowance 
for  U.S.  customers.  Per-ton  cost  in 
Canada  rose  from  $620  to  $685 
(Canadian)  —  a  bigger  increase 
ascribed  to  stable  Canadian  prices  in 
1987. 

Sale  of  cellular 
biz  completed 

The  Washington  Post  Company  has 
completed  the  sale  of  its  Florida  cel¬ 
lular  telephone  operations  to  McCaw 
Communications  Companies. 

An  after-tax  gain  from  the  transac¬ 
tion  of  approximately  $115.5  million 
(about  $9  per  share)  will  be  recorded 
in  the  Washington  Post  Company’s 
earnings  for  the  first  quarter  of  1988. 
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Murdoch  gets  a  delay 

Appeals  court  says  he  can  keep  the  Post  at  least  till  the  end  of  March; 
Reagan  gives  him  a  plug;  legislators  seek  to  undo  Hollings  amendment 


A  federal  appeals  court  has  ruled 
that  Rupert  Murdoch  can  continue 
ownership  of  the  New  York  Post 
beyond  the  March  6  deadline  that  had 
been  set  for  the  final  sale  date. 

Murdoch  had  filed  suit  in  the 
appeals  court  in  Washington,  D.C.,  in 
an  effort  to  challenge  the  constitution¬ 
ality  of  a  new  law  forbidding  the  Fed¬ 
eral  Communications  Commission 
from  changing  its  cross-ownership 
rules  and  from  extending  or  granting 
any  waivers. 

The  new  law,  in  effect,  would  com¬ 
pel  Murdoch  either  to  sell  or  close  the 
New  York  Post  by  March  6,  the  expi¬ 
ration  date  of  his  extended  temporary 
waiver  in  complying  with  the  cross¬ 
ownership  rules. 

But  Murdoch  sought,  and  the 
appeals  court  granted,  a  stay.  The 
court  ruling  gives  Murdoch  45  days  to 
sell  the  Post  from  the  time  it  issues  its 
ruling  —  if  the  court  rules  against  his 
motion. 

Oral  arguments  are  scheduled  for 
Feb.  1 1  and  a  ruling  could  come  any¬ 
time  after  that.  This  means  Murdoch 
can  keep  the  Post  at  least  through  the 
end  of  March. 

The  law  Murdoch  is  challenging 
was  attached  last  December  as  an 
amendment  to  the  1988  federal  appro¬ 
priations  bill  by  Sen.  Ernest  F.  Holl¬ 
ings  (D-S.C.).  Sen.  Edward  M.  Ken¬ 
nedy  (D-Mass.)  was  also  behind  the 
legislation. 

Shortly  after  the  appeals  court 
announced  its  decision  to  grant  Mur¬ 
doch  a  stay.  President  Reagan  went 
on  television  to  give  his  State  of  the 
Union  address.  In  a  legislative  mes¬ 
sage  to  Congress  that  was  submitted 
along  with  his  address,  the  president 
said  he  “strongly  supports”  the 
repeal  of  the  Hollings  amendment 
that  requires  Murdoch  to  sell  the 
Post. 

Reagan  said  the  measure 
“threatens  First  Amendment  free¬ 
doms.” 

The  battle  in  Washington,  D.C., 
has  turned  into  somewhat  of  a  politi¬ 
cal  dispute,  with  many  Republicans 
lining  up  behind  Murdoch  against  the 
legislation  initiated  by  Democrats 
Hollings  and  Kennedy. 


New  York  Congressmen  Guy  Moli- 
nari  and  Norman  Lent,  both  Republi¬ 
cans,  have  co-sponsored  a  House  bill 
to  exempt  the  Post  from  the  Hollings- 
Kennedy  legislation  and  to  extend 
Murdoch’s  ability  to  keep  the  Post 
until  Jan.  1,  1989. 

New  York  Senator  Alfonse  D’A- 
mato,  a  Republican,  co-sponsored 
similar  legislation  in  the  U.S.  Senate, 
along  with  the  Democratic  senator 
from  New  York,  Daniel  Patrick  Moy- 
nihan. 

Murdoch  is  required  by  the  FCC 
rules  to  divest  as  a  result  of  his 
acquisition  in  1986  of  WNYW-tv  in 
New  York.  He  has  stated  he  will  keep 
the  station  and  try  to  find  a  buyer  for 
the  Post. 

Murdoch  also  has  until  June  30  to 
sell  his  Boston  television  station, 
WFXT.  He  has  stated  that  he  intends 
to  keep  the  Boston  Herald. 

The  deadline  for  submitting  offers 
for  the  Post  was  Jan.  22.  Murdoch  did 
not  reveal  any  names  but  said  the 
bidders  were  more  interested  in  the 
Post’s  real  estate  than  in  operating  the 
newspaper. 

However,  Leonard  Stern,  chair¬ 
man  of  Hartz  Industries  and  owner  of 
the  New  York  City  weekly  Village 
Voice,  said  he  was  interested  in 
acquiring  the  newspaper  alone  and 
would  make  a  bid  that  did  not  include 
the  real  estate.  Stern  said  his  offer 
could  meet  the  deadline  because  he 
can  use  internal  funds. 

Wilbert  Tatum,  chairman  of  the 
black  weekly  Amsterdam  News,  also 
challenged  Murdoch’s  assertion  that 
bidders  wanted  only  the  Post’s  real 
estate. 

Tatum  said  he  made  a  “legitimate 
offer”  for  the  Post  and  intends  to  keep 
it  operating.  Tatum  also  said  he 
intends  to  oppose  Murdoch  in  the 
appellate  court  over  the  latter’s  effort 
to  win  a  new  cross-ownership  waiver. 

Two  public-interest  groups,  the 
Boston-based  Committee  for  Media 
Diversity  and  the  New  York-based 
Black  Citizens  for  Fair  Media,  also 
intend  to  file  briefs  opposing  Mur¬ 
doch. 

Emma  Bowen,  head  of  Black  Citi¬ 
zens,  said  she  supports  Tatum’s 


efforts  to  acquire  the  Post.  “There 
would  be  less  racism,”  she  said. 
“That  paper  is  just  terrible.” 

The  Post’s  unions  have  also  indi¬ 
cated  they  would  negotiate  money¬ 
saving  contract  concessions  with  a 
serious  bidder  who  was  committed  to 
keeping  the  Post  open. 

Kennedy  has  said  he  would  con¬ 
sider  supporting  such  an  extension  if 
he  were  convinced  that  Murdoch  is 
serious  about  finding  a  buyer  for  the 
Post  and  not  simply  maneuvering  to 
keep  it  and  WNYW. 

Staff  cuts  at 
Las  Vegas  Sun 

The  Las  Vegas  Sim  has  laid  off  24 
employees  since  the  beginning  of  the 
year,  but  the  paper  is  not  in  financial 
trouble,  president  Brian  Greenspun 
reported. 

Greenspun  said  the  pruning  was 
mainly  of  unneeded  advertising  and 
support  personnel. 

According  to  Greenspun,  the  Sun, 
which  had  as  many  as  400  workers  in 
recent  years,  was  overstaffed. 

“If  there  is  an  economic  slowdown 
this  year,  we’ll  be  ready  for  it,”  he 
added.  “Our  operation  remains 
strong.” 

The  Sun,  with  a  daily  circulation  of 
over  56,000  and  95,000  plus  on  Sun¬ 
day,  lags  behind  its  rival,  the  Las 
Vegas  Review-Journal,  which  a  daily 
circulation  of  over  108,000  and  nearly 
125,000  on  Sunday. 

Times  Mirror  sells 
5-year  notes 

Times  Mirror  has  sold  $100  million 
worth  of  5-year,  V/%%  notes  which 
mature  on  Jan.  1,  1993. 

The  notes  were  initially  offered  at 
99.575  percent  plus  accrued  interest, 
bringing  the  total  return  to  investors 
to  8.981  percent. 

The  notes  are  callable  at  par  on  or 
after  Jan.  1,  1992. 

The  issue  was  offered  through 
Goldman  Sachs  &  Co. 


EDITOR  &  PUBLISHER  for  January  30,  1988 


29 


By  Keith  J.  Kelly 

The  Irish  Voice,  a  new  weekly 
paper,  hit  the  newsstands  in  New 
York  City  Dec.  1,  featuring  four-color 
front-page  photos,  a  wide-open  style 
of  investigative  journalism  and 
reportedly  $1  million  in  backing  from 
a  Dublin  publisher. 

The  paper  is  published  here  by  Irish 
Media  Inc. ,  which  also  publishes  Irish 
America  magazine. 

The  appearance  of  the  Voice  imme¬ 
diately  triggered  speculation  that  an 
old-fashioned  press  war  for  readers 
and  ad  dollars  was  brewing  as  the 
upstart  battled  the  60-year-old  Irish 
Echo,  which  claims  to  be  the  largest 
Irish  newspaper  in  America. 

Even  before  the  first  issue  rolled  off 
the  presses,  the  Irish  Voice  had 
rankled  the  Irish  Echo  by  sprinting 
away  with  Joseph  Murphy,  the 
Echo’s  longtime  advertising  director. 
The  Echo  continues  to  seek  a  replace¬ 
ment. 

The  Dec.  26  issue  of  the  Voice  also 
tossed  another  light  jab  at  the  Echo 
with  its  allusion  to  the  Echo  in  a  front¬ 
page  story. 

“It’s  inevitable  when  you  have  two 
papers  in  the  same  market  that  it  is 
going  to  be  competitive,”  remarked 
Niall  O’Dowd,  editor  and  publisher 


IRA  kills 
lovalist  chief 


Richard  Harris  moves  from  the 
stage  to  classroom 


Irish  Echo 


and  majority  stockholder  of  the 
Voice,  “but  it’s  not  a  nasty  battle.” 

Minority  interests  in  the  privately 
held  company  are  held  by  Brendan 
MacLua,  publisher  of  the  Irish  Post  in 
England  and  Jefferson  Smurfit  PLC,  a 
publisher  and  paper  goods  company 
based  in  Ireland  with  offices  world¬ 
wide. 

The  Echo,  on  the  other  hand,  is 
controlled  by  the  family  of  the  late 
John  Grimes,  publisher  for  over  30 
years.  Currently  the  post  of  publisher 
is  held  by  Grimes’  wife  Claire. 

Smurfit,  which  O’Dowd  said  pro¬ 
vided  most  of  the  seed  money,  is  an 
international  concern.  Its  publishing 
group  counts  38  properties,  including 
Woman’s  Way,  Business  <S  Finance 
and  VS  magazine  in  Ireland  and  Pace¬ 
maker,  a  horse  racing  magazine  in 
England.  The  company  also  has  pub¬ 
lishing  interests  in  Australia  and 
France  and  U.S.  headquarters  in  St. 
Louis.  Its  U.S.  operation  also 
recently  purshased  80%  of  Times  Mir¬ 
ror’s  newsprint  division. 

“What  we  are  doing  here  is  rede¬ 
fining  Irish  journalism  in  America,” 
the  34-year-old  Voice  editor  declared. 
“We’re  not  just  taking  stories  from 
Ireland  and  pasting  them  down.  We 
believe  that  there  are  good  Irish  sto¬ 
ries  right  here.” 

He  also  seeks  to  come  out  with 
hard-hitting  stories.  “We  aim  to  apply 
the  same  journalistic  standards  to 
Irish  stories  in  America  that  you  find 
in  the  general  press.” 

In  its  first  month  of  publication,  the 
Irish  Voice  has  run  stories  about  a 
ballot-burning  incident  surrounding 
elections  at  the  New  York  Gaelic 
Athletic  Association  and  an  expose 
about  an  Irish  national  passing  off 
bogus  “working  visas”  to  unsuspect¬ 
ing  Irish  working  in  the  U.S.  illegally. 
A  front-page  Voice  story  on  a  young 
Irishwoman  being  exploited  and 
underpaid  for  child  care  in  the  U.S. 
was  the  lead  story  in  Ireland  Dec.  30. 
The  stories  went  unreported  by  other 
Irish-ZAmerican  papers. 

The  Echo  says  it  is  not  worried  by 
the  new  competition. 

“We  don’t  intend  to  change  our 
style,”  commented  editor  Jack 


Thornton.  “We  are  a  paper  of  record. 
We  print  news,”  but  even  staunch 
supporters  of  the  Echo  say  privately 
that  they  think  the  competition  will  be 
good  because  the  Echo  is  often  “too 
conservative”  and  “slow  to  react  to 
controversies.” 

So  far  the  Echo’s  only  response  to 
the  new  arrival  has  been  to  add  more 
columnists.  John  Concannon,  an 
assistant  editor  at  Newsweek,  was 
signed  to  do  an  Irish  history  column 
and  John  B.  Keane,  an  Irish  bar 
owner  and  noted  playwright  was  also 
signed  to  do  a  weekly  column  from 
Ireland. 

“O’ Dowd  seems  to  be  packaging 
his  paper  to  cater  to  a  younger,  more 
sphisticated  audience,”  observed 
William  Cassidy,  an  associate  editor 
at  McGraw-Hill.  “The  Echo  seems  to 
be  catering  to  an  older,  conservative. 
Catholic  audience.” 

The  Echo  and  the  Voice  are  not 
alone  on  the  Irish  publishing  scene  in 
New  York.  Other  papers  include  the 
Irish  People,  a  militant,  pro-IRA 
newspaper,  and  the  smaller,  more 
conservative  Irish  Advocate.  The 
Irish  World,  once  the  premier  Irish 
paper  in  the  city,  quietly  closed  its 
doors  in  1985  after  112  years  in  busi¬ 
ness. 

(Continued  on  pa  tie  38) 
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Battle  brews  among  Irish  dailies 


New  Irish  weekly  —  the  Irish  Voice  —  bows  in 
New  York  City  to  take  on  the  60-year-old  Irish  Echo 
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guidelines  for  standardized  retail 
research. 

Suggestions  for  classified  were  to 
do  reader  surveys  on  classified 
according  to  the  Bureau’s  new  guide¬ 
lines,  and  if  the  newspaper  provides 
remote  entry  systems  for  major  clas¬ 
sified  customers,  it  should  follow  the 
new  standard  procedure. 

National 

Jim  Wilson,  Bureau  vice  presi¬ 
dent/national  advertising,  reported 
that  the  “five-year  downtrend  pre¬ 
cipitated  by  the  $200-million  loss  of 
tobacco  advertising  dollars  has  sta¬ 
bilized.” 

He  noted  that  there  are  new  oppor¬ 
tunities  for  national  selling  and  high¬ 
lighted  four  of  them  —  politics, 
travel,  fast  food,  and  liquor  —  tout¬ 
ing  Bureau  presentations  as  the  best 
way  to  reach  these  potential  advertis¬ 
ers,  especially  on  the  local  market 
level. 

In  the  political  category,  Wilson 
specifically  noted  that  the  biggest 
revenue  opportunities  will  probably 
come  from  local  candidates.  In  addi¬ 
tion  to  its  new  political  brochure  and 
bulletins,  the  Bureau  has  set  up  a 
political  desk  staffed  by  Mary  Harris, 
and  Wilson  said  copies  of  the  video 
presentation  “Get  the  Vote:  Newspa¬ 
per  Leverage”  will  be  delivered  to 
every  major-party  congressional  and 
senatorial  candidate. 

In  addition,  Wilson  pointed  out  that 
there  are  opportunities  opening  in 
packaged  goods  and  business  and 
financial  services  advertising,  “If  we 
offer  real  value,  if  you  offer  the  right 
incentives.”  He  also  urged  newspa¬ 
pers  to  get  behind  the  recommenda¬ 
tions  of  the  FOA  task  force  on  pricing 
and  positioning. 

An  ad  campaign  jointly  sponsored 
by  the  NAB,  INAME  and  participat¬ 
ing  newspapers  is  targeted  to  a  num¬ 
ber  of  national  advertisers,  including 
automotive,  banking  and  computers. 
Wilson  urged  those  in  attendance  to 
run  the  ads  in  their  own  newspapers  in 
order  to  reach  agencies  and  compa¬ 
nies  in  their  markets,  and  to  help  keep 
the  campaign  running  by  arranging  to 
run  one  or  more  over  their  newspap¬ 
er’s  logo. 

Retail 

“These  are  tough  times  for  retail¬ 
ers,”  commented  Alfred  Eisenpreis, 
NAB  senior  vice  president/retail  mar¬ 
keting.  “More  than  ever,  they  want  to 
get  the  most  out  of  space,  resources, 
dollars,  people  and  time.  That  leads  to 
pressures  and  challenges.  It  also  leads 


to  an  opportunity  for  newspapers  to 
demonstrate  how  they  can  deliver 
traffic  and  sales  quickly,  efficiently 
and  dependably.” 

To  combat  the  challenge  of  expense 
pressure  on  retailers,  which  can  lead 
them  to  cut  media  dollars  or  pull  out 
of  newspapers,  Eisenpreis  suggested 
that  newspapers  “Encourage  retail¬ 
ers  to  eliminate  fringe  media  and  con¬ 
centrate  their  advertising  in  daily 
newspapers,”  as  well  as  “Familiarize 
retailers  with  rate  card  options  like 
blockbusters,  zones,  repeat  rates  and 
volume  contracts.” 

Quick  response  retailing,  or  QR 
retailing,  “is  a  strategy  designed  to 
cut  the  lag  time  between  the  sale  of  an 
item  and  its  replacement  in  the  store. 
It’s  a  strategy  aimed  at  improving 
turnover,  reducing  investment, 
building  sales,”  Eisenpreis 
explained. 

This  challenge  can  be  met  by 
demonstrating  the  daily  newspaper’s 
quick  ROP  turnaround  time  against 
that  of  direct  mail  and  catalogs. 
“Newspapers  can  get  the  story  into 
the  customers’  hands  in  48  hours, 
often  less.  AD/SAT  gets  an  ad  to  112 
newspapers  in  two  minutes,”  he 
emphasized. 

To  help  retailers  reach  their  core 
customers,  from  whom  the  stores  get 
most  of  their  sales,  newspapers 
should  demonstrate  coverage  of  the 
store’s  core  customers  through 
research,  ZIP  Code  data  and  zoning 
information,  as  well  as  offer  merge/ 
purge  programs  and  combinations  of 
newspaper  coverage  and  selective 
market  coverage,  he  suggested. 

Cooperation  between  advertisers 
and  newspaper  production  people  can 
be  improved  by  holding  training  pro¬ 
grams  for  local  production  on  both  the 
retailer’s  and  newspaper’s  staffs, 
familiarizing  them  with  the  paper’s 
production  capabilities. 

Meeting  with  top  retail  manage¬ 
ment  is  also  important  as,  Eisenpreis 
said,  “It’s  the  best  way  to  come  up 
with  the  most  relevant  strategies  for 
their  success.” 

Postal  Service 

“The  key  issue  newspapers  face 
this  year  is  the  soon-to-be-announced 
increase  in  postal  rates,”  said  Jim 
Hollis,  NAB  senior  vice  president/ 
mass  merchandising.  “The  Postal 
Service  needs  an  additional  $5  billion 
in  revenue  to  cover  its  increased  labor 
costs  and  inflation.” 

He  noted  that  the  Postal  Rate  Com¬ 
mission  is  slated  to  suggest  its  sug¬ 
gested  rates  to  the  Postal  Board  of 
Governors  on  March  5. 

“The  most  important  rate  for  us  to 
consider  at  this  meeting  is  third-class 
carrier  route  presort,”  Hollis  main¬ 


tained.  “For  the  past  four  years,  this 
rate  has  been  $83  per  thousand  for  the 
first  V/i  ounces.  Weight  above  the 
3 '/2-ounce  break  point  is  charged  at 
380  per  pound. 

“The  U.S.  Postal  Service  proposed 
at  the  start  of  the  rate  case  that  third- 
class  carrier  route  presort  be  set  at 
$101  on  the  first  3'/2  ounces  and  at  450 
per  pound  above  the  break  point,”  he 
explained. 

“It  is  my  best  guess  that  the  new 
rates  will  be  set  between  $95  and  $101 
per  thousand  on  the  first  3'/2  ounces 
and  the  pound  rate  will  be  430  to  450 
per  pound.  Mailers  and  newspapers 
will  add  the  extra  postage  to  shared 
mail  packages  and  third-class  non¬ 
subscriber  products  on  the  effective 
date,  which  1  believe  will  be  April  10 
or  17,”  Hollis  said. 

Noting  that  “postal  rates  are  the 
controlling  factor  for  our  pricing  of 
inserts,  both  subscriber  and  non-sub¬ 
scriber  delivery,”  Hollis  said  a  new 
chart  for  figuring  out  exact  postage 
costs  will  be  issued  to  NAB  member 
newspapers  as  soon  as  the  new  rates 
are  announced  to  help  them  set  rates 
on  products  delivered  by  third-class 
carrier  route  presort. 

He  suggested  newspapers  bill  third- 
class  carrier  route  presort  inserts  by 
exact  postage  cost,  billing  the  adver¬ 
tiser  for  payment  on  the  exact  date 
that  you  pay  the  postage.  Newspa¬ 
pers,  he  said,  would  then  add  their 
service  fee,  on  a  per-thousand  basis, 
to  the  advertiser’s  regular  monthly 
invoice. 

“Pricing  postage  is  not  a  gut-feeling 
issue,  it’s  a  matter  of  fact.  The  best 
way  to  measure  postal  cost  is  to  make 
up  a  package  of  inserts  with  a  total 
weight  of  one  pound  for  each  of  your 
insert  advertisers.  Then  you  count  the 
number  of  pieces  in  the  package.  This 
will  tell  you  exactly  how  much  to 
charge.  This  method  is  fair  to  the 
advertiser  and  fair  to  the  newspa¬ 
per,”  Hollis  explained. 

“Like  ROP,  your  service  fee  is 
(Continued  on  page  35) 
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Oil-related  cartoon  back  in  newspapers 

Former  pumper  Gordon  Bankston,  whose  paintings  can  be  seen 
on  television’s  Valias,’  is  again  drawing  ‘The  Oil  Patch’ 


By  Ava  Mills 

People  in  the  oil  industry  do  have 
something  to  smile  about  —  a  cartoon 
called  “The  Oil  Patch,”  which  is 
again  appearing  in  newspapers  after 
an  absence  of  several  years. 

Created  by  Gordon  Bankston  of 
Abilene,  Texas,  the  cartoon  stars  a 
character  named  Red  who  works  for 
the  fictitious  Poor  Boy  Oil  Co. 

When  he  came  up  with  “The  Oil 
Patch”  in  the  early  1960s,  Bankston 
spent  five  years  “putting  the  back¬ 
bone  of  the  cartoon  together”  before 
he  tried  to  sell  it  to  newspapers. 

In  choosing  the  Poor  Boy  name, 
Bankston  said  he  “went  through  a  lot 
of  different  names,  such  as  Hardly 
Able  Oil  Co.,  but  Poor  Boy  Oil  Co. 
won  out  over  everything.” 

Bankston  at  the  time  was  working 
as  a  pumper  for  Chevron  Oil  Co.  in 
Kermit,  Texas.  “As  a  pumper,  1  met 
everybody  —  the  president  of  the  oil 
company,  the  rancher,  the  chemical 
salesmen,  the  drilling  people,  every¬ 
body.”  He  decided  to  make  Red  a 
pumper  so  the  cartoon  could  include 
those  other  people. 

Red  is  always  portrayed  as  a  pudgy 
bumpkin,  good-natured  but  lazy. 

In  one  drawing.  Red  lounges  on  the 
steps  of  the  production  office.  A 
rancher  is  saying:  “Red,  the  only  way 
your  boss  could  possibly  make  your 
job  easier  would  be  to  let  you  stay  at 
home  and  mail  you  your  check.” 


Could  you  l«t  It  down  easy?  My  husband's 
asleep  in  the  back  seat. 

Dealing  with  tires  and  tiredness. 


Cartoonist  Gordon  Bankston  stands 
beside  an  oilfield  pumpjack. 


Sometimes  Bankston  pokes  fun  at 
people  other  than  Red.  A  recent  car¬ 
toon  shows  Red  in  a  doctor’s  office. 
Red  says:  “Doc,  how  much  do  you 
think  the  operation  will  cost?”  Doc: 
“About  $20,000.”  Red:  “Oh,  that’s 
not  too  bad.  That’s  like  buying  a  new 
car.”  Doc:  “Yes,  that’s  what  1  had  in 
mind.” 

Bankston  believes  the  subject  he 
draws  about  is  very  unusual  in  the 
cartoon  world.  “It’s  not  that  easy  [to 
do  an  oilfield  cartoon],”  he  said. 
“You’ve  got  to  know  the  oil  business; 
you’ve  got  to  do  the  cartoon  for  years 
and  years  to  get  it  going.” 

The  cartoonist  is  working  hard  to 
“get  it  going.”  In  a  recent  six-month 
period,  Bankston  traveled  10,000 
miles.  After  initial  contacts  by  mail, 
he  likes  to  meet  editors  in  person.  “If 
you’re  really  serious  about  it,”  he 
said,  “somewhere  in  there  you’ve  got 
to  walk  in  and  meet  that  editor  and 
talk  to  him.” 

Bankston  has  published  two  books 
of  cartoons  and  is  working  on  a  third. 
The  introduction  for  his  first  book 
was  penned  by  oil  writer  James  Clark; 
Houston  oilman  Michael  T.  Halbouty 
did  the  intro  for  the  second  book. 

The  third  will  have  an  introduction 


Ava  Mills  is  a  free-lance  writer  based 
in  San  Angelo,  Texas. 


by  Bernice  Cleere,  retired  oil  editor  of 
the  San  Angelo  (Texas)  Standard- 
Times,  the  first  newspaper  to  publish 
“The  Oil  Patch.” 

Bankston  —  based  at  P.O.  Box 
6126,  Abilene,  Texas  79608  —  origi¬ 
nally  did  the  cartoon  from  1966  until 
the  late  1970s. 

In  1959,  before  he  started  drawing 
the  cartoon,  Bankston  began  painting 
oilfield  scenes  on  canvas.  His  paint¬ 
ing,  “The  Producer,”  has  been  seen 
by  millions  —  it  hangs  in  J.R.  Ewing’s 
office  on  the  Dallas  television  show. 
Six  of  Bankston’s  other  paintings  also 
hang  in  the  offices  of  the  fictitious 
Ewing  Oil  Co. 

After  working  more  than  20  years  in 
the  oilfield,  Bankston  quit  in  1974  to 
concentrate  on  marketing  his  art.  He 
stopped  doing  “The  Oil  Patch”  about 
five  years  later. 

When  Poor  Boy  Oil  Co.  and  Red 
turned  20  in  1986,  Bankston  decided 
to  revive  his  cartoon.  It  began  reap¬ 
pearing  in  newspapers  last  May. 

Now  when  he  travels  to  sell  the 
cartoon,  Bankston  also  promotes  his 
paintings  and  a  large  number  of  prod¬ 
ucts  —  calendars,  T-shirts,  coffee 
mugs,  playing  cards  —  that  advertise 
the  cartoon  and  paintings. 

About  50  newspapers  were  carry¬ 
ing  the  cartoon  when  he  stopped 
drawing  it.  This  time  around,  Bank¬ 
ston’s  goal  is  200  papers.  “I’m  going 
to  do  the  cartoon  until  1  die,”  he  said. 
“I’m  never  going  to  let  it  stop  again.” 


Th«y  promised  me  my  check  would  be  bigger  this  month. 
The  check's  bigger,  but  the  amount’s  the  seme. 

A  different  kind  of  inflation. 
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Drive-in  writer  switches  from  Universai  to  Creators 


I 


' 

1 


Joe  Bob  Briggs 


Drive-in  movie  columnist  Joe  Bob 
Briggs  has  moved  from  Universal 
Press  Syndicate  to  Creators  Syndicate. 

Briggs  joined  Universal  in  1985 
from  the  Los  Angeles  Times  Syndicate 
after  a  controversial  column  spoofing 
“We  Are  the  World”  led  to  his  depar¬ 
ture  from  the  Dallas  Times  Herald 
(see  E&P,  April  27,  1985). 

The  Briggs  drive-in  column 
includes  humorous  social  commen¬ 
tary,  raucous  autobiographical  mate¬ 
rial,  and  critiques  of  movies  such  as 
Night  of  the  Living  Dead,  Texas 
Chain  Saw  Massacre,  Bloodsucking 
Freaks,  and  I  Dismember  Mama. 

Briggs,  who  receives  over  a  thou- 


‘Bloom  County’  flap  In  San  Diego 


By  M.L.  Stein 

The  San  Diego  Union  has  put  an 
advance  watch  on  “Bloom  County” 
after  the  comic  strip  spoofed  prosely- 
tizers  for  the  Watchtower  Bible  & 
Tract  Society,  better  known  as  Jeho¬ 
vah’s  Witnesses. 

In  his  January  1 1  column.  Union 
ombudsman  Cliff  Smith  said  he  was 
alerted  to  the  January  3  strip  by 
Edmonton  Journal  ombudsman  John 
Brown,  who  warned  him  about 
“‘Bloom  County’  trouble”  his  paper 
had  encountered.  Smith  wrote  that  he 
already  knew  about  the  matter,  hav¬ 
ing  received  reader  complaints  about 

Phantom  is  released 

“The  Phantom”  was  recently  rein¬ 
stated  in  the  Philadelphia  Daily  News 
after  readers  protested  the  pulling  of 
the  comic. 

When  numerous  people  called  to 
criticize  the  paper’s  action.  Daily 
News  reporter  Frank  Dougherty  was 
tapped  to  lead  a  “rescue  effort.”  He 
responded  by  creating  a  fictional  kid¬ 
napping  of  the  Phantom  by  “three 
power-crazed  Daily  News  editors.” 
Then  he  asked  readers  to  fill  out  a 
ballot  asking  for  the  character’s 
release  from  a  “secret  location  in  sub¬ 
urban  Philadelphia.” 

Over  1,160  people  voted  for  the 
Phantom’s  freedom,  while  only  1 1 
suggested  he  “take  a  long  walk  off  a 
short  pier.”  And  six  randomly 
selected  voters  received  prizes. 

The  King  Features  Syndicate-dis¬ 
tributed  “Phantom,”  created  by  Lee 
Falk  in  1936,  is  written  by  Falk  and 
drawn  by  Sy  Barry. 
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the  strip,  which  ran  unedited  in  the 
Union. 

“I  had  my  own  complaints  about 
the  strip,”  Smith  added. 

In  the  Sunday  episode,  Binkley 
opens  the  bedroom  door,  allowing  a 
“Jehovah’s  Witness  pit  bull”  to 
attack  the  boy’s  father.  The  dog,  who 
talks,  says,  “Excuse  me,  sir,  but  if  I 
ate  you  today  would  you  be  ready  to 
face  your  heavenly  judgment?”  and 
then  bites  dad’^  ^nkle.  Warns  the  ani¬ 
mal:  “Read  ‘The  vVatchtower’  or  I’ll 
chew  your  knees  off ...  .  Mind  if  I 
come  in  for  several  hours?” 

One  member  of  the  Watchtower 
Society  wrote  Smith:  “Rather  than 
just  making  fun  of  us,  it  [the  strip] 
seemed  to  malign  us  viciously.  I 
didn’t  think  it  was  funny.  We  don’t 
stay  several  hours  unless  we  are 
invited.  People  can  always  close  their 
doors  and  we  will  say,  ‘Good  day.’” 

Smith  phoned  “Bloom  County” 
creator  Berke  Breathed,  who  was 
quoted  as  responding:  “When  reli¬ 
gion  enters  the  secular  realm  and 
when  exponents  cross  my  doorstep, 
that’s  when  they  become  fair  game  for 
satire.” 

In  any  event,  the  strip  sparked  a 
change  in  the  Union’s  editing  pro¬ 
cess.  According  to  Smith,  deputy 
managing  editor  Doug  Hope  will  now 
subject  “Bloom  County”  to  the  same 
kind  of  scrutiny  for  controversial  con- 
tent  that  has  been  applied  to 
“Doonesbury.” 

In  the  case  of  “Doonesbury,” 
Smith  explained,  arrangements  were 
made  for  proofs  of  the  strip  to  be  sent 
to  the  Union  weeks  in  advance  so  it 
could  be  deleted  from  the  Sunday 

(Continued  on  page  34) 


sand  fan  letters  a  month,  currently 
has  a  book  out  called  Joe  Bob  Goes  to 
the  Drive-In.  His  autobiography  is 
slated  for  September  release. 

Briggs  (profiled  in  E&P,  December 
15,  1984)  also  has  a  weekly  drive-in 
show  on  cable  television’s  Movie 
Channel  and  does  stand-up  comedy 
performances.  His  video,  Joe  Boh 
Briggs  Dead  in  Concert,  has  been  out 
for  about  two  years. 

Creators  eventually  plans  to  syndi¬ 
cate  a  more  serious  second  column  by 
John  Bloom,  which  is  Joe  Bob  Briggs’ 
real  name. 


'Greek’  feature  ends 

Jimmy  (The  Greek)  Snyder,  who 
was  fired  by  CBS  Sports  last  weekend 
for  his  controversial  remarks  about 
black  athletes,  has  ended  his  17-year- 
old  newspaper  column. 

North  America  Syndicate  said 
Snyder  this  week  asked  to  be  let  out  of 
his  column  contract.  He  had  been 
writing  a  seven-times-a-week  line  on 
major  sports  contests  as  well  as  a 
three-times-a-week  text  feature. 


GO  FOR 
YOUR  READER'S 


Our  Valentine  Mini  is  just  one  of 
the  special  feature  packages  for 
1988.  It's  filled  with  13  features 
and  art  you  can  use  as  an  adver¬ 
tising  supplement  or  weekly 
editorial  filler.  If  you've  got  your 
heart  set  on  more  readers,  order 
it  now  on  AP  or  UPl  high-speed 
wire  or  camera-ready  through 
the  mail. 

Call  toll-free  800-445-4555  for 
the  table  of  contents.  Alaska, 
California,  Hawaii  and  Canada, 
call  collect  (619)  293-1818.  Get  the 
package  that  ties  up  readership 
and  revenues. 


SYNDICATES  — 
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comics,  if  necessary.  The  comics  are 
printed  out  of  town  and  trucked  to  the 
paper  a  week  before  publication  date. 

“The  Pulitzer  Prize  winners. 
Breathed  and  Garry  Trudeau,  have 
earned  this  special  scrutiny  by  con¬ 
stantly  testing  the  boundaries  of  pub¬ 
lic  taste,”  Smith  commented  in  his 
column. 

However,  Smith  said  he  decided 
that  the  Jehovah’s  Witnesses  strip 
was  “both  funny  and  fair  satire.  As 
Breathed  observed,  the  Jehovah’s 
Witnesses  and  other  faiths  that  prac¬ 
tice  aggressive  proselytism  do  offend 
many  people  with  their  zealous  over¬ 
tures." 

Smith  also  opined  that,  even 
though  the  comic  episode  “slipped 
into  the  paper  unchecked,”  it  would 
have  been  approved  by  a  panel  of 
editors.  “But  the  strip  does  need  a 
keen  watch,”  Smith  wrote. 

The  ombudsman  said  the  Union 
pulled  a  “Bloom  County”  strip  last 
November  that  was  a  variation  on  a 
previous  one  that  had  a  character  say, 
“Reagan  sucks.”  Some  other  news¬ 
papers  either  withdrew  the  strip  or 
modified  the  language  (see  E&P, 
November  14). 

The  first  “Reagan  sucks”  strip  got 
by  the  Union,  Smith  recalled, 
“although  we  should  have  pulled  it.” 
He  noted  that  decision  to  remove  the 
second  strip  brought  a  surge  of  objec¬ 
tions  from  “Bloom  County”  fans. 

“Bloom  County”  is  syndicated  by 
the  Washington  Post  Writers  Group  to 
365  Sunday  newspapers  and  a  total  of 
1,200  daily,  Sunday  and  college 
clients,  according  to  WPWG  sales 
manager  A1  Leeds. 

Breathed  appeared  unruffled  by  the 
flap  over  the  January  3  strip  when  he 
was  interviewed  by  E&P.  “I  don’t  go 
out  of  my  way  to  cause  a  fuss,”  he 
said.  “It’s  counterproductive.  The 
main  idea  of  the  strip  gets  lost  in  the 
shuffle  when  people  are  screaming 
about  how  controversial  you  are.  You 
wouldn’t  hear  a  peep  if  someone 
wrote  an  op-ed  piece  about  Jehovah’s 
Witnesses  or  a  stand-up  comic  men¬ 
tioned  them.  1  don’t  allow  myself  to 
be  abridged  by  the  limits  of  the  comic 
page.  1  wouldn’t  have  done  that  strip 
if  didn’t  think  it  was  funny  or 
proper.” 

Leeds  said  only  one  newspaper. 
The  Quad  City  Times  in  Davenport, 
Iowa,  reported  that  it  killed  the  Janu¬ 
ary  3  strip.  Two  other  papers,  the 
Arizona  Republic  and  the  Torrance 
(Calif.)  Daily  Breeze,  said  they  had 
received  a  few  complaints  about  it,  he 
added. 


Georgopolis  leaves  United  Media 


Michael  V.  Georgopolis  has  re¬ 
signed  as  senior  vice  president  and 
director  of  United  Media  Licensing 
(UML)  to  become  president  of  licens¬ 
ing  at  MGM/United  Artists. 

Georgopolis  had  spent  approx¬ 
imately  eight  years  at  United  Media,  a 
Scripps  Howard  company  that  is  the 
parent  of  United  Feature  Syndicate 
and  Newspaper  Enterprise  Associa¬ 
tion.  He  could  not  be  reached  for  com¬ 
ment. 

UML  management  has  been 
restructured  in  the  wake  of  Georgo¬ 


polis’  departure,  which  a  United 
spokesperson  described  as  “amica¬ 
ble.”  John  R.  Celentano  has  been 
named  vice  president  for  interna¬ 
tional  marketing  and  licensing,  and 
Peter  Shore  is  now  vice  president  for 
marketing  and  licensing/U.S.A. 

Also,  Leigh  Anne  Brodsky  was 
elected  vice  president/“Garfield”  and 
will  continue  to  direct  licensing  for 
that  property.  Tina  Melcer  was  pro¬ 
moted  to  licensing  manager  for  “Gar¬ 
field.”  And  Marcia  Aoki  was  elected 
vice  president.  United  Media  Japan. 


Celentano 


Georgopolis 


Millionaire  columnist  subject  of  story 


The  Minneapolis  Star  and  Tribune 
ran  an  article  earlier  this  month  con¬ 
tending  that  “Thanks  a  Million”  col¬ 
umnist  Percy  Ross  of  King  Features 
Syndicate  “gives  away  a  lot  less  than 
he  claims  to.” 

The  January  10  front-page  story 
stated,  for  instance,  that  Ross’s 
“average  [weekly]  column  appear(s) 
to  transmit  about  $400  worth  of  gifts” 
while  the  dust  jacket  of  a  1987  Ross 
book  says  “thousands  of  dollars  in 
gifts  and  money”  are  given  away  each 
week.  Also,  the  Star  and  Tribune 
piece  said  Ross  doesn’t  always  pay 
for  things  (such  as  bicycles)  he  pre¬ 
sents  to  people. 

“During  the  past  two  decades,” 
wrote  the  Star  and  Tribune,  “Percy 
Ross  has  given  away  a  good  deal  of 
money  and  helped  a  lot  of  people.  He 
probably  would  be  equally  admired 
today  if  he  had  never  embellished  the 
truth.” 

Ross  told  E&P  January  26  that  he 
highlights  smaller  gifts  in  “Thanks  a 
Million”  (which  features  letters  from 
readers  requesting  assistance  and  the 
columnist’s  responses)  so  as  not  to 
get  totally  inundated  with  mail.  Ross 
said  he  sends  out  many  larger  gifts 
each  week  that  are  not  publicized  in 
the  column. 

The  Minneapolis-based  millionaire 
acknowledged  that  he  sometimes 
gives  away  donated  merchandise. 


Ross  said,  by  way  of  example,  that  he 
might  present  10  needy  youngsters 
with  bikes  provided  free  by  a  manu¬ 
facturer  but  that  he’ll  give  away  40  or 
50  more  that  he  purchased  himself. 
“What’s  important,”  Ross  declared, 
“is  that  the  kids  are  getting  bikes.” 

Ross  (profiled  in  E&P,  February 
28,  1987)  said  the  amount  he  spends 
on  gifts  is  not  as  crucial  as  the  deed 
itself  and  the  way  it  might  encourage 
other  people  to  give  as  well. 

The  columnist  added  that  he  won¬ 
dered  how  much  of  the  Star  and  Trib¬ 
une’s  profits  go  to  charity. 


Stories  on  campaign 

The  New  York  Daily  News  has 
recruited  columnist  Richard  Reeves 
to  do  on-location  coverage  of  the  1988 
presidential  campaign. 

Reeves  will  be  providing  the  Daily 
News  —  and  (at  no  extra  charge) 
newspapers  that  carry  his  Universal 
Press  Syndicate  columns  —  with  a 
series  of  10  articles  in  addition  to  his 
regular  columns. 

The  first  piece,  on  the  Iowa  cau¬ 
cuses,  was  released  January  24.  It  is 
approximately  2,000  words,  with  two 
sidebars  and  a  “scorecard.” 

Reeves’  second  piece,  on  the  New 
Hampshire  primary,  will  be  released 
February  14. 
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Investigative 

(Continued  from  page  40) 


ning  reporting  team  at  the  San  Jose 
Mercury  News.  Seth  Rosenfeld,  who 
also  cut  his  teeth  at  CIR,  is  now  an 
investigative  reporter  at  the  San  Fran¬ 
cisco  Examiner. 

CIR  also  maintains  a  Washington 
office  but,  because  of  a  budget 
squeeze,  it  has  not  had  a  full-time 
employee  there  in  recent  months,  said 
Laura  Lent,  administrative  director. 

Reviewing  CIR’s  10-year  history, 
Noyes  remarked,  “It’s  amazing  to  me 
that  the  center  has  survived  ...  It 
indicates  the  desperate  need  there  is 
for  good  investigative  stories  that  go 
beyond  the  headlines  and  press  con¬ 
ferences.  My  sense  after  10  years  — 
with  budget  cutbacks  facing  many 
news  departments  in  the  current  eco- 
momic  gloom  —  is  the  demand  for 
center  work  will  only  increase  in  the 
next  decade.” 


Supplementals 

(Continued  from  page  11) 


Thornton  stated. 

The  Scripps  Howard  News  Service 
also  “tries  to  be  careful”  about  selling 
to  competitors,  Thomasson  said. 
“Generally,  you  have  to  have  a  cer¬ 
tain  amount  of  penetration”  to  be 
considered  a  competitor  to  one  of  the 
participating  newspapers,  he 
explained. 

KNT  also  has  “some  competitive 
restrictions,”  editor  Bosley  said. 
“It's  not  a  problem  in  most  areas. 
Things  within  the  perimeters  of  our 
newspaper  cities  we  stay  out  of.  It’s 
very  much  the  same  as  comic  strips 
and  other  things.” 

The  competitive  restrictions  point 
out  another  difference  between  the 
major  wire  services  and  the  supple¬ 
mentals. 

While  AP  and  DPI  have  as  their 
main  function  providing  news  to  their 
members  and  clients,  the  supplemen¬ 
tals  must  meet  the  needs  of  their 
parent  newspapers  first.  This  is  espe¬ 
cially  true,  Schwartz  pointed  out, 
when  the  supplemental’s  reporting 
staff  is  also  serving  as  the  Washington 
bureau  for  the  parent  company’s  dai¬ 
lies. 

Including  States,  the  supplemen¬ 
tals  move  their  copy  “on  newspaper 
deadline  cycles,”  Schwartz  added. 
“AP  and  UPI  put  on  the  wire  as  fast  as 
they  can.  That  gives  newspapers  a 
real  jump  on  developing  their  own 
stories.” 


Ad  Bureau 

(Continued  from  page  31) 

market-driven,  based  on  your  cost 
plus  overhead  and  profit,”  he  con¬ 
tinued.  “I  find  this  service  fee  to 
range  from  $12  per  thousand  for  a 
large  user  where  selling  cost  is  low,  to 
$20-plus  for  small,  infrequent  adver¬ 
tisers  where  selling  cost  is  high.” 

Discount  Stores 

Hollis  predicted  that  “Discount  store 
chains  and  mass  merchan¬ 
disers  .  .  .  will  end  this  year  with 
sales  increases  of  6%  on  an  existing 
store-per-store  basis,  and  up  to  9%  for 
most  companies  as  a  total  including 
new  store  operations.  Profits  for  the 
most  part  will  be  up. 

He  commented  that  “Today,  many 
discount  store  chains  are  finding  their 
media  costs  growing  far  faster  than 
their  sales  increases  in  existing 
stores.  The  chains  have  two  options: 
Option  number  one  is  to  accept  a 
higher  advertising  percentage  and 
reduced  profits;  option  number  two  is 
to  adjust  the  media  investment  to  fit 
the  budget.  Needless  to  say,  they  pre¬ 
fer  option  number  two.  So  we  can 
anticipate  a  reduction  in  either  the 
size  of  their  inserts  or  in  the  quantity 
of  inserts. 

“Also,  last  July,  insert  advertisers 
received  a  1%  increase  in  paper  costs. 
This  month  there  was  another  1% 
increase,  and  it  is  estimated  that  a 
third  7%  increase  will  come  in  July,” 
Hollis  continued.  “The  advertiser  has 
little  choice  but  to  reduce  circulation, 
the  number  of  pages,  and/or  the  qual¬ 
ity  of  the  printed  product  in  order  to 
hold  the  line  on  cost  and  increase 
profits. 

“There’s  an  opportunity  here  for 
newspapers  to  promote  the  use  of 
nonsubscriber  ROP  as  a  low-cost 
alternative  to  inserts,  while  the  adver¬ 
tiser  continues  to  use  inserts  to  reach 
subscribers,”  he  pointed  out. 

In  addition,  Hollis  commented  that 
nonsubscriber  delivery  and  products 
is  a  whole  new  business  available  to 
newspapers,  although  each  .market 
“has  its  own  requirements  for  a  non¬ 
subscriber  coverage  level  and  fo'r 
becoming  profitable.” 

Classified 

“Classified  revenues  in  1987 
rebounded  with,  a  strong  fourth  quar¬ 
ter,  topping  $10  billion  for  the  year,” 
reported  Eric  Anderson,  Bureau 
senior  vice  president/classified. 
“Overall,  we  don’t  feel  that  total  clas¬ 
sified  revenues  can  sustain  the  dou¬ 
ble-digit  increases  of  the  past  five 
years.  If  the  economy  can  avoid  a 
recession  in  1988,  we’re  probably 


looking  at  single-digit  increases, 
depending  on  local  market  condi¬ 
tions. 

“As  we  know,  local  market  condi¬ 
tions  and  newspaper  strategies  will  be 
the  final  determinants  of  individual 
newspaper  classified  success  in  1988, 
but  one  thing  is  certain:  1988  will  be  a 
struggle  for  your  local  realtors,  auto 
dealers,  employers  and  employment 
agencies,”  he  said. 

Anderson  noted  that  in  1988  a  new 
competitive  challenge  to  classified 
will  come  from  local  cable  operators 
with  picture  classified  advertising  ser¬ 
vices,  which  can  be  easily  edited, 
allow  new  offerings  to  be  listed  within 
minutes,  and  have  very  low  start-up 
costs. 

However,  “Cable  operators  must 
develop  a  substantial  inventory  of  ads 
prior  to  launch  to  avoid  sparse  pro¬ 
gramming,  and,  of  course,  cable  is 
still  a  one-way  medium,  so  cable 
operators  have  to  alert  viewers  to 
what  is  coming  next.  That  means 
spending  considerable  dollars  on  pro¬ 
motion.  At  this  point,  they  seem  will¬ 
ing  to  do  just  that,”  according  to 
Anderson. 

He  noted  that  this  means  “indivi¬ 
dual  newspapers  must  start  develop¬ 
ing  their  own  competitive  responses 
now.” 

In  addition,  .Anderson  pointed  out 
that  classified  business  can  be 
strengthened  in  1988  by  improving 
customer  service,  notably  by  training 
classified  staffers  in  interpersonal 
skills. 

“Most  dissatisfied  classified  cus¬ 
tomers  complain  about  attitude  rather 
than  performance,”  he  explained. 
“Successful  newspapers  have  struc¬ 
tured  systems  for  monitoring  cus¬ 
tomer  complaints,  standards  for 
response  time,  and  a  system  to  move 
this  information  to  people  who  can  act 
upon  it.” 

He  also  suggested  that  newspapers 
look  for  more  classified  opportunities 
by  reviewing  their  private  party  rates, 
allocating  a  fair  share  of  their  total 
resources  to  classified  promotion, 
and  developing  new  classifications 
and/or  bannered  pages  for  new  groups 
of  advertisers. 

N.Y.  Daily  News 
to  carry  Vista 

The  New  York  Daily  News  will  ^ 
begin  carrying  the  Hispanic-oriented 
Sunday  supplement  Vista  beginning 
on  March  6. 

Vista,  published  in  English,  is  pub¬ 
lished  on  the  first  Sunday  of  every 
month  and  currently  appears  in  26 
other  Sunday  newspapers. 
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Shop  talk 

(Continued  from  page  52) 


Kosar  came  over  to  the  sideline  and 
pleaded  the  exact  same  case  to 
Johnson  —  he  wanted  to  pass  instead 
of  calling  a  running  play. 

In  describing  the  scene  later,  John¬ 
son  commented  that  he  could  see  the 
intensity  on  his  quarterback’s  eyes 
and  allowed  himself  to  be  overruled. 
Kosar  completed  the  pass,  won  the 
game  and  Johnson  was  praised  for  his 
decision  to  go  with  the  instincts  of  his 
player  on  the  field.  There  were  no 
cries  of  an  undisciplined  team. 

Later  that  same  year,  during  the 
famous  “Hail  Flutie”  game  against 
Boston  College,  the  entire  nation  got 
a  chance  to  witness  and  hear  a  similar 
confrontation.  A  microphone  picked 
up  Kosar  and  Johnson  arguing  about 
another  goal  line  play.  Kosar  could  be 
heard  shouting,  in  quite  salty  lan¬ 
guage,  that  they  should  “ram  the  ball 
down  their  .  .  .  throats.”  It  wasn't 
hard  to  surmise  that  the  quarterback 
favored  a  straight-forward  running 
play  over  Johnson’s  desire  to  pass  or 
run  wide. 

Again,  despite  the  Hurricane’s  sub¬ 
sequent  loss  due  to  Doug  Flutie’s  mir¬ 
acle  pass  at  the  end  of  the  game,  there 
was  no  criticism  of  Johnson’s  lack  of 
control.  The  “ram  the  ball  down  their 
throats”  play  worked,  and  Johnson 
was  again  credited  with  letting  his 
field  general  call  the  right  play. 

With  this  history,  why  then  were 
Bob  Rubin  and  others  so  outraged 
that  Johnson  would  go  with  Testaver- 
de’s  gut  instincts  in  an  identical  situa¬ 
tion  in  the  Fiesta  Bowl?  Had  Tes- 
taverde  completed  the  pass  instead  of 
throwing  an  interception,  Johnson 
would  have  been  praised  again. 

Instead  of  realizing  this,  the  media 
turned  hypocritical.  Johnson  was 
asked  about  the  sequence  of  plays. 
Just  as  he  had  done  during  those  two 
incidents  with  Kosar  in  1984,  he 
admitted  that  he  wanted  tQ  call  a  dif¬ 
ferent  play  but  allowed  Testaverde  to 
talk  him  out  of  it.  There  was  no 
attempt  to  blame  Testaverde  for  the 
loss,  and  Johnson  took  full  responsi¬ 
bility  for  allowing  himself  to  be  over¬ 
ruled. 

In  fact,  the  Herald  reporter  empha¬ 
sized  this  twice  in  his  story  —  “Con¬ 
fusion  Marred  Final  Drive”  (Jan.  4, 
1986)  —  writing:  “Johnson  was  care¬ 
ful  to  shift  the  blame  away  from  Tes¬ 
taverde  as  best  he  could.  He  was 
directing  no  blame  at  all  .  .  .  ”  Later, 
“Still,  Johnson  wasn’t  blaming  any 
individual  player  or  any  one 
reason  ...”  It  was  obvious  that 
Johnson  just  answered  the  questions 


that  were  presented  to  him. 

Somehow  his  answers  incensed 
Miami  News  editor  Howard  Klein- 
berg  so  much  that  Kleinberg  got  on 
his  editorial  page  pulpit  to  assault 
Johnson’s  character  as  a  man. 

“I  have  no  respect  for  a  college 
football  coach  who  blames  his  team’s 
mistakes  on  his  players,”  Kleinberg 
wrote.  “Jimmy  Johnson  did  that  over 
the  weekend  when  he  said  Vinny  Tes¬ 
taverde  was  making  wrong  calls  in  the 
last  series  when  he,  Johnson,  was 
trying  to  call  other  plays. 

“No  coach  worth  a  grain  of  salt 
would  do  that  to  his  players  and  he 
ought  to  be  as  ashamed  of  himself  for 
that  fact  as  much  as  he  ought  to  be 
ashamed  of  himself  for  letting  his 
players  get  out  of  hand  with  their 
camouflage  uniforms  and  foul 
mouths,”  Kleinberg  continued. 


$1 1-million  National  Football  League 
contract. 

Similar  to  the  Hurricane  players, 
Boswo»'th  received  an  unqualified 
certification  that  he  was  doing  some¬ 
thing  right,  that  the  road  to  success 
was  being  paved  by  his  colorful 
behavior. 

Then  something  bad  happened. 
Bosworth’s  pre-Bowl  urine  test 
showed  he  had  taken  bodybuilding 
steroids  some  time  in  the  previous 
nine  months.  He  was  promptly  ruled 
ineligible  to  play  in  the  Orange  Bowl. 

Almost  immediately  the  media 
began  to  turn  —  but  no  need  to  warn 
Bosworth.  They  still  needed  him. 
Thus,  the  first  reaction  to  the  ban, 
mentioned  openly  in  the  newspapers 
and  by  local  sportscasters,  and 
expressed  privately  by  Orange  Bowl 
committee  members,  was  that  an 


The  bottom  line  is,  on  one  side  you  have  a  group  of 
young,  impressionable,  inexperienced  athletes.  On  the 
other,  a  group  of  older,  more  mature  and  experienced 
reporters  and  editors.  I  can  excuse  the  athletes  for 
their  indiscretions.  I  can  only  feel  ashamed  of  the 
media  for  theirs. 


It  is  no  wonder  that  in  a  recent 
interview  Johnson  said  he  felt 
“scarred”  by  his  University  of  Miami 
experience  despite  the  fact  that  he  has 
had  unprecedented  success  on  the 
field. 

What  is  even  sadder  is  that  coach 
Johnson  no  doubt  viewed  his  Fiesta 
Bowl  experience  as  a  signal  that  he 
should  be  less  candid  with  the  media. 
He  need  only  to  look  at  his  counter¬ 
part,  Miami  Dolphins  coach  Don 
Shula,  to  learn  how  this  is  done. 

Game  after  game,  Shula  faces  the 
media  and  guardedly  offers  little  more 
than  a  vague  overview,  forever  strip¬ 
ping  the  public  of  a  chance  to  experi¬ 
ence  the  honest  emotions  and  bril¬ 
liance  of  the  legendary  coach  the 
players  see  in  the  locker  room. 

3.  While  all  this  was  going  on  in 
Tempe,  we  had  another  example  of 
media  abuse  in  Miami.  All  season 
long,  newspaper  reporters  and  televi¬ 
sion  crews  followed  Oklahoma  line¬ 
backer  Brian  Bosworth.  His  strange 
haircut  and  outspoken  nature  com¬ 
bined  with  a  fierce  playing  style  to 
make  him  a  media  sensation. 

Like  the  Hurricane  players  in 
Tempe,  Bosworth  was  lauded, 
encouraged,  egged  on  by  the  media  to 
make  controversial  statements.  His 
high-profile  status  earned  him  a  cover 
story  in  Sports  Illustrated,  and  helped 
him  sweep  up  a  easeful  of  trophies, 
awards  and,  more  importantly,  an 


already  weak  matchup  of  Oklahoma 
against  Arkansas  had  lost  its  star 
attraction. 

Everyone  breathed  a  sigh  of  relief 
when  Bosworth  decided  to  come  to 
the  game  anyway.  If  he  couldn’t  play, 
at  least  he  could  help  increase  the 
ratings  by  drawing  attention  to  the 
game. 

When  Bosworth  arrived,  the  media 
flocked  to  him.  As  usual,  he  was 
baited  and  cajoled  into  making  outra¬ 
geous  statements  which,  admittedly, 
he  did  readily.  The  problem  was  that 
the  athlete  had  no  idea  that  the  game 
had  changed.  He  was  dealing  with 
something  beyond  football  —  his 
image  had  been  tainted  by  the  associ¬ 
ation  with  steroids  and  his  old  behav¬ 
ior  would  not  be  viewed  in  the  same 
manner. 

The  old  Bosworth  was  exactly  what 
the  reporters  wanted,  even  though 
they  themselves  knew  how  much 
their  stories  would  now  change. 

Fueling  this  combustible  scene  was 
Bosworth’s  natural  anger  at  being 
singled  out  and  punished  by  a  flawed 
system.  Though  the  National  Colle¬ 
giate  Athletic  Association  can  be 
applauded  for  taking  some  stance 
against  drugs,  the  current  method  of 
dealing  with  it  borders  on  the  ridicu¬ 
lous. 

A  student  athlete  could  have 
smoked  marijuana,  an  illegal  drug, 
every  day  during  his  college  career. 
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right  up  to  the  Orange  Bowl  game, 
and  still  would  have  been  allowed  to 
participate  because  a  positive  mari¬ 
juana  test  results  only  in  a  warning. 

Those  athletes  who  favor  cocaine, 
or  use  water-based  steroids,  knew  all 
they  had  to  do  is  stay  clean  a  few  days 
to  a  week  before  the  announced  test¬ 
ing  date  and  those  drugs  would  not 
show  up  in  their  systems.  (Bosworth 
was  caught  using  an  oil-based  steroid, 
a  legal  drug  which  he  said  was  pre¬ 
scribed  by  a  doctor  the  previous 
March  to  help  heal  a  shoulder  injury. 
Oil-based  steroids  can  be  detected  in 
the  urine  up  to  nine  months  after  tak¬ 
ing  them.) 

When  Bosworth  explained  this 
inconsistency  to  the  media,  he  spiced 
it  up  by  adding  some  headline-induc¬ 
ing  statements  comparing  the  NCAA 
with  Russia.  The  reporters  thus 
returned  to  their  newspapers  or  news¬ 
rooms  happy.  Many  were  never  hap¬ 
pier  that  Bosworth  had  given  them  an 
opening  to  come  down  on  him. 

During  the  actual  game,  NBC, 
faced  with  an  unexciting  event  that 
quickly  grew  into  a  mismatch,  turned 
its  cameras  repeatedly  to  the  only 
spark  of  life  left  —  Bosworth’s  antics 
on  the  sidelines. 

Consciously  or  not,  Bosworth  was 
doing  all  he  could  to  help  NBC.  He 
had  started  the  evening  by  wearing 
Vinny  Testaverde’s  football  jersey,  a 
salute  to  the  Miami  quarterback  and 
an  inspired  gesture  that  drew  a  loud 
burst  of  applause  from  the  local  fans. 

As  the  game  dragged  on  and  NBC 
became  increasingly  desperate,  it  was 
as  if  Bosworth  were  expected  to  do 
something  new  every  half-hour. 
When  he  put  on  a  T-shirt  that 
repeated  his  NCAA-as-Russians 
theme,  the  media,  including  the  NBC 
announcers  at  the  game,  suddenly 
attacked. 

Again,  this  story  has  an  ugly 
ending.  It  was  announced  publicly 
that  Bosworth  was  no  longer  wel¬ 
come  to  play  at  Oklahoma  because  of 
his  antics.  An  All  American  with  a  3.3 
grade  point  average,  it  did  not  take 
long  for  Bosworth  to  realize  that  he 
had  gone  too  far  and,  possibly,  that 
the  media  sucker-punched  him. 

He  responded  by  issuing  one  of  the 
longest  and  most  humble  apologies  in 
memory,  one  that  practically  had  the 
proud  athlete  groveling.  His  coach  at 
Oklahoma,  Barry  Switzer,  was  so 
moved  that  he  rescinded  his  ban  and 
left  the  door  open  for  Bosworth’s 
return. 

Enter  the  Miami  Herald’s  Bob 
Rubin  again.  Instead  of  realizing  what 
had  happened  to  Bosworth,  and  what 
it  took  for  a  proud  young  man  to  have 
made  the  humiliating  public  apology. 


Rubin  chose  instead  to  ridicule  Bos¬ 
worth’s  attempts  to  enliven  the  game 
for  NBC,  then  cast  doubt  upon  the 
sincerity  of  his  apology.  Rubin  even 
criticized  Switzer’s  decision  to  take 
him  back.  (Bosworth  eventually 
chose  to  turn  professional.) 

Lost  in  all  the  hindsight  criticism  of 
both  the  Hurricanes  and  Bosworth 
was  the  contributing  factor  of  the 
media  itself. 

In  the  end  I  was  far  more  disturbed 
by  the  actions  of  the  media  both  prior 


PR  man 

(Continued  from  page  15) 

long-repudiated  gossip.  In  fact,  some 
of  the  material  sounds  so  verbatimly 
[sic]  familiar  that  I  suspect  it  has  been 
plagerized[sic]  ...  All  in  all,  I  am 
disappointed  at  this  badly  researched, 
poorly  written  and,  posibly  plager- 
ized  [sic]  embarassment  [sic]  appear¬ 
ing  in  the  Times.” 

Mair  griped  to  Wall  Street  Journal 
editor  Robert  Bartley  that  a  Dec.  4, 
1987,  story  was  “marbled  through 
with  innuendo  that  is  so  far  beneath 
the  professional  standards  one  used 
to  expect  from  the  Wall  Street 
Journal  ...  I  know  that  you  have 
been  suffering  budget  cuts  with 
bureaus  being  closed,  but  are  things 
so  desperate  that  the  Wall  Street  Jour¬ 
nal  cannot  do  it’s  [sic]  own  research? 
Are  you  reduced  to  relying  on  the 
unproven  allegations  of  a  Washington 
real  estate  flak  magazine  and  the 
vague  and  partisan  insults  of  demor¬ 
alized  Republicans?” 

Mair  complained  to  Newsweek  edi¬ 
tor  Richard  Smith  that  a  story  on 
Wright  was  “inaccurate”  and  made 
personal  attacks  “about  which  your 
journalism  professor  must  have 
warned  you.” 

Among  “the  cheapest  shots,”  Mair 
said,  was  a  reference  to  Wright’s 
grandchildren.  “1  know  Newsweek  is 
in  a  circulation  and  advertising  fight 
for  its  survival  and  that  you’re  having 
to  hype  your  sagging  publication  with 
stories  on  bra  museums,  angels  of 
death  and  semi-nude  female  movie 
stars.  Still  I  personally  feel  you  cross 
the  line  of  taste  when  you  stoop  to 
using  children  against  their  parents  or 
grandparents.” 

To  Anderson,  Mair  said  of  a  col¬ 
umn  about  efforts  to  shore  up  the 
Federal  Savings  and  Loan  Insurance 
Corp.:  “Not  only  are  the  facts  wrong, 
but  it  is  a  very  poor  cut-and-paste  job 
stolen  from  wornout,  inaccurate  and 
long-repudiated  gossip  .  .  .  Well,  1 
didn’t  realize  you  were  so  desperate 
for  material  that  you  would  stoop  to 


to  and  following  the  major  bowl 
games  than  by  the  actions  of  the  play¬ 
ers.  I  think  it  would  be  wise  for  the 
newspaper  sports  editors  to  re-evalu¬ 
ate  their  own  involvement. 

The  bottom  line  is,  on  one  side  you 
have  a  group  of  young,  impression¬ 
able,  inexperienced  athletes.  On  the 
other,  a  group  of  older,  more  mature 
and  experienced  reporters  and  edi¬ 
tors.  I  can  excuse  the  athletes  for  their 
indiscretions.  I  can  only  feel  ashamed 
of  the  media  for  theirs. 


using  this  kind  of  trash  .  .  .  The 
Church  of  the  Latter  Day  Saints  [sic] 
must  be  particularly  proud,”  he  said 
of  the  Mormon  Church  to  which  the 
columnists  belong,  signing  the  letter, 
“In  disgust,  George  Mair.” 

Van  Atta  said  the  column  was 
“extremely  accurate”  and  based  on 
“banking  documents  that  no  one  had 
gotten  before.” 

In  a  column  Anderson  and  Van 
Atta  said  angry  letters  came  with  their 
territory,  but  Mair’s  “harebrained” 
correspondence  “left  us  and  others 
scratching  our  heads  about  why  a 
savvy  politician  like  Wright  put  a 
loose  cannon  on  his  deck.” 

“I’ve  seen  PR  people  write  letters 
complaining,  but  never  intemperate 
letters  flinging  unsubstantiated 
charges,”  said  Fritz,  who  has  cov¬ 
ered  Washington  since  1972. 

The  flap  did  not  surprise  people  at 
the  Alexandria  Gazette  Packet.  Mair 
was  publisher  of  the  money-losing 
daily  Gazette  before  it  merged  with 
the  v/eekXy  Port  Packet .  Senior  editor 
James  Goldsmith,  who  replaced  Mair 
in  1984,  described  him  as  “mercur¬ 
ial”  with  a  “great  sense  of  humor  and 
given  to  hyperbole  at  times.” 

“He  states  his  opinion  pungently,” 
Goldsmith  said,  recalling  how  a  Mair 
editorial  downplaying  football 
incensed  a  lot  of  readers  when  the 
Washington  Redskins  —  who  are 
almost  worshiped  in  the  area  —  were 
in  the  playoffs  some  years  ago. 

Wright,  who  for  33  years  has  repre¬ 
sented  the  state  known  for  everything 
big,  told  the  reporters,  “I’m  not 
known  for  making  little  mistakes.” 

Daily  News  of 
L.A.  names 
ad  agency 

The  Daily  News  of  Los  Angeles  has 
named  Robert  Elen  &  Associates  of 
Los  Angeles  to  handle  its  $1.5  million 
advertising  account,  publisher  R.  Ste¬ 
ven  Morris  announced. 

Morris  said  a  new  Daily  News  ad 
campaign  is  planned  for  February. 
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Irish  dailies 

(Continued  from  page  30) 


While  there  may  be  ample  reader- 
ship  for  all  the  papers,  observers  feel 
the  real  battle  will  be  fought  in  the 
bars,  restaurants,  nightclubs,  gift 
shops  and  other  small  businesses  that 
are  the  backbone  of  most  weekly 
community  papers  on  the  Irish  scene. 

“There  are  100,000  people  from 
Ireland  living  in  the  Greater  New 
York  metropolitan  area,”  Bill  Burke, 
vice  president  of  the  New  York  office 
of  the  Bank  of  Ireland  pointed  out. 
“There  is  certainly  room  for  two  or 
more  papers.  The  businesses  need  an 
inexpensive  media  to  advertise  in.” 

Others  are  more  wary.  “Most  of 
the  people  I  know  are  reading  both  the 
Voice  and  the  Echo,”  said  James 
McNamara,  a  former  Echo  reporter 
and  now  press  officer  with  the  Inter¬ 
national  Longshoreman’s  Associa¬ 
tion,  “but  1  don't  know  how  long  that 
will  continue.” 


added,  “Most  of  the  office  staff  is 
Irish-American.” 

Although  O’Dowd’s  father  was 
born  in  Boston,  O’Dowd  did  not  come 
to  the  United  States  until  1978  after 
graduating  from  the  University  Col¬ 
lege  of  Dublin  with  a  B.A.  in  Gaelic 
and  English  literature.  He  studied 
briefly  at  Loyola  University  in  Chi¬ 
cago  in  1977,  but  returned  to  Ireland 
without  obtaining  a  graduate  degree. 

He  returned  to  the  U.S.A.  the  fol¬ 
lowing  year  and  launched  the  Irish¬ 
man,  a  weekly  paper  in  San  Francisco 
in  1979.  He  sold  that  to  his  partner  in 
1983  and  headed  east  to  launch  Irish 
America  magazine. 

With  Irish  Voice  borrowing  a  mar¬ 
keting  page  from  the  Village  Voice  in 
a  bid  to  reach  young  Irish  readers, 
some  observers  feel  its  biggest  chal¬ 
lenge  will  be  building  name  recogni¬ 
tion  among  advertisers. 

Adrian  Flannery,  an  Irish  radio  per¬ 
sonality  who  does  a  weekly  broadcast 
for  WNWK  in  New  York  City  said,  “I 
think  we  can  definitely  support  a  sec¬ 
ond  strong  [Irish]  newspaper  in  New 
York.  We’ve  had  stagnation  for  too 


“We’re  not  just  taking  stories  from  ireiand  and 
pasting  them  down.  We  beiieve  that  there  are  good 
irish  stories  right  here.” 


The  Echo  claims  to  have  circula¬ 
tion  of  43,000  in  New  York  and  7,0(M) 
in  Boston  from  a  sister  publication, 
the  Boston  Irish  Echo.  The  Voice 
says  it  is  aiming  for  national  circula¬ 
tion  of  50,000. 

“If  anything,  the  Irish  market  is 
underrepresented  in  this  country,” 
O’ Dowd  contends,  “especially  when 
you  count  all  the  Irish-Americans. 
Look  at  how  many  papers  there  are 
serving  the  Polish  communities  or  the 
Jewish  communities." 

O’Dowd  concedes  that  building  an 
advertising  base  will  be  the  toughest 
part  of  the  job,  but  already  some 
potential  national  accounts  such  as 
the  Irish  Tourist  Board  have  been  in 
contact  about  four-color  ads  — some¬ 
thing  other  Irish  papers  do  not  offer  at 
present. 

According  to  O’Dowd,  “We  expect 
that  inside  of  two  years,  we  will  be 
profitable.” 

Meanwhile,  the  Voice  has  been  cri¬ 
ticized  for  hiring  a  predominantly 
Irish-born  news  staff  to  report  on 
Irish-American  events  in  New  York. 

O’Dowd,  who  was  born  in  Thrules, 
County  Tipperary,  Ireland,  answers 
with  a  shrug. 

“1  hire  the  people  that  1  am  com¬ 
fortable  working  with,”  but,  he 


long.” 

He  points  out  that  on  the  island  of 
Ireland,  which  has  a  population  of 
about  five  million,  there  are  104  daily 
newspapers.  Ireland  is  a  nation  of 
readers.  But  will  it  carry  over  to 
America? 

While  the  Voice  has  been  well 
received  by  the  close-knit  Irish  immi¬ 
grant  community,  it  still  faces  the 
challenge  of  reaching  the  vast  audi¬ 
ence  of  Irish-Americans.  One  loyal 
Echo  reader  has  pointed  out  that  may 
require  breaking  some  long- 
entrenched  habits;  “The  Echo  is  like 
an  old  friend,  it  always  seems  to  be 
hanging  around  the  kitchen  table.” 

Classified  hits 
high  at  the  Bee 

The  Sacramento  (Calif.)  Bee  set  a 
classified  advertising  record  in  1987 
by  running  3,015,258  ads,  the  first 
time  the  category  topped  the  3  million 
mark. 

The  previous  record  for  Bee  classi¬ 
fieds  was  2,672,860  ads  run  in  1986 

Classified  linage  also  set  a  record  in 
1987  at  37,186,310  lines,  topping  1986 
by  nearly  3.4  million  lines. 


S.F.  Examiner  joins 
Sunday  Network 

Image  magazine,  edited  by  the  San 
Francisco  Examiner  will  join  the  Sun¬ 
day  Magazine  Network  on  March  6. 

The  network  consists  of  locally 
edited  newspaper  magazines  repre¬ 
sented  nationally  by  Metropolitan 
Sunday  Newspapers. 

Image  becomes  the  network’s  42nd 
member  and  appears  as  part  of  the 
combined  Sunday  San  Francisco 
Examiner  &  Chronicle  with  circula¬ 
tion  of  716,339. 

The  addition  of  Image  brings  the 
network’s  total  circulation  to  20.6 
million. 

Columbia  Record 
to  cease  publication 

Knight-Ridder  Inc.  announced  that 
the  evening  Columbia  (S.C.)  Record 
will  cease  publication  on  April  1  and 
its  staff  will  be  merged  with  the  morn¬ 
ing  Columbia  State. 

The  State’s  news  hole  will  be 
expanded  and  there  will  be  more 
emphasis  placed  on  the  weekly 
Neighbors  zoned  editions,  said 
publisher  Ben  R.  Morris. 

Morris  said  any  cuts  in  staffing  after 
the  Record  closes  will  come  through 
attrition. 

“There  will  be  no  layoffs. 
Nobody’s  going  to  lose  their  jobs,”  he 
said. 

The  Record’s  evening  circulation  is 
about  27,000  and  undergoing  a  down¬ 
ward  trend,  Morris  noted.  The  State’s 
circulations  is  about  1 25,000  weekday 
mornings  and  160,000  Sundays. 

After  the  Record  closes,  Morris 
expects  the  State’s  weekday  circula¬ 
tion  to  reach  about  135,000. 

Knight-Ridder  acquired  the  parent 
State-Record  Co.  in  1986  for  $315 
million. 


Transcripts 

(Continued  from  page  25) 


agreement  an  order  of  the  court, 
enforceable  by  the  court,”  he  said. 

Rose  took  issue  with  an  Inquirer 
story  on  the  settlement  which  was 
headlined,  “Delco  paper  agrees  to 
limit  coverage  of  wiretap  tran¬ 
scripts.” 

“The  headline  might  have  been 
correct  if  it  said  ‘to  limit  display,’  ” 
Rose  said.  “We  did  not  limit  cover¬ 
age.  The  final  agreement  did  not  limit 
in  any  way  our  ability  to  tell  people 
what  is  happening.  We  were  not  pre¬ 
cluded  from  developing  news.” 
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Weekly  editor 

(Continued  from  page  20) 

decisions.  They  are  asked  to  vote  for 
new  schools,  for  playgrounds,  for 
sewage  systems,  for  water  supplies. 

“Often  they  get  information  about 
these  issues  at  the  hairdresser’s,  from 
friends  they  meet  at  coffee  or  cocktail 
parties  and,  if  they  read  it,  the  news¬ 
paper.  We  think  by  putting  down  all 
the  details,  the  pros  and  cons,  it  helps 
them  make  more  intelligent  decisions 
when  their  votes  count.” 

Occasionally  his  patience  wears 
thin.  Last  March  he  chastised: 

“How  much  longer  can  Milford  put 
off  deciding  what  to  do  about  its 
water  problem?  The  question  to  be 
asked  at  town  meeting  may  well  be 
the  most  important  of  the  entire 
budget  and  warrant.  The  answer  will 
affect  the  welfare  of  the  town  for 
many,  many  years.  /  hope  the  vote  to 
connect  to  the  Pennichuck  Water 
Works  will  be  a  resounding  Yes.” 

Shortly  afterward,  voters  gave 
their  approval  and  selectmen  signed  a 
15-year  contract  with  the  Pennichuck 
system. 

Every  four  years.  Bill  Rotch,  like 
all  New  hampshire  editors,  looks 
quizzically  at  the  cast  of  characters 
trooping  through  his  town,  seeking 
presidential  primary  votes. 

Bill  fondly  remembers  Eugene 
McCarthy  as  “endearing,  a  man  of 
integrity.”  Unfortunately  the  day 
McCarthy  happened  by  he  was  trailed 
by  a  Swedish  television  crew  and 
other  hangers-on.  This  created  may¬ 
hem  in  the  Cabinet  office.  Bill  whis¬ 
pered  to  McCarthy,  “Senator,  come 
back  when  there’s  not  all  this  razzle- 
dazzle.”  McCarthy  did. 

Estes  Kefauver  presented  his  card 
to  Bill. 

“Nixon  did  something  reasonably 
smart,”  said  Rotch.  “He  called  a 
breakfast  meeting  for  weekly  editors. 
He  didn’t  permit  any  daily  people  in.” 

Jimmy  Carter  appeared  alone, 
introduced  himself  to  Bill  and  they 
chatted.  “He  had  a  nice  way,”  Rotch 
recalled. 

After  Carter’s  election,  he  invited 
Bill  and  other  New  England  editors  to 
Washington  for  a  day  of  briefings. 
Included  was  a  White  House  lun¬ 
cheon  with  Carter,  followed  by  infor¬ 
mal  questioning. 

“Right  in  the  middle  of  this,  an  aide 
came  in  and  handed  Carter  a  note.  He 
read  it  carefully.  We  half-expected 
him  to  reach  for  the  red  phone.  The 
president  grinned  and  told  us,  ‘Amy 
wants  me  to  remember  her  birthday 
party  is  at  four  o’clock.’  ” 


The  Milford  (N.H.)  Cabinet 

Bill  sees  that  his  weekly  deals 
almost  entirely  with  local  issues: 
“Like  debating  whether  to  allow 
dancing  in  the  streets  on  nights  when 
there  are  band  concerts;  or  the 
amount  of  money  the  school  is  going 
to  have  to  pay  to  dig  up  its  under¬ 
ground  oil  tanks  because  they  might 
be  leaking.  I  think  that  is  our  function, 
to  print  the  news  you  can’t  get  picking 
up  a  daily  paper.” 

When  national  and  international 
issues  affect  his  readers.  Bill’s  edito¬ 
rials  and  columns  reflect  this.  He  par¬ 
ticularly  abhors  the  situation  in  Cen¬ 
tral  America. 

“The  little  people  in  Nicaragua 
want  to  raise  their  beans  and  be  left 
alone,”  he  observed. 

With  his  wife  Patti,  he  visited  the 
Central  American  country  in  1986. 

“It  appalls  me  how  we  try  to  solve 
world  problems  with  guns  —  from 
Angola  to  the  Middle  East.  Anyone 
who  believes  everything  our  govern¬ 
ment  says  can  be  confused  and  mis¬ 
led.  As  for  the  Persian  Gulf,  the  first 
victim  of  war  is  truth.” 

Where  does  Bill  Rotch,  New 
Hampshire  weekly  publisher,  turn  to 
for  accurate  information? 

“1  read  the  Christian  Science 
Monitor.  I  think  it  offers  the  most 
balanced  news  presentation.” 

Over  the  years,  the  Cabinet  has 
been  visited  by  many  foreign  editors. 

“The  State  Department  had  a  pro¬ 
gram,  giving  visiting  newsmen  a 
chance  to  see  whatever  they  wanted 
to,”  he  said.  “Frequently  that  was  a 
small  newspaper  and  we  seemed  to  be 
on  the  list.  Mrs.  Rotch  and  1  have 
entertained  people  from  South 
America,  Asia,  Vietnam  and,  before 


the  Castro  thing,  Cuba.  It’s  a  lot  of  fun 
to  take  an  editor  from  Malaya  out  on  a 
ski  slope  and  realize  he  has  never  seen 
people  having  fun  in  the  snow 
before.” 

Thirty-seven  years  running  a  com¬ 
munity  paper  have  not  dulled  Bill 
Rotch’s  Yankee  sense  of  humor. 

Take  the  closing  paragraph  in  his 
response  to  a  request  for  an  inter¬ 
view:  “Give  us  a  little  warning  and  I’ll 
put  on  my  straw  hat,  sprinkle  hem¬ 
lock  needles  on  my  L.L.  Bean  flannel 
shirt,  and  practice  saying  ‘Ayuh.’  ” 

Weekly  will  give 
readers  $50,000 

The  County  Press  of  Lapeer, 
Mich.,  is  celebrating  its  150th  year  by 
giving  away  at  least  $50,(XX)  in  cash  to 
Lapeer  County  people  who  ask  for  it 
during  1988.  Gifts  will  range  from  a 
few  dollars  to  more  than  a  thousand. 

Readers  will  write  to  the  paper’s 
“Yours  for  the  Asking”  contest,  tell¬ 
ing  their  name,  address  and  phone 
number,  the  amount  of  money  they 
need  and  why  they  need  it.  Readers 
can  ask  for  money  for  only  them¬ 
selves  or  their  families.  No  gifts  will 
be  made  to  organizations  and  entrants 
must  live  in  Lapeer  County. 

The  first  responses  were  published 
in  the  Jan.  20  edition  of  the  newspa¬ 
per.  Readers’  names  are  withheld  if 
their  letters  are  published. 

Phyllis  VanCura,  the  paper’s  office 
manager,  and  Nancy  deBeaubein, 
advertising  counselor,  will  decide 
who  gets  the  money  and  how  much. 
For  help  with  quiet  investigations, 
which  will  be  employed  for  larger 
requests,  they  may  ask  for  help  from 
other  County  Press  people,  but  the 
final  decisions  will  be  theirs. 

In  addition,  with  the  first  issue  of 
1988,  the  community  weekly  raised 
its  price  to  50^. 

Opposition  daily 
reopens  in  Panama 

The  opposition  newspaper  La 
Prensa  of  Panama  City,  Panama,  has 
resumed  publishing  after  being  shut 
down  for  nearly  six  months. 

La  Prensa,  El  Siglo,  also  an  opposi¬ 
tion  newspaper,  and  several  weeklies 
were  shut  down  last  summer  follow¬ 
ing  a  wave  of  public  demonstrations 
seeking  the  ouster  of  Gen.  Manuel 
Antonio  Noriega,  chief  of  the  defense 
forces  and  the  country’s  de  facto 
leader. 

La  Prensa  was  allowed  to  reopen 
under  the  terms  of  a  new  amnesty 
law. 
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Investigative 

(Continued  from  page  13) 


an  account  of  Japan’s  criminal  under¬ 
world,  and  Diana  Hembree,  a  staff 
writer,  edited  a  new  booklet,  “The 
Electronic  Sweat  Shop,”  which 
reports  the  physical  and  emotional 
problems  suffered  by  workers  in  high- 
tech  industries. 

All  this  has  brought  CIR  a  spate  of 
honors,  including  the  Thomas  M. 
Stokes  Journalism  Award,  Investiga¬ 
tive  Reporters  and  Editors  Award, 
Hugh  M.  Hefner  First  Amendment 
Award,  National  Press  Club  Award 
and  the  National  Magazine  Award  for 
Reporting  Excellence. 

The  center’s  praises  also  have  been 


who  are  willing  to  work  their  heads  off 
for  $100  a  month  —  and  the  satisfac¬ 
tion  of  seeing  their  research  incorpo¬ 
rated  into  important  stories  that  reach 
around  the  globe. 

Kaplan  and  intern  Ann  Donaldson 
teamed  up  with  North  America  Syn¬ 
dicate  Infographics  Service  to  pro¬ 
duce  a  packet  on  acid  rain’s  world¬ 
wide  impact.  The  effort  led  to  six 
pages  of  charts,  maps,  and  other 
graphics,  plus  two  feature  stories. 

CIR  was  created  in  1977  by  three 
dedicated  muckrakers,  Weir,  Dan 
Noyes  and  Lowell  Bergman,  now  a 60 
Minutes  producer. 

Weir  and  Noyes  had  worked 
together  at  Rolling  Stone,  where  they 
formed  a  special  investigative  unit. 

Recalling  the  center’s  beginnings, 
Weir,  who  serves  as  its  treasurer, 
said,  “We  wanted  to  set  up  an  inde¬ 
pendent  place  to  do  investigative 


“We  wanted  to  set  up  an  independent  place  to  do 
investigative  stories  —  no  editors  telling  us  what  to 
do.  Of  course,  that  turned  out  to  be  folly,  because 
you’ve  got  to  sell  yourself  later.” 


sung  by  prominent  journalists  and 
educators  such  as  CBS’s  Mike  Wal¬ 
lace,  Frank  McCulloch,  managing 
editor  of  the  San  Francisco  Exam¬ 
iner,  and  Ben  Bagdikian,  dean  of  the 
University  of  California,  Berkeley’s 
School  of  Journalism  and  a  former 
Washington  Post  editor. 

Bagdikian  said  CIR  has  turned  out 
“nationally  important  work  that 
might  otherwise  never  have  seen  the 
light  of  day.” 

Wallace  called  the  center’s  work 
“first-rate,”  while  McCulloch  cred¬ 
ited  it  with  making  a  “tremendous 
contribution  to  increasing  the  skills  of 
investigative  reporters.” 

But  CIR  news  editor  David  Kaplan, 
32,  is  even  prouder  of  another 
achievement. 

“In  10  years  of  doing  over  300 
major  investigations,  we  have  not 
once  been  sued  or  had  to  make  a 
retraction,”  he  told  E&P  in  a  recent 
interview. 

That  is  due,  he  explained,  to  tight 
quality  control  in  which  every  story  is 
“rigidly  fact-checked  and  carefully 
edited  before  it  goes  out  of  here.” 

“Here”  is  the  second  floor  of  a 
renovated  office  building  in  a  seedy 
commercial  area  south  of  Market 
Street,  near  downtown  San  Fran¬ 
cisco. 

The  center’s  quarters,  however, 
are  quite  spacious  and  even  provide 
separate  rooms  for  college  interns. 


stories  —  no  editors  telling  us  what  to 
do.  Of  course,  that  turned  out  to  be 
folly,  because  you’ve  got  to  sell  your¬ 
self  later,  but  we  didn't  know  that.” 

One  of  the  center’s  first  big  stories 
revealed  a  pattern  of  violence  and 
corruption  within  the  Black  Panther 
party.  The  piece,  a  cover  story  for 
New  Times  magazine,  created  such  a 
stir  that  the  CIR  staff  moved  its  office, 
then  in  downtown  Oakland,  to  a 
secret  location  for  a  month  as  a  safety 
precaution. 


which  is  generated  by  beating  the 
bushes  for  money. 

Sharon  Tiller,,  the  center’s  pro¬ 
gram  director  and  primary  fund 
seeker,  said  65%  to  75%  of  the  budget 
comes  from  grants  by  foundations 
and  individuals.  The  Gannett  Found¬ 
ation  is  the  only  newspaper  source 
among  donors.  Remaining  needs  are 
derived  mainly  from  writing  fees  and 
book  royalties. 

Kaplan,  a  former  free-lancer,  said 
the  center  spends  $9,000  to  $  1 2,000  on 
a  major  story  and  does  not  get  nearly 
that  much  frqm  a  print  client. 

Syndicates,  he  disclosed,  pay 
about  $150  for  a  piece,  and  magazines 
between  $750  and  $2 ,500  for  an  exclu¬ 
sive  article. 

Indeed,  newspaper  rates  can  be  as 
low  as  $50. 

The  center’s  top  paying  market  is 
television,  agreed  staffers,  who 
lamented  a  decision  by  60  Minutes  to 
terminate  its  four-year  arrangement 
with  CIR  following  the  recent  stock 
market  crash.  CBS  will,  however, 
continue  to  use  the  center  on  an  irreg¬ 
ular  basis,  according  to  Kaplan. 

Still,  the  loss  of  60  Minutes  meant  a 
20%  drop  in  the  center’s  operating 
revenue,  he  reported. 

“We  never  borrow  money,” 
Kaplan  declared.  “Most  of  our 
revenue  goes  into  salaries.” 

Staff  members  of  San  Francisco 
newspapers  and  even  CIR’s  interns 
have  made  individual  contributions  to 
the  organization. 

The  center  has  12  full-time  staff 
members  in  San  Francisco,  most  in 
their  thirties.  They  are  supplemented 
by  the  interns  and  six  professional 
“associates”  —  free-lancers  who 
work  under  staff  supervision. 

Kaplan  said  every  project  is  dis¬ 


“In  10  years  of  doing  over  300  major  investigations, 
we  have  not  once  been  sued  or  had  to  make  a 
retraction,”  he  told  E&P  in  a  recent  interview. 


Even  so,  Noyes  noted,  “the  story 
gave  public  notice  the  center  was 
willing  to  follow  a  story  wherever  it 
led,  regardless  of  which  political  wind 
it  seemed  to  favor.  Our  commitment 
from  the  day  we  opened  our 
doors  .  .  .  was  to  build  a  record  for 
honest,  accurate  reporting.” 

Noyes,  other  staffers  and  seem¬ 
ingly  a  large  portion  of  the  media 
believe  this  commitment  has  been 
upheld,  but  it  has  not  been  easy. 

Investigative  reporting  vies  with 
fund  raising  as  CIR’s  principal  activ¬ 
ity.  The  center  has  an  operating 
budget  of  $500,000  a  year,  most  of 


cussed  and  approved  in  staff  meetings 
with  a  final  OK  given  by  a  project 
director.  The  ideas  are  then  proposed 
to  potential  media  clients. 

“We  have  no  sacred  cows  and  we 
will  never  take  money  to  do  a  specific 
story,”  Kaplan  stated.  “We  protect 
our  independence.” 

The  arrangement  reportedly  keeps 
morale  high  among  staff,  associates 
and  interns. 

Of  the  latter,  some  have  gone  on  to 
make  a  name  for  themselves  in  jour¬ 
nalism.  Former  intern  Kathy  Ellison 
was  a  member  of  a  Pulitzer  Prize-win- 
(Continued  on  page  35) 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


_ AUTOMOTIVE _ 

Auto  Column.  Cheap.  EJ,  37825  Santa 
Barbara,  Mt.  Clemens,  Ml  48043. 


BUSINESS 


Effortlessly  Create  Your  Own 
Unique  Business  &  Stock  Market 
Column  Covering  Any  Local  & 
National  Slocks  You  Want,  using; 


STOCK  MARKET  BBS 

408  -733-9341 

Set  your  modem  to  300/ 
1200  baud;  8  data  bits, 

1  stop  bi^  no  parity 


Obtain  Your  Precise,  Reliable 
Price  Forecasts  on  5,500+ NYSE, 
AMEX,  &  OTC  (NMS)  Stocks.  To 
receive  S200  FREE  TRIAL  simply 
call  above  BBS  or  write: 

P.O.Box  60842 
Sunnyvale,  CA  94088 

(408)  720-8002 


_ CUP  ART _ 

CAMPAIGN  CLIP  ART.  Electoral  maps, 
heads  to  key  local,  state  &  national 
races,  candidate  caricatures,  issue 
pictograms  and  spot  graphics.  Thirteen 
sheets  of  more  than  50  bold  illustra¬ 
tions  by  the  best  campus  artists. $35-$ 
back  guaranteed.  College  Press  Service, 
2505  W.  2nd  Ave.,  Suite  7,  Denver,  CO 
80219.  l-(800)  521-7525.  Visa/MC. 

_ COMPUTERS _ 

THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series. 
$3.00  each  or  $30.00  for  Volume  I  (12 
cols.)  Call  or  write  for  samples. 
SYNDICATION  ASSOCIATES,  INC. 
PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 


_ HEALTH _ 

"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((J&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks’ 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READER/PROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


_ REAL  ESTATE _ 

INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


_ TRAVEL _ 

MONTHLY  800— WORD  travel  feature 
by  globetrotting  pro.  Exclusive  your 
region.  Pictures  included.  Reasonable 
fee.  Inquiries:  International  Reports 
Syndicate,  Box  19039,  Denver,  CO 
80219. 


_ VIDEO _ 

WHAT'S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what's  available  on  videocassette. 
Samples  and  rates  upon  request.  Our 
6th  year.  VIDEOFILE,  7  Utica  St.,  Quin¬ 
cy,  MA  02169,  (617)  786-8669. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

ESTABLISHED  NEWS  SERVICE,  based 
on  the  east  coast,  seeks  investor  and/or 
publisher.  Would  consider  joint  venture 
with  existing  news  company.  (212) 
619-5666  or  Box  2706,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 

NEWSPAPER  BROKERS 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 

Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 

KEITH  MEDIA  SERVICE 
’’Appraisal  'Brokerage  ‘Consulting 
Confidential,  Professional  Sen/ice 
Don  Keith,  Broker,  PO  Box  1043, 
Murfreesboro,  TN  37133.  (615) 
890-3982. 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
_ (512)  476-3950 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

1.5  MILLION  GROSS 
Bank  repo  of  poorly  managed  western 
shoppper.  Great  opportunity.  $55,000 
down.  Excellent  terms  on  balance. 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

ESTABLISHED  6-year-old  semi¬ 
monthly  tabloid  serving  fast  growing 
Central  Florida  metro  market.  Reply  Box 
2662,  Editor  &  Publisher. 

ESTABLISHED  7-year-old  Tampa  Bay 
weekly  now  available.  Paid  circulation 
base  in  900  retail  outlets.  Fast-growing 
area  of  Florida  offers  tremendous  poten¬ 
tial  for  aggressive  operator.  New  office 
is  centrally  located  to  entire  Bay  area. 
For  complete  details  write  Box  2710, 
Editor  &  Publisher. 

Profitable  New  Mexico  shopper, 
$135K.  Small  central  Texas  weekly, 
asking  $70K.  Owner  finacing. 

We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 

MOUNTAIN  STATE:  shopper,  carrier/ 
mail  $210,000  gross,  profitable,  excel¬ 
lent  growth  area,  skiing,  fishing,  hunt¬ 
ing,  one  of  the  most  beautiful  areas  in 
the  country.  $110,000  total  price, 
$40,000  down,  terms. 

MIDWEST:  shopper,  carrier  distribu¬ 
tion,  strong  market,  buildings,  6-unlt 
web  press,  $340,000  cash  flow,  abso¬ 
lutely  top  shelf.  $2  million  cash. 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage. 

SUBURBAN  Washington.  DC  paid 
circulation  weekly.  PO  Box  792, 
Springfield,  VA  22150. 

WASHINGTON  county  seat  weekly, 
$550,000  price,  $150,000  down; 
6000  paid  circ.  Growth  area. 

WESTERN  OREGON  weekly  and  shop¬ 
per  $500,000  gross;  $415,000  price; 
$105,000  down. 

PUBLISHER-PARTNER  wanted  for 
Northwest  weekly;  $25,000  required; 
get  into  a  larger  property  than  you  can 
afford  and  a  better  salary. 

WESTERN  WASH,  weekly  $130,000 
price  includes  bldg,  and  plant;  1550 
circ.,  $25,000  down. 

SOUTHERN  CENTRAL  OREGAN  week¬ 
lies;  $100m  price,  $25m  down;  good 
equipment  and  press.  Motivated  seller, 
profitable. 

OREGON  North  Central  weekly  county 
seat  $360,000  price;  $100,000  down. 
Good  profit,  beautiful  setting. 
WESTERN  WASHINGTON  shopper 
$375,000  gross,  tremendous  growth 
area. 

WESTERN  WASHINGTON.  $240,000 
price,  $60m  down,  owner  moving. 
CENTRAL  WASHINGTON.  Gross 
$300,000,  price  $250m,  $62m  down. 
Write  FOURNIER  MEDIA  SERVICE 
PO  Box  5789 
Bend,  Oregon  97708 

3  MILLION  CASH 

Management  wants  to  stay  as  majority 
absentee  owners  retire.  Totally  domin¬ 
ant  shopper  in  geographically  protected 
western  and  always  growing  market.  An 
impressive  operation. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

TOP.  RURAL,  Great  Lakes  weekly. 
$100,000  cash  flow.  Priced  at 
$550,000  on  terms.  Principals  only. 
State  qualifications  in  first  letter.  Box 
2696,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

PUBUCATIONS  FOR  SALE 

ADVERTISING  PUBLICATION.  Tourist 
oriented  weekly  in  heart  of  Disney  World 
area.  25,000  circulation  and  growing 
rapidly.  Excellent  profit  structure  and 
potential.  (305)  629-9000  or  write: 
KBIC,  Brokers,  5125  Adanson  St., 
Suite  400,  Orlando,  FL  32804. 

EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 

NEW  ENGLAND  wide  photo  advertiser. 
Strong  foothold,  professional  distribu¬ 
tion,  poised  for  growth.  Reply  to  Box 
2668,  Editor  &  Publisher. 

TRADE  MAGAZINE  serves  half  U.S. 
Over  20%  cash  flow  annually  on 
$600,000  gross.  Great  growth  poten¬ 
tial.  Write  Box  2702,  Editor  & 
Publisher. 

SCHOLARSHIPS 

THE  MASTER  OF  International  Journal¬ 
ism  Program  of  Baylor  University 
announces  a  $12,000  scholarship 
awarded  by  the  Frank  W.  Mayborn 
Scholar  Program  for  outstanding  gradu¬ 
ates  in  the  liberal  arts  interested  in  fore¬ 
ign  correspondence  and/or  foreign  news 
analysis.  Applicants  must  have  a 
spoken  fluency  in  at  least  one  foreign 
language.  Admission  is  competitive  and 
is  based  on  applicant's  undergraduate 
record,  scores  on  the  Graduate  Record 
Examination  and  commitment  to  news¬ 
paper  journalism.  Contact  Loyal  Gould, 
Dept,  of  Journalism,  Baylor  University, 
Waco,  TX  76798;  (817)  755-3261. 
The  Frank  Mayborn  Scholar  will  be 
selected  by  April  1.  1988. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  sen/ice.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 

DAILIES,  WEEKLIES.  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

EVERY  newspaper  (12)  that  our 
company  worked  for  in  1987  showed  an 
increase  in  paid  circulation.  That  makes 
5  years  in  a  row  -  not  a  bad  record. 
We’re  certainly  not  the  largest  telemark¬ 
eting  firm,  definitely  the  best.  Join  the 
list  of  winners  and  get  in  on  the 
increase,  use;  Dan  Campbell  &  Associ¬ 
ates,  now  DCA  Promotions,  3864 
Center  Rd.,  #10B,  Brunswick,  OH 
44212.  (216)  225-7440.  Write  or  call 
you'll  be  glad  you  did! 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. _ 

Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(8()0)  247-2338 

SALES  SKILLS  TRAININGS 
District  Mgrs,  Crews,  Telephone 
Expertise  guaranteed!  (415)  681-4056 
William  Stulbarg  Assoc. 


LpCOLOR 


SENSATIONAL 

COLOR 

SENSATIONAL 

PRICES 

High-quality  color  is  a  must 
if  you  want  to  compete  in  to¬ 
day's  newspaper  world. 

Let  us  handle  your  process 
color  separations.  We  offer 
an  introductory  price  of  just 
$77  for  a  separation  up  to 
8x10.  Plus  a  two-day  turn¬ 
around  schedule.  And  the  fin¬ 
est  quality  available. 

Call  us  today  for  full  infor¬ 
mation  and  a  price  quote. 


317-664-6287 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 

MAILROOM  SERVICES 

CHESHIRE  LABELS.  1  up  to  4  up. 
Family-owned  business  will  maintain 
mailing  list  and  generate  computerized 
labels.  Reasonable  rates.  Call  Joe  Shan¬ 
non,  Shannon's  Data  Service,  (502) 
361-8250. _ 

SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 

GOSS  R.P.P.  SPECIALIST 
Upgrades,  installations,  startups,  trou¬ 
bleshooting,  training,  audits.  Reels, 
tensions,  pasters,  dampening  systems, 
and  all  Goss  electricals.  Bill  Spells 
(305)  273-9378. 

WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

KODAK  POLYMATIC  plate  processor 
modes  thirty  subtractive. 

(408) 289-1400  Telex  172644. 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

_ COMPUTERS _ 

BURROUGHS  B-96  business  computer 
systems  with  one  meg.  of  memory, 
Winchester  disk  drive,  tape  streamer, 
five  terminals,  and  600  L.P.M.  Data 
Products  line  printer.  Make  us  an  offer 
on  any  or  all.  Call  Mike  Bjorge,  Daily 
News,  (507)  334-1853. 

CONDITION  POWER  MGMT  CTR 
125K.V.A.  3PH  60HZ  480V  input 
208/120V  output-with-output 
Distribution  Center- 1982 
(84  poles)  and  power  status  panel 
Contact  Bob:(219)  461-8252 

CROSSFIELD  HASTECH  3HS-2330 
CPU's  with  6  magician  terminals.  No 
reasonable  offer  will  be  refused.  Call 
today  (813)  923-3635. _ 

HARRIS  2200  display  ad  composition 
system  consisting  of  2  controllers  with 
CLA  boards  and  3  channels  each;  5 
terminals  plus  spare  parts.  Bids 
accepted.  Please  contact: 

Purchasing  Department 
The  Morning  Call 
101  North  6th  Street 
PO  Box  1260 
Allentown,  PA  18105 

MYCRO-TEK 
1100  PLUS  SYSTEM 
10  Terminals,  2  Controllers,  Comp- 
Plus,  2  Interfaces,  2  12  MB  Hard 
Disks,  Spares.  Will  install  in  Zone  6. 

(409)  564-8361  Ext.  201. 

_ MAILROOM _ 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOUN  PRODUCTS,  Rome,  NY  (315) 
336-3100. _ 

1985  227S  5/1  Muller  inserter.  1  years 
use.  (818)  885-5995. _ 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

LONG  LIFE  PLASTIC  PALLETS 
Supplying  “Super  D"  40  x  48  Pallets  to 
Mailrooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. _ 

MISCELLANEOUS 

FOR  SALE:  Stepper  automatic  wrap¬ 
ping  and  tying  machines  model  720, 
$5,000  or  best  offer;  Model  730, 
$6,000  or  best  offer.  (312)823-5144. 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

APS  5  G,  70  Pica  with  Micro  L-8  Draw¬ 
er,  768K  Memory,  8/1600  Mag  Tape, 
APS  61  Communications,  Serial  I/O 
Option,  3  yrs.,  $45,000.  BOB  WEBER. 
(216)  831-0480. 


EQUIPMENT  &  SUPPLIES 

PHOTOTYPESEUING 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 

CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
_ (614)  846-7025 _ 

DIGITEK  3000  SYSTEM 
Complete  Itek,  Digitek  3000  System  for 
sale.  S^tem  includes;  2  typesetters,  3 
3001-f  terminals.  Fonts  are  included. 
For  more  information  contact:  Randall 
Mast,  VP/Production,  Landmark 
Community  Newspapers,  Inc.,  PO  Box 
549,  Shelbyville,  KY  40065.  (502) 
633-4334. _ 

GOSS  SUBURBAN  add  on  units  (2) 
900  series. 

COLOR  KING  K-J6  upper  former. 

DAILY  KING  1973  1  pair  stacked  2  50" 
diameter  roll  stands. 

NEWS  KING  K-J4  folder  15  HP  drive. 
COLOR  KING  K-J6  1/2-1/4  fold  20  HP. 
COLOR  KING  4  units  K-J6  50  HP. 

(3)  1979  (1)  1963.  4  roll  stands. 

All  equipment  available  now 
Call  Web  Specialties  Inc.,  (916) 
635-1610. _ 

LASERCOMP  MK-2  100  PICA,  168 
Meg  Drive,  Dot  Generator,  Extra  Casset¬ 
tes,  RS  232  Interface,  Reconditioned, 
$35,000.  BOB  WEBER.  (216) 
831-0480. _ 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

VARITYPER  $5900-$7500,  Image 
Previewer  -  $1,000,  RS  32  Cable  with 
translation  program  between  IBM  PC 
and  Varityper,  $750,  4  type  disks 
Kodak  processor,  $350.  Call  Mr.  Trent- 
Ivon,  (212)  989-4096. _ 

_ PRESSES _ 

FOR  SALE 

NEW  10-Unit  Double-Width 
Offset  Press 

-  Heavy  Duty  (160-Page)  3:2  Folder 

-  22-3/4”  cutoff,  60”  web,  submarine 
delivery 

-  Upper  formers  (skip  slitter-left  side) 

-  Chrome-plated  formers  drilled  for  air 

-  Motorized  sidelay  and  circumferential: 
2  units 

-  Motorized  angle  bars  and 
compensators 

-  Automatic  RTP's 

-  Baldwin  Automix,  2  recirculators 

This  press  is  now  in  storage  and  avail¬ 
able  for  immediate  delivery.  Box  2658, 
Editor  &  Publisher. 

Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  ‘lOOO’series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island  98292 
(206)  387-0097 

_ FAX  206-387-9090 _ 

Goss  Suburban  1 100  series,  5  units  2 
folders,  1/2  1/4  D.P.  available  immed. 
Will  break  up  press.  MIRACLE  INDUS¬ 
TRIES,  INC.  (203)  723-0928 
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EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

GOSS  EQUIPMENT  AVAILABLE 
LETTERPRESS  23  9/16"  22  3/4" 
TURNKEY  QUOTATIONS 
Add-on  Units  80"  82"  88"  -  Mark 
One  and  Two 

Reversable  Half-Decks  L/R  Hand 
Colour  Humps  10  and  13  Side  -  Mark 
One  and  Two 

Double  Reversable  Half-Decks 
Stacked  Units 

Goss  Double  and  Single  Width  Port¬ 
able  Ink  Fountains 
Capco  Ink  Fountains 
Unit  Reversable  Gearing  Assemblies 
10  and  13  Side 

NOTE  The  continuing  list  covers  all 
Goss  Press  Machines  manufactured 
since  1945  to  present  date  design. 
OFFSET  AND  LETTERPRESS  ANY 
CUT-OFFS 

Angle  Bar  Assemblies,  stacked  or 
single 

Bay  Window  Leads,  Turn  Over  Bars, 
as  Required 

Pneumatic  High  Speed  slitters  fitted 
to  Angle  Bar  Assemblies,  64  in  opera¬ 
tion  Daily  Mirror,  U.K. 

Update  Folders,  3/2  and  2/1 
Pneumatic  Controls 
R.T.F.  Segments,  Draw  Rings, 
Pneumatic  Trolleys 
2/1  Folders  updated  to  produce  144 
Page  Broadsheet  Product  (Collect) 
Balloon  Former  Assemblies,  Regular 
or  Inverted 

Skip  Slitters  (Manual  or  Pneumatic 
Design);  Over  60  recently  installed 
Geared  Driven  Cross  Association,  all 
Folders 

Gearing  and  Nipping  Rings,  all 
Folders 

On-The-Run  Lap  and  Pin  Adjustment 
Assemblies 

Main  Drive  Modern  Clutches  and 
Coupling 

Main  Drive  Motors  (Various) 

UPDATE  REELSTANDS,  AUTO¬ 
PASTERS  40"  42"  45" 

Y  Columns  -  Various  heights  available 
to  provide  access  40"  42®^  45"  Reels 
Supplementary  Bedrails,  Interfolder 
Framework,  General  Press  Structure  - 
Designed  and  Manufactured  to  Custom¬ 
er  Requirements 

Present  Auto-Pasters  up-dated  to  the 
very  latest  in  Modern  Technology. 

Modern  Design  Pre-Drive  Carriages, 
simplified  Paster  Brush  and  Knife 
Assemblies 

Letterpress  Machines  -  Re¬ 
configurated  to  Customer  requirement 
Whatever  your  requirement  -  Please 
contact  PRINTING  PRESS  SERVICES 
INTERNATIONAL 
U.S.A.  Call  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 

U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 

AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide) 

Fax:  61  8  353  5493 


4  Excellent  Community  SC  Units 
SOM  each.  Available  April. 

David  Imbrock  (219)  347-0400. 


3  UNIT  AND  FOLDER,  18,000  per  HR. 
22  3/4  X  36",  delivery  and  install 
under  $50,000. 

SUBURBAN  900  add  on  unit,  1  unit 
Suburban  with  modified  community 
folder. 

4  UNIT  Goss  Community. 

WOOD,  AUTOMATIC  pasters,  two  roll 
position. 

(408)  289-1400  Telex  172644. 

4-color  for  1650 

Available  Immediately.  Harris  4-color 
units.  Double  width,  22  3/4"  cutoff. 
Engineering  services  available  for  incor¬ 
porating  these  units  into  your  pressline. 
ONE  Corp/ Atlanta 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Metro 

2  add-on  units,  22  3/4” 
perfect  condition  with  RTF’s. 

BELL-CAMP  INC. 

Telex  130326 
Telephone  (201)  796-8442 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former 
GOSS 

4  unit  community  SSC  21  1/2  " 

5  unit  community  SSC  21  1/2  " 

5  unit  community,  22  3/4  " 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  V15A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 
1  News  King  add-on  floor  unit 

5  Unit  News  King  -  KJ6,  1980 

6  Unit  News  King  -  KJ6,  1970/74 
3  Unit  Color  King  -  KJ6,  mid  60's 
1  KJ6  folder 

3  Community  oil  lub,  units  as  add-on  or 
with  Community  folder 

1  Community  oil  lub,  add  on  1975  unit 

2  Community  SSC  1/2  and  1/4  page 
folders 

1  Community  SC  1/2  and  1/4  page 
folder 

7  Unit  SSC,  1983  21  1/2",  4  high,  3 
floor  position  units,  excellent 

condition 

4  Unit  Goss  Suburban  1100  series 

4  Unit  Goss  Urbanite  II,  21  1/2"  cut¬ 
off,  3  pasters,  1985  vintage 
1  Harris  V15A  add-on  doctor  unit 
1  Harris  JF7  1/2  and  1/4  page  folder 
4  Unit  Harris  V15A  cont.  feed,  JF7 
1974  vintage,  excellent  condition 
4  Unit  Harris  V-702,  JFIO  1/2,  1/4  and 
D.P,  folder,  Butler  splicer,  infeed 
sheeter,  2  pass  oven,  excellent  press 
Enkel  zero  speed  splicer;  Web  Special¬ 
ties  3  web  ribbon  deck;  2  Community 
splicing  roll  stands;  Imprinter,  and  2 
Count-O-Veyors 

CALL  US  IF  YOU’RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050 _ Tlx  42362 

TRADE-IN  PRESSES  FOR  SALE 

2- Unit  Color  King  W/KJ6  folder 
(D.P.)-doing  commercial  book  work 

5- Unit  News  King  w/KJ6  folder 
(1977)-can  be  seen  in  operation  in 
weekly  paper. 

10-Unit  Color  King  (1982)  W/KJ8 
folder,  upper  former  and  KJ6  folder- 
excellent  4/c  press  w/gluer  and 
autolube 

4-Unit  News  King  w/KJ6  folder  (1977) 

6- Unit  News  King  W/KJ6  folder  (1974) 
1-Color  King  KJ6  folder,  rebuilt,  with 

press  drive 

3- Unit  Goss  community 

4- Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

4-Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1984) 

6-Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

1-Quadra-Color  unit  (1980) 

1-Cole  1/4  pg.  folder  and  3-knife 
4-Ebway  splicers 
Baldwin  count-o-veyors 

WEB  PRESS  CORPORATION 
Midwest  office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 


TURNKEY,  QUOTATION  AVAILABLE 
25  -  Nohab  Ampress  Units  1970-5 
6-128  Page  Folders 
6  -  13  Side  Color  Humps 
25  -  Angle  Bar  Assemblies 
25  -  42’’  Fully  Automatic  Auto-pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16"  Cut-off,  90°  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
Complete  Mailroom  available 
All  Equipment  manufactured  1970-5 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

Box  2484,  Editor  &  Publisher 


WANTED  TO  BUY 

NEWSPAPER  VENDING  MACHINES 
wanted  -  any  make,  model  or  condition. 
Call  (212)  547-7023. 


STACKED  DAILY  KING  II 
Units,  prefer  77-80,  or  small  press  with 
KJ8  folder.  Hirt  Publishing  Co.,  PO  Box 
352,  Bellevue,  OH  44811.  (419) 
483-7000. 


(404)  458-9351  Telex  700563 
EDITOR  &  PUBLISHER  for  January  30,  1988 


HELP 

WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR  The  Depart¬ 
ment  of  Communications  at  The  Univer¬ 
sity  of  Tennessee  at  Martin  seeks  an 
Assistant  Professor  (tenure  track)  to 
teach  courses  in  journalism.  The  person 
occupying  this  position  will  teach  basic 
and  advanced  journalism  courses, 
including  communications  law,  in  his/ 
her  field  of  specialization.  Additional 
duties  include  supervision  include  a 
Ph.D.  in  Journalism  or  MA  in  Journalism 
with  exceptional  professional  experi¬ 
ence.  Experience  teaching  on  the 
college/university  level  is  desired.  Send 
letter  of  application,  vita,  and  three 
letters  of  recommendation  by  March 
15,  1988,  to  Dr.  Gary  L.  Steinke, 
Department  of  Communications,  The 
University  of  Tennessee  at  Martin, 
Martin,  Tennessee  38238.  The  Univer¬ 
sity  of  Tennessee  at  Martin  is  an  Affir¬ 
mative  Action/Equal  Opportunity 
Employer. 

ASSISTANT  PROFESSOR, 
JOURNALISM-  Tenure-track  position 
in  Department  of  Speeh  and  Mass 
Communication  available  August, 
1988.  Salary  range  competitive.  Ph.D. 
in  journalism  or  mass  communication 
required.  Professional  journalism  exper¬ 
ience  preferred.  Candidate  must 
demonstrate  ability  and  interest  in 
scholarly  research.  Teaching  responsi¬ 
bilities  include  undergraduate  and 
graduate  courses  in  the  traditional  areas 
of  journalsm.  In  addition,  special  inter¬ 
est  in  one  or  more  of  the  following  areas 
will  be  helpful:  mass  communication 
law,  graphic  design,  new  print 
technologies. 

Towson  State  University,  located  just 
north  of  Baltimore,  enrolls  some 
15,000  students,  more  than  1,000  of 
whom  are  majors  in  the  Department  of 
Speech  and  Mass  Communication. 
Many  journalism  courses  will  be  taught 
in  newly  computerized  journalism 
laboratory. 

To  apply  send  letter  of  application, 
curriculum  vitae,  three  letters  of  recom¬ 
mendation  and  official  transcripts  by 
March  10,  1988  to  Dr.  Ronald  J. 
Matlon,  Chairperson,  Department  of 
Speech  and  Mass  Communication, 
Towson  State  University,  Baltimore,  M[) 
21204.  Minorities  and  women  are 
encouraged  to  apply. 

JOURNALISM 

ASSISTANT  OR  ASSOCIATE  PROFES¬ 
SOR  of  Journalism.  Opening  in  Fall 
1988.  Must  be  able  to  teach  advertis¬ 
ing,  mass  media  research,  and  press 
law  and  ethics,  Ph.D.  required.  Some 
administrative  duties  possible.  Rank 
and  salary  commensurate  with  prepara¬ 
tion  and  experience.  Send  resume  to: 
Office  of  the  President,  Liberty  Univer¬ 
sity,  Lynchburg,  VA  24506. 

LINFIELD  COLLEGE 

McMinnville,  Oregon 
has  tenure  track  opening  in  journalism 
at  assistant  professor  level.  Master’s 
Degree  in  journalism  and  significant 
professional  experience  in  print  media 
required.  Teach  courses  in  media  writ¬ 
ing  and  editing,  introduction  to  mass 
communication  and  other  courses  as 
appropriate.  Must  be  committed  to 
undergraduate  instruction  in  writing  for 
the  mass  media.  Send  letter,  complete 
resume,  transcript  of  all  college  work,  3 
letters  of  recommendation  and  writing 
samples  to:  Kenneth  P.  Goodrich,  Dean 
of  Faculty,  Linfield  College,  McMinnvil¬ 
le,  OR  97128-6894.  AA/EOE. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


MENLO  COLLEGE:  Mass  Communica¬ 
tion  Department  Chair.  Beainnirig 
September,  1988.  Seeking  a  Ph.D.  in 
Mass  Communication  or  some  related 
field.  Prefer  candidate  experienced  in 
the  mass  media  business  and  possess¬ 
ing  the  capacity  to  teach  in  the  fields  of 
media  management  and  marketing. 
Menlo  College  is  a  residential,  career 
oriented  college  of  600  students 
located  30  miles  south  of  San  Francis¬ 
co.  The  Mass  Communication  Depart¬ 
ment  is  just  3  years  old  and  offers  the 
college’s  second  largest  major.  Applica¬ 
tions  will  be  accepted  through  March  1, 
1988.  Send  curriculum  vitae  to  Dr. 
Joseph  Zikmund  II,  Menlo  College, 
1000  El  Camino  Real,  Atherton,  CA 
94025.  Menlo  College  is  an  equal 
opportunity  employer. 


NORTHEASTERN  UNIVERSITY  School 
of  Journalism  seeks  to  hire  three  full¬ 
time  tenure  track  faculty  for  fall,  1988. 
Positions  are:  (1)  Graduate  Coordinator 
for  growing  master's  program;  (2) 
Professor  of  Advertising  or  Ad/PR;  and 
(3)  Professor  of  Print  or  Broadcast  Jour¬ 
nalism.  Qualifications  for  (1):  Ph.D., 
research  and  statistics  expertise,  and 
minimum  five  years  full-time  profes¬ 
sional  media  ex^rience.  Qualifications 
for  (2)  and  (3):  Master’s  degree  and 
minimum  five  years  full-time  media  or 
related  experience.  Send  letter, 
resume,  three  references  and  any 
supporting  material  by  March  15th  tO: 
Search  Committee,  Northeastern 
University,  School  of  Journalism,  102 
Lake  Hall,  Boston,  MA  02115.  North¬ 
eastern  University  is  an  Equal 
Opportunity/Affirmative  Action  Title  IX 
Employer. 


WILLIAM  ALLEN  WHITE 
SCHOOL  OF  JOURNALISM 
AND  MASS  COMMUNICATIONS 
Assistant  or  associate  professor  to  teach 
photojournalism  at  the  University  of 
Kansas,  Master’s  degree  and  minimum 
two  years  photojournalism  experience 
required  for  assistant.  Additionally 
required  for  associate:  either  an  earned 
doctoral  degree  with  teaching  experi¬ 
ence  or  a  distinguished  record  of 
achievement  based  on  a  minimum  of 
five  years  experience  as  a  professional 
photojournalist.  Nine-month,  tenure- 
track  position  with  possibility  of 
summer  employment.  Salary  range  for 
assistant  is  $22,000-$28,000,  and 
competitive  for  associates.  Starting 
date  is  August  16,  1988.  Application 
must  be  post  marked  by  March  1, 
1988.  If  position  remains  unfilled, 
applications  postmarked  after  March  1 
will  be  reviewed  each  week  until  April  1 . 
Send  a  letter  of  application,  vita  and 
three  professional  or  academic  refer¬ 
ences  to  Prof.  Leslie  D.  Polk,  William 
Allen  White  School  of  Journalism  and 
Mass  Communications,  University  fo 
Kansas,  Lawrence,  KS  66045-2350. 
(An  AA/EEO  employer.) 

The  University  of  Missouri  School  of 
Journalism  is  seeking  candidates  for  a 
teaching  position  in  its  photojournalism 
sequence.  The  candidate  would  teach 
skills  courses,  work  with  the  director  in 
guiding  the  program,  and  advise  gradu¬ 
ate  and  undergraduate  students.  Candi¬ 
dates  should  have  extensive  profession¬ 
al  experience  and  should  be  able  to 
work  effectively  with  students, 
colleagues  and  proressional  Journalists. 
Teaching  experience  perferred  and 
advanced  degree  required.  Tenure 
track.  Send  resume,  including  refer¬ 
ences  by  March  1  to  Bill  Kuykendall, 
Photo  Search  Chair,  School  of  Journal¬ 
ism,  PO  Box  838,  Columbia,  MO 
65205. 


THE  SEATTLE  UNIVERSITY  Communi¬ 
cation  Department  seeks  two  tenure- 
track  faculty,  one  in  Communication 
Studies,  one  in  Journalism.'Mass 
Communications.  Positions  begin 
September  12,  1988.  Salary  commen- 
surates  with  Assistant  Professor  level. 

The  Communication  Studies  faculty 
member  will  assist  in  the  development 
of  a  new  Communication  Studies  major, 
teaching  courses  in  public  speaking, 
organizational  communication  and 
rhetorical  theory.  Ability  to  teach 
courses  in  public  relations  for  the 
Journalism/Mass  Communications 
major  would  be  an  added  plus. 
Minimum  qualifications  for  the 
Communication  Studies  position  are  a 
completed  doctorate  in  Communica¬ 
tion,  strong  teaching  ability,  and  an 
interest  in  scholarly  research  and  crea¬ 
tive  activity. 

The  Journalism/Mass  Communications 
faculty  member  will  teach  classes  in 
mass  media,  news  writing,  persuasive 
writing,  and  communications  history,  as 
well  as  courses  in  at  least  one  (preferab¬ 
ly  two)  of  the  following  areas:  broadcast 
writing  and  production,  graphics  and 
photography,  and/or  public  relations. 
Ability  to  teach  courses  in  public  speak¬ 
ing  for  the  Communication  Studies 
major  would  be  an  added  plus. 
Minimum  qualifications  are:  8  years 
professional  experience  in  the  news 
media  or  public  relations  and  a  Master’s 
degree  in  j o u r n a  I  i  s  m / m a ss 
communications. 

Seattle  University  is  a  Jesuit  institution 
emphasizing  the  teaching  of  undergra¬ 
duates.  The  Communication  Depart¬ 
ment  offers  two  majors,  one  in  Commu¬ 
nication  Studies  and  one  in  Journalism/ 
Mass  Communication.  Both  are  aimed 
at  the  preparation  of  students  for 
professional  service  in  communication 
and  for  additional  graduate  study. 
Letters  of  application  should  be  accom¬ 
panied  by  a  complete  resume  or  vita, 
names  of  three  references,  and,  for  the 
Journalism/Mass  Communication  posi¬ 
tion,  a  small  selection  of  published  or 
broadcast  work.  Deadline:  April  1, 
1988.  Send  to:  Communication  Search 
Committee,  c/o  Dean  of  Arts  & 
Sciences,  Seattle  University,  12th  &  E. 
Columbia,  Seattle,  WA  98122. 

Seattle  University  is  an  equal 
opportunity/affirmative  action 
employer. 


TENURE-TRACK  position  on  agricultur¬ 
al  communications  faculty,  iJniversity 
of  Illinois.  Teach  undergraduate 
courses  in  media  skills  and  theory, 
advise  students,  plan  and  conduct 
research,,  and  work  in  various  student- 
related  activities  in  highly  specialized 
mass  communications  program  with 
advertising,  broadcasting,  and  news- 
editorial  options.  Master’s  degree 
required,  Ph.D.  or  A.B.D.  preferred. 
Background  in  agriculture,  media 
experience,  quantitative  research  skills, 
teaching  experience  would  be  advan¬ 
tages.  At  least  one  degree  should  be  in 
mass  communications  field.  Salary 
competitive.  Begin  August  21,  1988. 
Applications  must  be  received  by 
February  29,  1988,  to  receive  equal 
consideration.  Letter  of  application  and 
resume  with  three  references  to  Bob 
Hays,  Office  of  Agricultural  Communi¬ 
cations  and  Extension  Education, 
University  of  Illinois,  66  Mumford  Hall, 
1301  vi/.  Gregory,  IJrbana,  IL  61801; 
phone  (217)  333-4788.  The  University 
of  Illinois  is  an  affirmative  action,  equal 
opportunity  employer. 


WE’RE  NOT  THE  BIGGEST 
WE’RE  JUST  THE  BEST! 

Here’s  a  sampling  of  our 
current  opportunities; 

Publisher/Gen  Mgr-MW  To  $65K-i- 
Advertising  Mgr-NE  To$55K-i- 
Sales  Dir  (Shopper)-W  To  $45K  + 
Circulation  Mgr-SW  To  $40K  + 
Production  Dir-SE  To  $40K 


All  positions  are  FEE  PAID 
Send  resume  or  call: 

KERRY  A.  RICE,  CPC 

EXECUTIVES  U.S, 
8719  E.  San  Alberto 
Scottsdale,  AZ  85258 
(602)  483-7171 


GENERAL  MANAGER  position  available 
for  a  weekly  newspaper  in  Northern 
Arizona.  Newspaper  experience 
preferred.  Send  resume  to  Personnel 
LPC,  PO  Box  312,  Prescott,  AZ  86302. 


CHIEF  OPERATING  OFFICER 
Publishing 

One  of  the  fastest  growing  publishing 
companies  in  the  nation  is  searching  for 
a  strong  decisive  operating  officer  with 
a  successful  track  record  of  organiza¬ 
tional  and  profitable  management. 
Requirements  include: 

•  MBA  or  related  experience 

•  Publishing  industry  experience 

•  Strong  marketing  orientation 

•  Superior  communication  skills 

•  Hands-on  style  of  management 

•  Strong  leadership  skills 

Candidates  must  have  good  general 
management  experience  and  full  P&L 
responsibility  within  a  multi-disciplined 
$7  million  organization.  Central  Texas 
based.  Send  resume  and  salary  history 
tO:  Box  2685,  Editor  &  Publisher. 


DIRECTOR  EMPLOYEE  RELATIONS  - 
Major  metro  daily  (Zone  5)  is  seeking 
candidates  for  key  management  posi¬ 
tion.  With  900  employees  and  multiple 
union  contracts,  the  ideal  candidate 
will  have  5-10  years  experience  in  labor 
negotiating,  employee  relations,  bene¬ 
fits  administration  and  training  and 
development  -  advanced  degree 
preferred.  We  offer  an  excellent  benefit 
and  incentive  package  with  compensa¬ 
tion  commensurate  with  experience. 
Send  confidential  resume  to  Box  2716, 
Editor  &  Publisher. 


GENERAL  MANAGER  for  one  of  the 
best  weeklies  in  Northern  California. 
Prefer  someone  with  advertising  and 
printing  background.  Excellent  salary. 
Profit  sharing  and  benefits.  Box  2636, 
Editor  &  Publisher. 


GENERAL  MANAGER 
If  you  are  managing  a  small  weekly 
newspaper  and  want  to  move  up  to  a 
larger  paper  and  higher  pay,  write:  Julie 
Hamlin,  Personnel  Manager,  James 
Newspapers,  Box  269,  Norway,  ME 
04268. 


GENERAL  MANAGER  PUBLISHING 
Prescott  Visitor  Magazines  headquar¬ 
tered  in  Sarasota  seeks  a  publishing 
general  manager  for  its  southeast 
region.  The  successful  candidate  must 
have  a  proven  track  record  in  admi¬ 
nistration  and  organization  as  well  as  a 
thorough  background  in  editorial, 
design  and  production.  Knowledge  of 
advertising  sales  and  marketing  is  abso¬ 
lutely  essential.  Send  resume  in  confi¬ 
dence  to  Cynthia  Fearn,  See  Publica¬ 
tions,  3675  Clark  Rd.,  Sarasota,  FL 
34233. 


LA  OPINION,  the  nation’s  leading 
Spanish  language  daily  newspaper  is 
currently  seeking  an  aggressive  bilingu¬ 
al  Spanish/English  Advertising  Sales 
Manager,  with  strong  marketing  and 
personnel  skills,  experience  and  profi¬ 
ciency  in  retail  advertising,  with  a 
proven  performance  history  in  a  high 
growth  environment. 

Candidates  must  be  intrinsically  moti¬ 
vated  and  capable  of  directing  and 
training  a  16-member  advertising  staff. 
Compensation  package  based  on  exper¬ 
ience  and  skills,  with  performance 
incentives  available. 

Send  letter,  resume  and  salary  history 
to: 

Publisher,  Box  #96 

1436  S.  Main  Street 
Los  Angeles,  CA  90015 

MANAGER  of  training  and  sales  deve¬ 
lopment  for  Southwest  Arkansas/  North¬ 
east  Texas  newspaper  group  of  five  dail¬ 
ies  and  two  weeklies.  Advertising 
management  or  marketing  experience 
preferred,  strong  in  communication 
skills,  a  trainer.  Send  resume  to:  Diane 
King,  Palmer  Newspapers,  PO  Box  621, 
Texarkana,  TX  75504. 


Two  roads  diverged 
in  the  woods  and  I  -  I 
took  the  one  less 
traveled  by,  and  that 
has  made  all  the 
difference. 

Robert  Frost 


MANAGER 

Need  energetic  sales-oriented  person 
for  position  of  general  manager  of  bi¬ 
weekly  newspaper  in  the  Lake  Country 
of  Southside  Virginia.  Offer  good  salary 
and  ownership  interest  of  newspaper. 
Reply  to  MANAGER,  PO  Drawer  100, 
South  Boston,  VA  24592. 


PUBLISHER  OR  MANAGER  for  twice 
weekly  newspaper  and  weekly  TMC 
newspaper  near  Anchorage,  Alaska. 
Advertising  background  preferred. 
Reply  PO  Box  578,  Mt.  Vernon,  WA 


RECENT  GROWTH  requires  a  General 
Manager  for  a  four  weekly  paper  division 
of  our  family-owned  publishing 
company.  Candidate  must  have  all- 
around  experience  with  emphasis  on  ad/ 
business  side.  Nice  Communities 
including  college  town  near  eastern 
Zone  5  metropolitan  area.  Apply  by 
resume  including  salary  history  to  Presi¬ 
dent,  Gazette  Publishing  (Company, 
107  N.  Sandusky  St.,  Bellevue,  OH 
44811. 


SAFETY  MANAGER:  The  Orange  County 
Register,  one  of  the  country’s  largest 
newspapers  in  circulation  and  #1  in 
Orange  County,  California  is  seeking  a 
Safety  Manager  for  a  newly  established 
position. 

The  successful  candidate  will  be 
responsible  for  the  creation  and  start  up 
of  a  new  safety  program  tor  a  decentral¬ 
ized  company,  working  with  50  loca¬ 
tions  and  25(j0  employees. 

Position  responsibilities  will  include 
risk  management  and  program  admi¬ 
nistration  for  Workers’  Compensation; 
communications  with  managers  and 
supervisors  regarding  implementation 
of  safety  programs,  accident  avoidance 
and  ergonomics. 

Please  send  resume  tO:  The  Orange 
County  Register,  625,  North  Grand 
Avenue,  Santa  Ana,  CA  92701,  Attn: 
Marty  Lancial,  Personnel  Department. 


Subscribe 
to  E&P  and 


invest  in 
your  future. 


44 


EDITOR  &  PUBLISHER  for  January  30,  1988 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  salesperson  -  entry  level 
-  for  sales  and  service  of  accounts  on 
major  award-winning  semi-weekly 
located  in  South  Carolina.  Job  is  now 
open.  Send  complete  information  and 
resume.  Box  2652,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  -  The  New 
Jersey  Herald,  a  20,000  circulation 
daily,  has  an  opening  for  an  exper¬ 
ienced,  energetic  and  motivated  news¬ 
paper  advertising  executive.  Candi¬ 
dates  must  have  experience  in  retail, 
classified  and  promotion.  Please  send 
resume  to:  James  W.  Collins,  General 
Manager,  The  New  Jersey  Herald,  PO 
Box  10,  Newton,  NJ  07860. 


ADVERTISING  DIRECTOR 
Award-winning  daily  in  growing  univer¬ 
sity  community.  Eight  of  our  last  nine 
advertising  directors  have  been  prom¬ 
oted  to  publisher  of  other  newspapers 
within  our  national  group.  Send  resume 
to  Bill  Kirkland,  Pubisher,  The  Daily 
Progress,  PO  Box  9030,  Charlottesville, 
VA  22906. 


ADVERTISING  DIRECTOR  for  group- 
owned  8,500  circulation  daily  in  Illi¬ 
nois.  It  you  are  a  strong  motivator/ 
teacher,  promotion  oriented  and  have  a 
track  record  of  successful  display  and 
classified  sales  and  management  we 
offer  you  the  opportunity  to  grow  with 
our  group.  We  publish  the  dominant 
daily,  weekly  and  TMC  product  in  the 
market.  Send  resume  and  letter  selling 
us  on  the  fact  you're  the  best  candidate 
for  our  opportunity  tO:  Chief  Operating 
Officer,  PO  Box  3353,  Evansville, 
Indiana  47732.  Compensation  and 
benefits  are  excellent. 


ADVERTISING  DIRECTOR 
Longmont/Loveland  area  Colorado. 
Responsible  for  staff  of  over  20. 
Includes  outside  sales,  telemarketing, 
computer  and  support  staff,  art  depart¬ 
ment,  classified.  Daily  newspaper 
compensation  package  commensurate 
with  experience.  Send  resume  to  Sales 
and  Marketing  Director,  PO  Box  299, 
Longmont,  CO  80501.  Reply  by  Febru¬ 
ary  15,  1988. 


ADVERTISING  DIRECTOR  needed  for 
Zone  5,  mid-sized  daily.  Excellent 
salary  and  fringes.  Send  work  history 
and  information  that  demonstrates  your 
ability  to  Box  2679,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
needed  for  20,000-circulation  weekly 
in  large  Southwestern  (non-California) 
market.  Excellent  growth  opportunity  in 
historic,  beautiful  location.  Candidate 
must  be  strong  motivator/leader.  Exten¬ 
sive  experience  necessary.  Best  salary 
bonus  and  benefit  program.  Resumes 
held  in  strictest  confidence.  Send  to 
Box  2682,  Editor  &  Publisher. 


ADVERTISING  SALES  MGR 
Southern  California 

Strong  sales  manager  who  wants 
publisher  title  to  lead  sales  staff  of  12 
for  Southern  California  business  news¬ 
paper.  Great  opportunity  with  national 
company.  High  base  and  incentives 
plus  outstanding  benefits.  Send  resume 
in  confidence  to  Box  2717,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
Suburban  Boston  weekly  group  seeks 
energetic,  proven  person  to  manage  20 
person  sales  force.  Experience  in 
combination  selling  and  weekly  ad  sales 
a  plus.  We  publish  award-winning  paid 
weeklies  in  4  affluent  suburbs  within 
10  miles  of  Boston.  If  this  sounds  like 
it's  for  you,  send  resume  and  cover 
letter,  to  Joan  Gorrasi,  Century  News¬ 
papers,  3  Church  St.,  Winchester,  MA 
01890. 

EDITOR  &  PUBLISHER  for  Januj 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR,  53,000 
Iowa  daily.  Require  experience  as  ad 
manager.  Very  attractive  salary-bonus 
plan.  Send  full  resume  to  Dean  Kremz, 
Publisher,  Sioux  City  Journal,  PO  Box 
118,  Sioux  City,  lA  51 102  or  call  (712) 
279-5068. 


ADVERTISING  MANAGER  for  16,800 
circulation  daily.  Responsible  for 
display  and  classified  departments. 
Reports  to  Advertising  Director.  Mini¬ 
mum  2-3  years  management  experi¬ 
ence  required.  Send  cover  letter  and 
resume  to  Personnel  Dept.,  Daily 
Reporter  Herald,  450  Cleveland  Ave., 
Loveland,  CO  80537. 


ADVERTISING  SALES 
Group  owned  high-potential  Zone  2 
weekly  seeks  experienced  pro  with 
proven  track  record.  Salary  plus  liberal 
commission.  Box  2684,  Editor  & 
Publisher. 


ADVERTISING  SALES  PROMOTION 
and  Research  Training  Supervisor: 
Suburban  Philadelphia  PA  newspaper 
looking  for  top  notch  person  to  train  and 
work  with  Advertising  sales  staff  inter¬ 
preting  and  utilizing  research  data  in 
prepc>ring  and  presenting  effective  sales 
presenting  effective  sales  presenta¬ 
tions.  College  graduate  with  research 
experience  preferred.  Other  qualifica¬ 
tions  considered.  Computer  background 
a  plus.  A  challenging  position  with  a 
growth  organization.  Send  resume  and 
salary  requirements  tO: 

Advertising  Director 
Bucks  County  Courier  Times 
8400  Route  13 
Levittown,  PA  19057 


CLASSIFIED  ADVERTISING 
ASSISTANT  MANAGER 
St.  Petersburg  Times  offers  an  excellent 
opportunity  for  an  organized,  energetic 
Pierson  to  function  as  assistant  classi¬ 
fied  manager.  Successful  background 
in  sales  management,  staff  training  and 
development,  account  contact  and 
development  will  make  a  goal-oriented 
manager  a  leading  candidate.  Excellent 
opportunity  for  advancement.  We're  an 
independently  owned,  fast  growing 
307,000  daily;  395,000  Sunday, 
dynamic  newspapier  located  on  Florida's 
West  Coast,  the  sunshine  capital  of  the 
world.  In  addition  to  a  good  starting 
salary  and  bonus  plan,  you'll  participate 
in  such  “extras"  as  company-paid 
pension  plan,  profit  sharing  plan,  group 
life  and  major  medical  insurance,  liber¬ 
al  paid  vacations  and  holidays  and 
more.  Interested?  Write  to  us  outlining 
background  and  salary  requirements. 
Richard  Riggins,  Classified  Advertising 
Manager,  St.  Petersburg  Times,  PO  Box 
1121,  St.  Petersburg,  FL  33731.  EOE, 
M/F. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  MANAGER 
The  Columbian  daily  newspaper  in 
Vancouver,  Washington  has  an  oppor¬ 
tunity  for  a  motivated  classified  profes¬ 
sional.  Provide  sales  management  and 
leadership  to  our  staff  of  6  telephone 
sales  representatives  plus  our  staff  of  ad 
assistants.  Be  part  of  our  new  manage¬ 
ment  team  in  classified. 

The  person  we  seek  must  have  a  proven 
track  record  in  training  and  supervising 
sales  people.  Must  have  daily  newspap¬ 
er  classified  experience  and  proven 
administrative  and  organizational  skills. 
$30,000  to  $34,000  to  start  plus  full 
benefits  including  profit  sharing/401K 
plan,  27  paid  days  off  annually,  medi¬ 
cal,  dental  and  life  and  long  term  disa¬ 
bility  insurance. 

To  apply  please  call  or  write  for  your 
application  packet:  Ann  Michael,  Vice 
President  of  Human  Resources,  PO  Box 
180,  Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opportunity  Employer 
y  30,  1988 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
is  needed  for  southern  suburban  group. 
3-5  years  experience  preferred  for  this 
individual  who  will  manage  a  staff  of  8. 
Successful  candidate  will  be  expected 
to  carry  an  account  load  as  well  as  deve¬ 
lop  an  excellent  sales  effort.  Excellent 
company  benefits  in  a  growing  metropo¬ 
litan  market.  Submit  resume  along  with 
salary  history  to  Box  2689,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER  for  southern 
weekly  alternative  newspaper,  105M 
plus  circulation.  Classified  manage¬ 
ment  and  telemarketing  experience 
essential.  Small  staff  with  a  computer¬ 
ized  system.  Benefits.  Send  resume 
and  salary  requirement  to  CAM,  c/o 
Creative  Loafing,  PO  Box  54223,  Atlan¬ 
ta,  GA  30308. 


GROW  WITH  US 

The  Post-Star,  the  daily  newspaper 
serving  New  York's  southern  Adirondack 
region,  has  openings  for  display  ad 
sales  professionals  who  want  to 
achieve.  We  seek  candidates  with 
college  degrees,  at  least  2  years  of 
newspaper  experience,  a  strong  sales 
track  record  and  lots  of  energy.  You 
must  be  bright,  ambitious  and  bursting 
with  ideas  to  make  it  in  this  growing, 
prosperous  market.  Earning  potential 
$25,000.  Good  benefits  package. 
Professional  atmosphere  and  gorgeous 
area. 

Letter  and  resume  to:  Vern  Hellijas, 
Display  Advertising  Manager,  The  Post- 
Star,  PO  Box  2023,  Glens  Falls,  NY 
12801. 


RETAIL  ADVERTISING  MANAGER 
We  need  a  leader  for  our  retail  advertis¬ 
ing  department.  Responsible  for  overall 
retail  advertising  operation,  including 
training  and  motivating  a  staff  of  11 
sales  reps,  one  telemarketer  &  two  ad 
assistants.  Maintain  contact  with  major 
local  advertisers,  produce  annual 
budget,  &  with  ad  director,  plan  ad 
strategies  for  department.  Must  have 
strong  retail  background  &  newspaper 
management  experience. 

Please  send  resume,  with  current  salary 
to:  Rita  K.  Thieme,  Ad  director.  The 
Standard-Times,  555  Pleasant  St., 
New  Bedford,  MA  02742. 


SALES  MANAGER  for  classified  depart- 
ment.  Newspaper  management 
required.  Able  to  organize  and  train 
telemarketers.  50,(500  circulation 
Rocky  Mountain  daily.  Box  2719, 
Editor  &  Publisher. 


AD/Zone  3 

To  $40K 

AD/Zone  1 

To  $39K-i- 

RAM/Zone  3 

To  $35K 

AD/Zone  2 

To  $35K 

WKLY  MGR/Zone  5 

To$25K-(- 

G  M/Zone  3 

To  $35K 

QC/Zone  2 

To  $40  K  + 

PRS  MGR/Zone  2 

To  $35K 

Goss  Prsman/Nat'l 

To  $25K 

DW  Prsmn/Nat'l 

To  $34K 

PM/Zone  2 

To  $30K 

PM/Zone  5 

To  $34K 

DM/Zone  2 

Teens 

CSM/Zone  2 

To  $30K 

GRAPHIC  SEARCH 
ASSOCIATES 


Post  Office  Box  373 
Newtown  Square,  P,^  19073 

215  359-1234 
800-342  1777 


HELP  WANTED 


ADVERTISING 


THE  VIRGIN  ISLANDS  DAILY  NEWS  is 
seeking  an  aggressive  and  experienced 
person  to  run  its  classified  ad  depart¬ 
ment.  You'll  be  living  in  paradise,  work¬ 
ing  for  a  fast  growing  newspaper  and 
working  hard.  Good  pay  and  excellent 
benefits  are  offered.  Contact  Advertis¬ 
ing  Director,  PO  Box  1510,  St.  Thomas, 
VI  00801  or  call  Dick  Evans  (809) 
774-8772. 


ZONE  2  daily  of  10,000  part  of  a  chain 
is  seeking  an  aggressive  ad  manager  to 
motivate  a  staff  of  7.  Need  competitive, 
imaginative  person  to  increase  lineage. 
Send  salary  requirements  and  resume 
to  Box  2644,  Editor  &  Publisher. 


ARTIGRAPHICS 

ARTIST-  San  Francisco  Examiner  seeks 
an  experienced  artist  with  strong 
design,  illustration,  and  infographics 
skills  and  profeciency  on  the  Macin¬ 
tosh.  Must  be  able  to  work  under  dead¬ 
line.  Art  department  of  10  is  currently 
equipped  with  3  Macpiusses,  a  LaserW¬ 
riter  Plus,  and  2  E  Big  Picture  screens. 
Recently  reorganized  with  an  energetic, 
open,  and  responsive  management,  the 
Examiner  seeks  the  best  talent  for  this 
job.  Send  resume  and  samples  to  Tara 
Stevens,  Human  Resources  Director, 
San  Francisco  Examiner,  PO  Box  7260, 
San  Francisco,  CA  94120,  (415) 
777-7895. 


DESIGN  DESK  EDITOR 
The  Lexington  Herald-Leader,  a  Knight- 
Ridder  paper  with  120,000  daily  circu¬ 
lation  and  150,(X)0  Sunday,  is  looking 
for  an  outstanding  page  designer  to 
work  on  our  new  design  desk.  This  job 
requires  a  high  level  of  skill  in  designing 
primarily  news  pages.  Other  duties 
include  selecting  and  cropping  photo¬ 
graphs  and  overseeing  makeup  in  the 
composing  room.  Some  copyediting 
skills  required.  Must  be  able  to  work 
under  pressure  and  meet  deadlines.  To 
apply  send  a  portfolio,  resume,  cover 
letter  and  salary  history  to  Malcolm 
Stallons,  Design  Desk  Chief,  Lexington 
Herald-Leader,  Main  &  Midland, 
Lexington,  KY  40507.  EOE  M/F. 


NEWSROOM  ARTIST 
A  newspaper  with  a  reputation  for 
caring  about  good  graphics  is  looking 
for  a  newsroom  artist.  We  need  some¬ 
one  who  can  use  a  Macintosh  to 
produce  local  maps  and  graphics  on 
deadline,  as  well  as  provide  freehand 
illustration  and  perhaps  editorial 
cartoons.  We  offer  a  work  environment 
where  creativity  and  professionalism 
can  thrive.  Send  resume  and  work 
samples  to:  Rob  Schorman,  Executive 
Editor,  Owensboro  Messenger-Inquirer, 
PO  Box  1480,  Owensboro,  KY  42302. 


GRAPHICS  EDITOR  for  50,000-circu¬ 
lation  Knight-Ridder  paper  on  Gulf 
Coast.  Duties  include  supervising  art 
and  graphics  departments,  some  illus¬ 
trating  and  responsibility  for  use  of  art 
in  paper.  Should  understand  layout  and 
design,  how  to  use  Macintosh,  how  to 
use  color  and  how  to  work  with  other 
editors.  Send  resume  and  samples  of 
work  to  Michael  Tonos,  Managing 
Editor,  The  Sun  Herald,  PO  Box  4567, 
Biloxi,  MS  39535-4567. 


We’re  here  —  when  you 
need  Classified! 

212  675-4380 


The  Arizona  Republic  is  looking  for  a 
versatile  infographic  artist.  Strong 
illustration  skills  required.  Charts, 
maps,  Macintosh  experience  preferred. 
The  Arizona  Republic,  undergoing  a 
complete  redesign,  has  state  of  the  art 
Mac  system.  Please  send  resume  and 
clips  to  Patti  Valdez,  Art  Director,  PO 
Box  1950,  Phoenix.  AZ  85001. 
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CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


FEATUKtS  PAGE  DESIGNER 
The  St.  Paul  Pioneer  Press  Dispatch,  a 
Pulitzer  Prize-winning,  Knight-Ridder 
daily  (Sunday  circ;  254,000)  seeks  an 
innovative  page  designer.  Applicants 
must  have  an  ability  to  work  with  photo¬ 
grapher  and  illustrators  to  achieve 
compelling  page  design  and  must  have 
a  working  knowledge  of  print  produc¬ 
tion,  including  typesetting  and  color 
reproduction.  Illustration  ability  a  plus, 
but  not  a  requirement.  The  designer  will 
be  responsible  for  planning  and  assign¬ 
ing  graphics  for  full-color  section  fronts. 
We're  looking  for  a  lively,  sophisticated 
talent  who  can  help  us  complete  the 
make-over  of  our  sections.  Send 
resume,  cover  letter  and  design 
samples  to  Ken  Doctor,  Associate 
Editor/Features,  St.  Paul  Pioneer  Press 
Dispatch,  345  Cedar  St.,  St.  Paul,  MN 
55101.  EOE. 


LAYOUT  ARTIST/COPY  EDITOR:  Large 
metro  daily  looking  for  someone  strong 
in  design  who  also  enjoys  copy  editing. 
Three  years’  daily  newspaper  experi¬ 
ence  essential.  Send  resumes  and 
layout  clips  to  Features  Desk,  PO  Box 
4747,  Houston,  TX  7721C-4747. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
The  Chapel  Hill  newspaper  is  looking  for 
a  highly  qualified,  aggressive,  tightly 
organized  sales  oriented  circulation 
manager.  Salary  open.  Excellent  oppor¬ 
tunity  in  a  top  rate  newspaper  group. 
Contact  Lea  Campbell  (919) 
967-7045. 


CIRCULATION  DIRECTOR  for  7-day 
18,000  morning  newspaper  in  fast 
growing  northern  California  market. 
Experience  and  skills  to  lead  a  young 
professional  staff  of  30.  Must  be  a  good 
communicator,  have  good  people  skills 
and  capable  of  developing  and  imple¬ 
menting  marketing  plans.  Send  resume 
and  salary  history  to  Personnel  Director, 
PO  Box  47,  Fairfield,  CA  94533. 


CIRCULATION  DIRECTOR 
The  Columbian  daily  newspaper  in 
Vancouver,  Washington  (circulation 
47,000)  has  a  unique  opportunity  for  a 
progressive  circulation  professional. 

In  addition  to  department  planning  and 
directing,  you’ll  be  an  active  member  of 
our  top  management  group  involved  in 
corporate  planning  and  decision 
making. 

We  need  a  circulation  professional  with 
a  proven  track  record  in  modern  circula¬ 
tion  management.  The  successful 
candidate  will  have  experience  in  the 
following  areas:  sales,  service,  collec¬ 
tions,  TMC,  ABC,  mail,  rates,  bounda¬ 
ries,  motor  routes,  single  copy  sales, 
and  computerized  systems,  as  well  as 
strong  marketing/sales  experience. 

The  position  reports  to  the  Publisher/co¬ 
owner  of  this  progressive  family  owned 
newspaper.  We’re  located  near  Port¬ 
land,  Oregon  in  the  lovely  Columbia 
River  Valley. 

$50,000  to  $60,000  to  start  plus  full 
benefits  including  4  weeks  vacation, 
profit  sharing/401  K  plan.  $6,000  car 
allowance  and  moving  assistance. 

Call  or  write  for  your  application  packet: 
Ann  Michael,  Vice  President  of  Human 
Resources,  PO  Box  180,  Vancouver, 
WA  98666.  (206)  694-3391. 

Equal  Opportunity  Employer 


HOME  DELIVERY  MGR  Southern  Calif, 
daily  responsible  for  youth  and  motor 
route  delivery  in  our  PMA.  Must  have 
good  people  and  communication  skills 
combined  with  an  aggressive  can-do 
attitude.  Salary  $26-30K  plus  MBO. 
Send  resume  to  Box  2686,  Editor  & 
Publisher. 
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CIRCULAIION  DIRECTOR 
If  you  seek  the  challenge  of  building 
circulation  in  a  competitive  market, 
we’d  like  to  hear  from  you.  The  Times 
Herald,  Norristown,  PA  (31,000  daily) 
is  seeking  an  energetic  professional  to 
manage  our  circulation  department. 

The  successful  candidate  will  be  self 
motivated  with  a  background  in  all 
aspects  of  circulation  including  ABC, 
sales,  service,  TMC  and  computerized 
systems.  Minimum  5  years  circulation 
management  experience.  Degree  help¬ 
ful  and  marketing  orientation  a  must. 

We  are  an  independent  newspaper 
offering  a  growth  opportunity.  Send 
resume  including  salary  requirement  to: 
General  Manager 
The  Times  Herald 
PO  Box  591 
Norristown,  PA  19404 


CIRCULATION  MANAGER  wanted  for 
group  operation.  Seeking  professional 
with  diversified  experience.  Must  be 
people  oriented  and  self  motivated. 
Unique  opportunity.  Send  resume  to 
Box  2695,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
The  Post-Star  is  seeking  an  aggressive 
hands-on  manager  to  supervise  5 
district  managers  in  a  growing  market. 
The  successful  candidate  should 
possess  strong  people  skills,  excellent 
oral/written  skills,  and  have  the  ability 
to  train  and  motivate  our  current  district 
manager  force.  Candidate  should  also 
have  a  proven  track  record  and  the  abili¬ 
ty  to  reach  realistic  goal  level.  The  posi¬ 
tion  reports  directly  to  the  Circulation 
Director.  We  offer  an  excellent  starting 
salary  and  bonus  program  along  with  a 
complete  benefit  package.  Interested 
candidates  should  send  a  cover  letter 
and  resume  along  with  references  and 
salary  history  to:  The  Post-Star,  Attn: 
William  Sara,  PO  Box  2023,  Glens 
Falls,  NY  12801. 


MAGAZINE  CIRCULATION  MANAGER 
Fast  growing  publisher  with  leading 
magazines  has  opening  for  experienced 
pro.  Will  lead  great  team  that  has  built, 
paid  and  free  controlled,  BPA  winners. 
Solid  career  growth.  Contact  Tod 
Outlaw,  Personnel,  (817)  776-9000. 

MOTOR  ROUTE  COORDINATOR 
Our  growing  6-day,  AM  product  in  a 
competitive  market  has  created  the 
psition  of  motor  route  coordinator  to 
increase  our  penetration  through  direct 
sales  and  sales  management,  provide 
supervision  for  20  drivers  and  manage 
long  term  motor  route  projects.  This  is 
an  excellent  opportunity  for  a  district 
manager  to  broaden  his  or  her  circula¬ 
tion  experience  with  a  progressive  news¬ 
paper.  Please  send  a  letter  of  applica¬ 
tion,  resume  and  your  salary  require¬ 
ments  and  history  to: 

Personnel  Dept. 

KENNEBEC  JOURNAL 
274  Western  Ave. 

Augusta,  ME  04330 


SALES  AND  MARKETING  MANAGER, 
The  Orange  County  Register  seeking 
experienced  professional  to  manage 
aggressive  Circulation  Marketing  Prog¬ 
ram  involving  Telemarketing,  adult 
crews,  special  sales,  youth  and  adult& 
carrier  sales.  District  Manager  incen¬ 
tives,  direct  mail,  ads,  sales  kick-off 
program,  etc. 

Individual  should  be  a  positive  leader; 
able  to  motivate  individuals  as  well  as 
groups.  If  you  have  a  solid  background 
in  Circulation  Sales  and  Management, 
you  can  probably  hear  opportunity 
knocking!  Send  resume  and  other 
support  information  to  Vice-President, 
Circulation,  Tom  M.  Peterson,  625 
Grand  Ave.,  Santa  Ana,  CA  92701. 


SINGLE  COPY  SALES  MANAGER 
Sentinel  Communications  Co., 
publisher  of  the  Orlando  Sentinel  is 
seeking  an  aggressive,  creative,  innova¬ 
tive  and  results  oriented  single  copy 
sales  manager.  The  qualified  candidate 
should  have  3-5  years  circulation  exper¬ 
ience  preferably  with  single  copy.  Must 
possess  strong  managerial  skills,  and 
have  proven  sales  record.  Please  send 
resume  and  salary  requirements  tc 
Sentinel  Communications  Co.,  PO  Box 
2833,  Orlando,  FL  Attn:  Stephanie 
Dixon. 


SINGLE  COPY 

Experienced  single  copy  field  person. 
New  jersey  daily.  Must  be 
knowledgeable  in  regulation  and  outlet 
promotion.  This  is  a  hands-on  field 
position.  $37,500  to  $40,000  to  start 
plus  car  allowance  and  bonus.  Excellent 
benefits.  Send  resume  in  confidence  to 
Box  2687,  Editor  &  Publisher. _ 


DATA  PROCESSING 


ASSISTANT  COMPUTER 
SERVICES  MANAGER 
Zone  2  daily  and  Sunday  paper  seeks  a 
data  processing  professional  with  the 
ability  to  contribute  to  a  free  thinking 
team  in  an  extremely  diverse  DP  envi¬ 
ronment.  Knowledge  of  commercial  and 
typesetting  software  is  necessary. 
Experience  with  DEC  PDP  11/70’s  or 
11/84’s,  DEC  TMS/CMS.  Software, 
CAMEX  Ad  Makeup  Systems  and  TMC 
File  Management  is  a  plus.  This  is  an 
excellent  opportunity  for  a  talented 
individual  to  join  an  organization  dedi¬ 
cated  to  achieving  electronic  integra¬ 
tion  of  all  newspaper  elements.  Besides 
the  challenge,  we  offer  an  outstanding 
compensation  and  benefits  package. 
Box  2697,  Editor  &  Publisher. 


PUBLISHING  SYSTEMS 
PROGRAMMER  ANALYST 
The  Atlanta  Journal-Constitution  is 
seeking  a  publishing  systems 
programmer/analyst.  This  is  a  chance  to 
take  a  vital  position  using  state-of-the- 
art  ATEX  equipment.  Programmer/ 
analyst  will  create,  install,  debug  and 
maintain  programs  to  serve  the  users  of 
our  ATEX  system.  Position  requires  a 
technical  orientation  along  with  the 
ability  to  work  with  users,  system  and 
other  programmer/analysts. 

We  require  a  college  degree  and  a  mini¬ 
mum  of  2  years  experience  in  publish¬ 
ing  systems  such  as  ATEX,  SI  I  or  CCSI. 
The  ideal  candidate  will  also  -have 
computer  communications  experience, 
excellent  written  and  verbal  skills,  a 
knowledge  of  composition  and  ATEX 
experience. 

If  you  strive  to  work  in  a  dynamic  envi¬ 
ronment  that  offers  job  satisfaction, 
excellent  benefits  and  competitive 
salary  commensurate  with  experience, 
then  please  send  resume  and  salary 
history  to  The  Atlanta  Journal- 
Constitution,  Employment  Representa¬ 
tive,  PO  Box  4689,  Atlanta,  GA  30302. 
EOE. _ 


EDITORIAL 


AGENCY  -  WORLD  FREE  PRESS 
The  editorial  decision  to  expand  our 
coverage  of  the  1988  US  presidential 
campaigns  and  critical  political  and 
environmental  issues  makes  it  neces¬ 
sary  for  agency  -  WFP  to  increase  both 
its  national  and  international  contribut¬ 
ing  staff.  We  are  accepting  applications 
from  independent  individuals  and 
groups  who  have  integrity  and  are 
capable  of  accurate  journalism.  To 
apply:  Send  a  one  page  letter/bio-data, 
and  3  passport  size  color  photographs 
(necessary  for  the  issue  of  WFP  Press 
Passes  and  office  file  copies  -  to  be 
returned  if  application  denied)  to: 
Editor,  World  Free  Press,  150  Farnham 
Ave, No.  108  Toronto,  Ontario,  Canada 
M4V1H5. 


A  41,000  AM  located  one  hour  north  of 
Baltimore  is  looking  for  a  Sports  Writer/ 
Desk  Man.  The  job  requires  a  good  eye 
for  design,  and  solid  copy-editing  skills, 
as  well  as  good  writing  skills.  Write  to 
Ron  Kirkwood,  Sports  Editor,  York  Daily 
Record,  1750  Industrial  Highway,  York. 
PA  17402. 


ASSISTANT  MANAGING  EDITOR 
needed  by  the  Bakersfield  Californian, 
an  85,0(J0  circulation  morning  daily 
newspaper.  AME’s  primary  responsibili¬ 
ties  would  be  design,  photo/graphics 
and  special  projects.  Position  requires  a 
solid  news  man  with  experience  in  the 
above  areas.  Inquiries  should  be 
adoiessed  to  Managing  Editor,  Robert 
Bentley,  PO  Box  440,  Bakersfield,  CA 
93302. 


ASSISTANT  SPORTS  EDITOR 
Knight-Ridder  newspaper  in  a  sports- 
minded  central  Pennsylvania  town, 
which  is  crazy  about  Penn  State  foot¬ 
ball,  needs  an  assistant  sports  editor. 
The  position  calls  for  someone  with  lots 
of  ideas,  strong  editing  and  layout 
skills,  and  a  love  of  all  sorts  of  sports. 
Please  send  resume  and  layout  samples 
to  Jim  Carlson,  Sports  Editor,  Centre 
Daily  Times,  Box  89,  State  College,  PA 
16804. 


ASSISTANT  SPORTS  EDITOR  with 
strong  desk  skills  for  small,  growing 
daily  in  the  southeast.  Send  resume, 
examples  of  layout  work  and  references 
to  Box  2667,  Editor  &  Publisher. 


BASEBALL  WRITER.  The  New  York 
Post  seeks  a  fully  experienced  beat 
reporter  to  cover  baseball.  Must  have 
thorough  knowledge  of  all  aspects  of  the 
game.  Apply  in  writing  to  Gregg  Gallo, 
Sports  Editor,  New  York  Post,  210 
South  St.,  New  York,  NY  10002.  The 
Post  is  an  equal  opportunity  employer. 


BUSINESS  EDITOR 
The  Home  News,  a  growing,  aggressive 
regional  newspaper  in  Central  New 
Jersey,  needs  a  supervisor  for  a  staff  or 
six  business  journalists.  We  want  an 
editor  with  experience  in  business  news 
who  can  help  reporters  explain  the 
fascinating  economic  stories  of  this 
area.  We  seek  creative  new  approaches 
to  daily  and  Sunday  coverage  of  some  of 
the  nation’s  largest  banking,  real 
estate,  pharmaceutical,  utility  and 
financial  service  companies.  If  you’re 
ready  to  enter  one  of  the  nation’s  most 
competitive  news  areas,  contact 
Jonathan  Friendly,  Managing  Editor, 
The  Home  News,  PO  Box  551,  New 
Brunswick,  NJ  08903. 


CITY  EDITOR  for  growing  Hudson  Valley 
AM  with  heavy  emphasis  on  local 
report.  Must  be  able  to  tap  potential  of 
young  reporters.  Excellent  salary,  bene¬ 
fits.  Send  resume,  cover  letter,  clips  to 
Sam  Daleo,  Managing  Editor,  Daily 
Freeman,  79  Hurley  Ave.,  Kingston,  N'T 
12401.  No  phone  calls  please. 

CITY  EDITOR 

The  Journal  Tribune,  a  15,000  circula¬ 
tion  afternoon  daily  in  southern  Maine, 
has  an  immediate  opening  for  a  city 
editor  who  understands  community 
journalism  and  who  can  lead  and 
inspire  a  staff  of  8.  Contact  Managing 
Editor,  Robert  Melville,  Journal 
Tribune,  PO  Box  627,  Biddeford.  ME 
04005. 


CLASSICS  your  beat?  We’re  looking  for 
a  reporter  who  can  be  both  music  critic 
and  reporter  of  other  fine  arts  in  Florida 
East  Coast  city.  Reporting  experience 
and  knowledge  of  all  fine  arts  essential. 
Send  resume,  clips  to  Box  2688,  Editor 
&  Publisher. 
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COPY  EDITOR 

The  Newport  Daily  news  seeks  a  copy 
editor.  The  person  we  hire  will  help  us 
make  this  the  finest  small  daily  in  New 
England.  We  seek  someone  with  a  flair 
for  headlines  and  layout,  a  sense  of 
grammar  and  style,  and  the  talent  to  be 
creative  with  local  and  wire  copy.  Exper¬ 
ience  is  helpful  but  less  important  than 
ability.  Write  about  yourself  and  send  a 
resume  and  any  clips  or  page  designs 
that  show  you  are  the  person  we  want  to 
Daivd  B.  Offer,  Editor,  The  Newport 
Daily  News,  101  Malbone,  Newport,  Rl. 
Deadline  February  22. 


COPY  EDITOR 

Aggressive  67,000-circulation  daily 
wants  a  copy  editor  for  metro  desk.  If 
you  have  the  enthusiasm,  skills  and 
persistence  and  are  dedicated  to  doing 
it  right,  we  have  the  opportunities. 
Assistant  Managing  Editor 
Press  and  Fun  Bulletin 
PO  Box  1270 
Binghamton,  NY  13902 


COPY  EDITOR  for  quality-oriented 
40,000  AM.  Opportunity  for  fast,  accu¬ 
rate  person  to  do  it  all  on  a  universal 
desk.  Contact  Walt  Van  Dusen,  News 
Editor,  The  News-Times,  333  Main  St., 
Danbury,  CT  06810. 


COPY  EDITOR 

Daily  in  Northwest  New  Jersey  looking 
for  a  bright,  meticulous  copy  editor  with 
a  minimum  of  18  months  experience  on 
a  small  daily  or  quality  weekly.  The 
applicant  should  have  a  keen  eye  for 
detail  and  good  news  instincts.  Compe¬ 
titive  salary.  Send  resume  to  R.  Berg- 
mann.  New  Jersey  Herald,  PO  Box  10, 
Newton,  NJ  07860. 


COPY  EDITOR  The  Worcester  Telegram 
is  interviewing  for  copy  desk  editors 
with  at  least  four  years  of  experience. 
We  are  a  carefully  edited  morning  news¬ 
paper.  If  you  have  good  language  skills, 
can  write  inviting  headlines,  can  lay  out 
a  page  and  appreciate  high  standards, 
please  send  a  cover  letter  and  your 
resume.  Starting  salary  is  $30,000  to 
$32,000  depending  on  qualifications. 
Benefits  are  company-paid.  Personnel 
Office,  Worcester  Telegram,  20  Frank- 
lin  St.,  Worcester,  MA  01613. 

COPY  EDITOR/SLOT  for  daily  regional 
sections.  Emphasis  on  design, 
graphics,  use  of  color,  basic  copyedit¬ 
ing.  Minimum  two  years  desk  experi¬ 
ence.  Pay  competitive.  Send  resume, 
tearsheets  to  State  Editor,  The  Tampa 
Tribune,  PO  Box  191,  Tampa,  FL 
33601. 


COMMUNITY  EDITOR(s)  wanted  for 
Tampa  Bay  area  weekly  and  twice  week¬ 
ly  publications.  Experience,  energy  and 
enthusiasm  all  "musts".  Join  this  solid 
newspaper  group  if  you  sincerely 
believe  in  the  importance  and  potential 
of  community  newspapers.  Salary  will 
be  commensurate  with  experience. 
Reply  to  Sunbelt  Publishing  Co.,  PO 
Box  663,  New  Port  Richy,  FL  34652. 


EDITOR  -  SR. 

Country’s  leading  garden  magazine 
seeks  aggressive  editor  with  at  least  4 
years  experience  writing  and  editing  for 
a  monthly  magazine.  If  you  enjoy 
matching  good  freelance  writers  to  story 
assigments  and  pulling  all  the  elements 
together,  you’re  for  us.  Pleasant  loca¬ 
tion,  one  hour  from  Philadelphia  and 
two  hours  from  NYC. 

Please  send  resume  and  recent  samples 

tO: 
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COPY  DESK  CHIEF  -  Experienced  copy 
editor  sought  to  head  3-person  desk  on 
13,000  regional  PM  daily  on  beautiful 
Olympic  Peninsula.  The  right  person 
will  combine  copyediting,  headline  writ¬ 
ing  and  design  skills  with  organizational 
and  leadership  ability.  Send  resume 
and  clips  to  Steve  Boyer,  Managing 
Editor,  The  Peninsula  Daily  News,  PO 
Box  1330,  Port  Angeles,  WA  98362. 


COVER  SO.  CALIFORNIA’S  dynamic 
aerospace  and  defense  industry  for 
135,000-circ.,  LA  area  dailies.  Applic¬ 
ants  need  at  least  three  years  reporting 
experience.  Aerospace  business  and 
science  clips  preferred.  Send  resume, 
clips  to  Jerry  Hirsch,  Business  Editor, 
Copley  Los  Angeles  Newspapers,  5215 
Torrance  Blvd.,  Torrance,  CA  90509. 


EDITOR  for  daily  newspaper  needs 
experience.  Responsibilities  include 
managing  a  staff  of  three,  writing,  edit¬ 
ing.  Send  resume  to  Editor  Wanted, 
News  Tribune,  PO  Box  879,  Keyser,  WV 
26726. 


EDITOR  for  well  established  group  of 
community  newspapers  in  New  'York 
City.  News  driven,  quality  publications 
seek  news  professional  with  manage¬ 
ment  experience.  Challenging  role, 
broad  responsibilities.  $30-$40K.  Also 
seeking  Associate  Editor.  Send  cover 
letter,  resume  and  samples  to  Box 
2711,  Editor  &  Publisher. 


EDITOR  Highly  respected,  suburban 
weekly  newspaper  seeks  managing 
editor  for  staff  of  13  reporters  and  asso¬ 
ciate  editors.  Candidate  must  have 
experience  in  copy  editing,  page 
design,  headline  writing  and  manage¬ 
ment  abilities.  Good  salary,  benefits 
and  opportunity,  send  clips  and  resume 
to  Publisher,  News  of  Delaware  County, 
311  E.  Lancaster  Ave.,  Ardmore,  PA 
19003. 


EDITOR/PUBLISHER.  NY  metro  area. 
Jewish  community  newspaper  seeks  day 
to  day  manager  to  oversee  editorial, 
advertising  and  operations.  News 
reporting,  copy  editing,  page  layout 
experience  including  an  understanding 
of  personnel,  finance  and  administra¬ 
tion.  Familiarity  with  Jewish  communal 
issues  important.  Excellent  salary  and 
benefits  package.  Resumes,  salary 
history,  work  samples  tO;  Joint  Publica¬ 
tions  Committee,  The  Jewish  Federa¬ 
tion  of  Greater  Clifton-Passaic,  199 
Scoles  Ave.,  Clifton,  NJ  07012. 


EDITOR  -  Yes,  you  can  have  it  all.  We 
are  a  respected,  small,  award-winning 
weekly  newspaper  serving  a  beautiful 
coastal,  southern  Maine  community  (1 
hour  from  Boston,  1  hour  from  Port¬ 
land)  that  is  revamping  its  editorial 
department.  A  major  factor  in  this  excit¬ 
ing  venture  is  the  hiring  of  an  editor  who 
will  assist  the  publisher  in  accomplish¬ 
ing  our  goals  for  an  energetic,  competi¬ 
tive  and  trend  setting  news  report.  The 
job  requires  experience,  a  strong  writing 
background,  a  respect  for  community 
journalism,  and  someone  who  can 
demonstrate  creativity  in  a  competitive 
newspaper  market.  In  return  for  talent, 
dedication  and  commitment,  we  offer 
an  excellent  working  environment,  a 
hard-working  and  friendly  staff,  top 
salary  and  an  opportunity  to  use  your 
leadership  abilities  to  their  utmost. 
Immediate  opening.  Call  Patti  Hart  at 
(207)  363-4343. 


EXECUTIVE  EDITOR  for  growing  weekly 
newspaper  group  in  New  York  State. 
Must  have  strong  management  organi¬ 
zational  and  editing  skills.  Plus  experi¬ 
ence  on  suburban  newspapers  is 
desired.  Send  resume,  salary  history 
and  copy  of  your  publication  to  Box 
2692,  Editor  &  Publisher. 


Personnel  Dept.  (S-EP) 
RODALE  PRESS,  INC. 
33  East  Minor  Street 
Emmaus,  PA  18098 
cnF 
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EXPERIENCED  EDITOR  for  successful 
Midwest  business  weekly.  Leader,  moti¬ 
vator,  knowledgeable  about  business 
trends.  At  least  3-5  years  successful 
editing  experience  required. 

Send  resume  and  clips  to  PO  Box  298, 
Columbus,  OH  43216.  ATT:  Carole 
Williams. 


EXPERIENCED  FEATURE  WRITER  with 
flair  and  energy  for  mid-size  daily  news¬ 
paper.  Must  be  fast,  accurate  and  will¬ 
ing  to  climb  a  mountain  or  ride  a  motor¬ 
cycle,  if  that’s  what  it  takes  to  get  the 
story.  Layout  and  headline  experience  a 
plus,  but  writing  talent  is  the  bottom 
line.  Send  resume  and  best  recent  clips 
to  Magazine  Editor,  Box  2690,  Editor  & 
Publisher. 


EXPERIENCED  COPY  EDITOR 
The  Press-Telegram  in  Long  Beach  is 
looking  for  a  copy  editor  with  at  least 
four  years  of  experience.  We  are  looking 
for  someone  who  can  also  fill  in  as  slot 
and  news  editor.  Excellent  pay  and 
benefits.  Knight-Ridder  paper.  Please 
send  a  resume  to  John  Futch,  Executive 
News  Editor,  Press-Telegram,  604  Pine 
Ave.,  Long  Beach,  CA  90844.  No  calls. 


FEATURE  WRITER  -  The  Wichita  Eagle- 
Beacon,  a  Knight-Ridder  newspaper 
with  a  circulation  of  125,000  daily  and 
193,000  Sunday,  is  seeking  an  exper¬ 
ienced  feature  writer  for  our  Life  Style 
department.  The  reporter  will  be  skilled 
at  producing  hard-hitting  issues,  stories 
and  projects  as  well  as  off-beat,  lively, 
daily  stories  for  a  vibrant  Life  Style 
section.  The  Eagle-Beacon,  a  thriving 
award-winning  newspaper  in  Kansas’ 
largest  city,  is  screening  candidates 
who  have  three  years  professional 
experience.  Send  a  detailed  resume  and 
the  names  of  three  references  to  Nila 
Saliba,  Life  Style  Editor,  Wichita  Eagle- 
Beacon,  PO  Box  820,  Wichita,  KS 
67201. 


FEATURE  WRITER  for  weekly  woman’s 
magazine.  Skilled  wordsmith  needed  to 
craft  freelance  copy  into  touching 
human  interest  stories.  Speed,  accura¬ 
cy  and  previous  magazine  or  newspaper 
experience  essential.  Salary  mid-$3(j’s. 
Send  resume,  clips  to  Kathy  Kavanagh, 
Woman’s  World,  PO  Box  6700,  Englew¬ 
ood.  NJ  07631. 


FOOD  EDITOR 

The  Milwaukee  Journal,  Wisconsin’s 
largest  newspaper,  seeks  an  exper¬ 
ienced  food  editor/writer  to  take  charge 
of  a  large  weekly  food  section.  Applic¬ 
ants  should  have  strong  journalistic 
skills,  the  ability  to  work  well  with 
others,  and  knowledge  of  nutrition  and 
food.  Duties  include  writing,  editing, 
developing  story  ideas,  planning  color 
covers  with  creative  use  of  graphics  and 
photos,  amd  making  personal  appear¬ 
ances  to  maintain  a  high  profile  in  the 
community.  Send  letter,  resume  and 
clips  to  Beth  Slocum,  Features/Lifestyle 
Editor,  The  Milwaukee  Journal,  PO  Box 
661,  Milwaukee,  Wl  53201. 


FREELANCE  (WRITERS  with  experience 
in  book,  magazine  or  newspaper  writing 
in  the  areas  of  health  or  medical  care  to 
write  consumer  health  books  on  a  work- 
for-hire  basis  or  in  collaboration  with  a 
health  professional.  Must  have  demon¬ 
strated  exceptional  talent  for  converting 
complex  scientific  topics  into  lively, 
entertaining  copy  and  show  the  ability 
to  work  quickly  and  meet  deadlines. 

Please  send  resume  and  best  writing 
samples  (no  application  considered 
without  them)  to  Sharon  Faelten,  Senior 
Editor,  Prevention  Health  Books,  33 
East  Minor  St.,  Emmaus,  PA  18098. 

E.O.E. 


HELP  WANTED 


_ EDITORIAL _ 

GENERAL  ASSIGNMENT  REPORTER 
for  Midwest  20,000  plus  PM,  Monday 
through  Saturday.  Experience  or  famil¬ 
iarity  with  governmental  coverage  desir¬ 
able.  Send  resume  to  Joyce  McCul¬ 
lough,  News  Tribune,  426  Second  St., 
La  Salle,  IL  61301. 


"Immediate  opening  for  editor  at  6100 
circulation  weekly.  Emphasis  on  feature 
and  human  interest  stories.  Must  have 
at  least  two  years  experience  as  an 
editor.  Some  hard  news  reporting,  head 
writing,  layout  and  paste-up  involved. 
Camera  skills  important.  Salary 
commensurate  with  experience.  Bene¬ 
fits.  Send  resume  tO:  Managing  Editor, 
Carbondale  News,  41  N.  Church,  St., 
Carbondale,  PA  18407." 


LIFE  AND  LEISURE  reporter  needed  for 
semi-weekly  in  major  South  Carolina 
university  town.  Send  complete  infor¬ 
mation  and  resume.  Job  now  open.  Box 
2651,  Editor  &  Publisher. 

iap 

CLASSIFIED 

A  news  center  in  its  own 
right. ..the  Classified 
Pages  of  EDITOR  & 
PUBLISHER,  where 
thousands  of  newspaper 
people  get  together 
every  week! 

MANAGING  EDITOR  for  growing  weekly 
newsletter  covering  the  electronic 
publishing  industry.  Seeking  an  ambi¬ 
tious  editorial  entrepreneur  with 
demonstrable  writing,  reporting  and 
copyediting  skills.  Previous  high-tech 
experience  is  not  necessarily  necessary. 
Send  resume,  clips  and  cover  letter  to 
PO  Box  1774,  Cambridge,  MA  02238. 


MANAGING  EDITOR  Award-winning 
weekly  2  hours  from  Chicago  seeks 
editor  with  love  for  community  journal¬ 
ism.  Economically  diverse  area  offers 
best  of  the  Midwest.  Minimum  3  years 
experience.  Supervise  staff  of  three. 
Salary  to  low  $20’s.  Send  resume, 
clips,  copy  of  current  paper  to:  Walter 
Kelly,  Consultant,  P()  Box  268679, 
Chicago,  IL  60626. 

Get  the  most 
out  of  your  Mac 

Deadline  Busters  ||— jj 
software  lets  your  I  I 
Mac  do  lots  more  L-  —I 
than  graphics: 

•  Investigative  stories 

•  Campaign  donations 

•  Metro  statistics 

•  Sports  statistics 

•  Electronic  photo  file 


(907)  274-8749 

327W.  IISiAva.  Anchoraga,  AK 99S01 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 
Central  Texas  publisher  of  18  leading 
publications  seeks  aggressive,  energe¬ 
tic  pro  for  new  exciting  launch.  Top 
growth,  career  opportunity.  Call  Tod 
Outlaw,  Personnel,  (817)  776-9000. 


MANAGING  EDITOR 
The  conservative,  community-oriented 
Fairbanks  (Alaska)  Daily  News-Miner 
(16,500  M-F  pms,  22,000  Sat-Sun 
ams)  is  lookin?  for  an  energetic,  self¬ 
starting  managing  editor  to  direct 
25-member  news  staff.  Prefer  individu¬ 
al  who  has  reporting,  editing  and 
management  experience  with  emphasis 
on  personnel  and  budget  management. 
Good  pay/benefit  package  including 
ESOP.  Send  resume,  references  to 
Charles  Gray,  President,  Daily  News 
Miner,  Box  710,  Fairbanks,  AK  99707. 

MANAGING  EDITOR/REPORTER  for 
growing  paid  weekly  newspaper.  Must 
have  at  least  three  years  experience  in 
reporting,  editing  layout  development  of 
story  ideas  and  staff  supervision.  Quali¬ 
fied  applicants  should  submit  a  letter  of 
interest,  salary  requirements  and 
complete  resume  with  a  portfolio  to: 
Miller  Publishing,  Inc.  Att:  Personnel 
Dept.,  PO  Box  591,  Cooperstown,  NY 
13326. _ 

NEWS  COLUMNIST  for  growing  daily  in 
one  of  the  Soutwest’s  best  cities.  If  you 
have  several  years  reporting  experience, 
proven  talent  and  a  burning  ambition  to 
write  a  great  local  column,  contact 
Steve  Wilson,  Editor,  Scottsdale  Prog¬ 
ress,  7302  E.  Earll  Dr.,  Scottsdale,  AZ 
85251. 


HELP  WANTED 


EDITORIAL 


NEWS  REPORTER  experienced  in 
suburban  and  state  issues.  Must  handle 
hard  news  and  analytical  stories  with 
skill.  Looking  for  a  fine  writer  with  a 
keen  mind  and  digging  ability.  Send 
resume  and  clips  to  Box  2691,  Editor  & 
Publisher. 


NIGHT  WIRE  EDITOR.  Experienced. 
Needed  for  growing  South  border  daily 
(23,000).  Only  hard-working  profes¬ 
sionals  need  apply.  If  you  can  hustle  on 
deadline,  keep  errors  from  slipping  by, 
and  have  real  talent  for  electronic  layout 
and  use  of  color,  send  resume  and  refer¬ 
ences  to  Vero  Beach  Press  Journal,  PO 
Box  1268,  Vero  Beach,  FL  32960, 
ATT:  Byron  Gray. 

NORTHWEST  PA  daily  looking  for  a 
bright  aggressive  reporter  who  wants  to 
finish  his/her  journalism  education  in  a 
competitive  environment.  Some  experi¬ 
ence  helpful  but  not  necessary.  Reply  to 
Box  2713,  Editor  &  Publisher. 

REPORTER,  entry  level  or  experienced, 
needed  by  9,0(J0  circulation  South 
Carolina  semi-weekly.  Send  complete 
information  and  resume.  Box  2650, 
Editor  &  Publisher. 


REPORTER  top-notch,  fast  growing  city 
business  paper  in  Southwest  has  imme¬ 
diate  opening.  Business  reporting  or 
daily  newspaper  experience  required. 
Reply  to  Box  2549,  Editor  &  Publisher. 


Editor  &  Publisher 
11  West  19th  Street,  New  York 
NY  10011 


HELP  WANTED 


EDITORIAL 


REPORTER  for  25,000-circulation 
southeast  daily.  Resume  and  clips  to 
Steve  Swogetinsky,  CiW  Editor,  The 
Meridian  Star,  PO  Box  1591,  Meridian, 
MS  39301.  No  telephone  calls. 

Reporter 

Wanted  for  Anglo-Jewish  weekly  news¬ 
paper,  the  Kansas  City  Jewish  Chroni¬ 
cle.  Applicants  should  have  a  depth  of 
Jewish  knowledge  and  experience  as  a 
journalist.  Good  salary,  excellent 
company  benefits,  dynamic  company. 
Contact  Ruth  Baum  Bigus,  Editor, 
Kansas  City  Jewish  Chronicle  7373  W. 
107th  St.,  Suite  250,  Overland  Park, 
KS  66212;  (913)  648-4620. 


REPORTERS  needed  for  expanding  AM 
daily  with  23,000-circulation  on  Flori¬ 
da  East  Coast.  One  entry  level  position 
available.  Journalism  degree  required. 
Experienced  reporter  also  needed  with 
at  least  three  years  in  the  newspaper 
field.  Non-smokers.  Send  resumes  and 
clips  to  Vero  Beach  Press  Journal,  PO 
Box  1268,  Vero  Beach,  FL  32960, 
ATT:  Byron  Gray. 

REPORTER  -  Prime  news  beat.  Must 
have  strong  reporting/writing  skills. 
Minimum  two  years  daily  newspaper 
experience.  Send  resume,  clips  to  Skip 
Rimer,  AME,  The  Outlook,  PO  Box  590, 
Santa  Monica,  CA  90406.  No  phone 
calls. 


REPORTER  -  We  have  an  immediate 
opening  for  a  general  assignment  repor¬ 
ter  who  has  equal  ability  and  interest  in 
politics  and  human  interest  stories. 
Experience  is  preferred  but  will  consid¬ 
er  well  prepared  and  enthusiastic 
college  graduate.  We  are  a  respected, 
small,  award-winning  weekly  newspaper 
in  a  beautiful  coastal,  southern  Maine 
community  that  needs  a  reporter  who 
has  a  commitment  to  community  jour¬ 
nalism.  Competitive  salary  and  benefits 
offered.  Call  Patti  Hart  at  (207) 
363-4343. 


REPORTER 

Aggressive  67,000-circulation  daily 
wants  a  reporter  for  late  police/G.A. 
shift.  We  value  enterprise,  hustle,  good 
writing,  and  the  drive  to  get  great 
stories. 

Assistant  Managing  Editor 
Press  and  Sun-Bulletin 
PO  Box  1270 
Binghamton,  NY  13902 


REPORTERS  -  bright,  energetic  for 
bureaus  on  quality  PM  daily.  $15,000 
to  $18,000,  depending  on  experience. 
No  calls,  please  Write:  Reporters, 
Watertown  Daily  Times,  Watertown,  NY 
13601. 


REPORTER/COPY  EDITOR  -  for  grow¬ 
ing  NC  afternoon  daily.  New  position. 
Must  be  skilled  in  reporting,  copy  edit¬ 
ing,  headline  writing  and  layout.  Send 
resume  to  Box  2707,  Editor  & 
Publisher. 


SPORTS  COPY  EDITOR 
Looking  for  3-5  years  experience  for 
sports  desk.  Experience  and  expertise 
in  editing  copy,  writing  headlines  and 
laying  out  pages.  Paginating  experience 
helpful.  Would  be  responsible  for  some 
daily  editions.  Position  offers  unlimited 
ability  to  grow  and  advance  at  thriving 
7-day  morning  newspaper.  Send 
resumes  to  Personnel  Director,  Pough¬ 
keepsie  Journal,  SCE,  PO  Box  1231, 
Poughkeepsie,  NY  12602.  Women  and 
minorities  encouraged  to  apply.  EOE 
M/F. 


SPORTS  DESK 

Experienced  sports  desk  person. 
Wordsmith  with  sharp  headlines  and 
creative  layouts.  Sound  judgment  and 
supervisory  skills  a  must.  Night  work. 
Resumes  to  Leo  Suarez,  Sports  Editor, 
The  Miami  News,  PO  Box  615,  Miami, 
FL  33152. 


HELP  WANTED 


_ EDITORIAL _ 

SPORTS  REPORTER  -  entry  level  for 
9,000  circulation  major  South  Carolina 
semi-weekly  needed  at  once.  Near 
major  university.  Send  complete  infor¬ 
mation  and  resume.  Box  2653,  Editor  & 
Publisher. 


SPORTS  WRITER  needed  for  four-man 
staff  in  West  Texas.  Must  have  layout 
experience  or  potential  to  go  with  writ¬ 
ing  skills.  Excellent  benefits.  Resume, 
samples  to  Ted  Battles,  Sports  Editor, 
PO  Box  1650,  Midland  Reporter  Tele¬ 
gram,  Midland,  TX  79702. 

OPENING  FOR  Copy  Editor  on  our  four- 
person  staff.  Headline,  layout  skills 
important.  Good  working  conditions, 
excellent  benefit  package.  Resume, 
samples  to  Janine  (Slreen,  News  Editor, 
PO  Box  1650,  Midland  Reporter  Tele¬ 
gram,  Midland,  TX  79702. 

THE  BRADENTON  HERALD,  a  daily 
Knight-Ridder  newspaper  on  Florida’s 
West  Coast,  is  seeking  an  energetic  and 
aggressive  business  reporter  with  a  live¬ 
ly  writing  style.  One  to  two  years  of 
experience  preferred.  Send  resume, 
references  and  clips  ASAP  to  Steve 
Gitt,  Business  Editor,  The  Bradenton 
Herald,  PO  Box  921,  Bradenton,  FL 
34206. 


THE  DAILY  NEWS  of  Los  Angeles,  a 
morning  newspaper,  is  seeking  candi¬ 
dates  for  its  news  and  copy  desks.  The 
news  desk  position  requires  solid  news 
judgment,  self-confidence,  and  two  to 
four  years  of  experience  at  layout  and 
handling  wires.  Copy  desk  candidates 
need  at  least  two  years  of  experience 
and  should  have  a  flair  for  accurate, 
readable  headlines,  a  strong  knowledge 
of  grammar  and  punctuation,  and  an 
ability  to  tighten  for  smoothness  and 
flow.  Send  resume  to  Michael  Coates, 
Executive  News  Editor,  PO  Box  4200, 
Woodland  Hills,  CA  91365. 


THE  ENGLISH  SERVICE  of  Agence 
France-Presse  seeks  an  experienced 
journalist  with  strong  editing  back¬ 
ground  for  its  Middle  East  regional 
bureau  in  Nicosia,  Cyprus.  Sound  know¬ 
ledge  of  French  required  and  familiarity 
with  Middle  East  desirable.  Send  clip¬ 
pings  and  resume  to:  Agence  France- 
Presse,  English  Service  Head,  13  Place 
de  la  Bourse,  Paris  75002,  France. 


TOP-NOTCH  FEATURE  WRITER/ 
EDITOR  for  constantly  improving 
100,000+  weekly  magazine  and  daily 
sections.  Must  have  strong  layout, 
feature  and  hard  news  experience. 
Generous  pay  and  benefits.  Send 
resume,  references,  four  best  published 
stories  plus  two  before-and -after  editing 
samples  to  Toni  Polancy,  Features, 
Times  Publishing  Co.,  Times  Square, 
Erie,  PA  16534. 


WEEKLY  NEWSPAPER  EDITOR  to 
continue  the  high  quality,  community 
oriented  leadership  of  this  coastal  Zone 
9  paper.  Must  thrive  on  hard  work  and 
solid  news  coverage  while  appreciating 
and  understanding  the  benefits  of  a 
sound  business  operation.  This  person 
will  be  editorial  voice  and  chief 
representative  of  an  award-winning 
6,000  weekly  being  acquired  by  a 
community  newspaper  group.  Excellent 
benefits,  competitive  salary,  opportunity 
for  growth  in  a  company  owned  by 
editors  and  their  families.  Write  giving 
full  experience  and  salary  require¬ 
ments,  with  a  cover  letter  listing  those 
five  obligations  you  consider  most 
important  for  success.  Box  2709,  Editor 
&  Publisher. 


WRITER/REPORTER,  top-notch,  large, 
award-winning  weekly.  Resume,  clips 
required.  South  Shore  Record,  Hewlett 
Plaza,  Box  237,  Hewlett,  L.I.,  NY 


Country  Home. 

Home  Furnishings/ 
Design  Editor 

COUNTRY  HOME  magazine  seeks  Home  Furnishings/ 
Design  Editor  with  demonstrated  ability  to  plan, 
produce  and  write  articles  in  the  field  of  Interior 
Design. 

Successful  candidate  must  have  college  degree  with 
minimum  of  3  years'  magazine,  book  or  newspaper 
experience  in  Home  Furnishings/Design  field.  Must 
also  have  knowledge  of,  and  interest  in,  country  fur¬ 
nishings,  history,  Americana,  antiques,  and  collect¬ 
ibles.  Should  possess  excellent  communication, 
creative,  conceptual  and  organizational  skills.  Some 
travel. 

Location:  Des  Moines,  Iowa 

Send  resume,  writing  samples,  and  cover  letter  with 

salary  history  and  requirements  in  confidence  to: 

Miss  Draper 

Corporate  Director 

Executive  Placement 

Meredith  Corporation 

Box  715,  Locust  at  17th 

Des  Moines,  lA  50336 

An  Equal  Opportunity  Employer. 

Only  responses  from  candidates  will  be  considered 


leredith 

CORPORATION 


11557,  (516)  374-9200. 

EDITOR  &  PUBLISHER  for  January  30,  1988 


HELP  WANTED 

_ MAILROOM _ 

MAILROOM  FOREMAN-Zone  2.  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 

MAILROOM  FOREMAN  Zone  2 
medium-sized  daily  seeking  an  exper¬ 
ienced  mailroom  working  foreman. 
Knowledge  of  1472P  desirable.  Work¬ 
ing  in  union  environment.  Must  have 
strong  supervisory  skills  and  full  under¬ 
standing  of  all  mailroom  equipment. 
Reply  to  Box  2693,  Editor  &  Publisher. 

_ MARKETING _ 

30,000  DAILY  and  Sunday  seeks  Mark¬ 
eting  Director  with  aggressive,  contem¬ 
porary  approach  to  advertising  and 
circulation  sales.  We  are  a  progressive 
operation  in  Zone  5  high  quality  of  life 
area.  Good  salaiy  and  benefit  package. 
Send  resume  with  cover  letter  describ¬ 
ing  your  approach  to  sales  to  Box  2678, 
Editor  &  Publisher. 


_ HELP  WANTED 

MARKETING  RESEARCH 

RESEARCH  MANAGER 
Southern  California  100,000 -r  daily. 
Versed  in  all  facets  of  media  research 
and  its  use.  Rush  resume  and  salary 
requirements  to  J.H.  Frederickson,  The 
Press-Enterprise,  PO  Box  792,  River¬ 
side,  CA  92502. 


Buy 

the  E&P 
Market  Guide 
for  latest 
marketing 
facts. 


PHOTOGRAPHY 

GRAHICS  DIRECTOR,  PHOTOGRA¬ 
PHER  Our  new  graphics  director  will 
run  the  photo  department,  assist  editors 
in  selecting  photos  and  work  in  design 
for  our  50,000  circ.  daily  and  Sunday. 
We  have  a  second  vacancy  for  a  full¬ 
time  photographer  on  our  7-person 
staff.  If  you  have  already  excelled  in 
either  position  and  want  to  work  with  a 
newsroom  staff  committed  to  quality 
photos  and  graphics,  send  a  letter, 
resume  and  clips  to  Len  Brown,  Execu¬ 
tive  Editor,  Beaver  County  Times,  PO 
Box  400,  Beaver,  PA  15009. 


PHOTO  EDITOR  to  lead  10  man  depart¬ 
ment  in  highly  competitive  market.  We 
are  heavy  into  full  color  photography 
averaging  more  than  200  color  pictures 
a  week.  Minimum  of  1  year  running 
comparable  operation  or  3  years 
running  smaller  operation.  Resumes  to 
Bob  Lutgen,  Arkansas  Democrat,  PO 
Box  2221,  Little  Rock,  AK  72203. 


PHOTO  MANAGER 

Can  you  take  charge  of  our  photo 
department  and  work  in  harmony  with 
editors  and  staff  to  produce  good 
results?  Can  you  help  us  make  photo¬ 
graphy  a  more  potent  ingredient  in  an 
already  fine  newspaper?  If  you  have  the 
skills,  experience  and  temperament 
required,  we  have  an  important  and 
rewarding  position  for  you.  Send  cover 
letter  and  resume  to  Box  2647,  Editor 
&  Publisher. 


STAFF  PHOTOGRAPHER  for  metro 
daily,  200,000  plus  circulation. 
Philadelphia  Daily  News  is  seeking  a 
photojournalist  who  can  do  it  all:  news, 
sports,  features  and  business.  If  you 
love  black  and  white,  the  big  city  and 
shift  work,  send  resume  and  portfolio  to 
F.  Patrick  Bernet,  Executive  Photo 
Editor,  400  N.  Broad  St.,  Philadelphia, 
PA  19130.  EOE  M/F. 


PROMOTION  MANAGER 
The  Marketing  Division  of  the  St.  Louis 
Post-Dispatch,  a  top  fifteen  daily,  has 
an  immediate  opening  for  a  promotion 
manager.  Reporting  to  the  marketing 
manager,  this  individual  will  supervise 
professional  and  support  personnel  in 
coordinating  production  of  print,  broad¬ 
cast,  and  outdoor  advertising. 

This  is  an  exceptional  career  opportuni¬ 
ty  for  a  highly  charged  individual  with  a 
combination  of  creative  and  managerial 
ability. 

Candidates  must  have  at  least  a  B.S. 
Degree  (advertising,  communication, 
marketing,  or  related  field),  and  5  or 
more  years  professional  experience  in 
newspaper  promotion,  marketing,  or 
advertising  agency  work.  Exceptional 
writing  skills  and  creative  judgment  are 
essential. 

For  more  than  a  century,  the  Pulitzer 
Publishing  Company,  headquartered  in 
St.  Louis,  has  been  dedicated  to  excel¬ 
lence  in  media.  We  have  an  outstanding 
Marketing  department  that  supports  our 
advertising,  circulation  and  journalistic 
efforts. 

We  offer  an  outstanding  starting  salary 
commensurate  with  past  experience, 
supplemented  by  a  strong  benefits 
package  that  includes  hospitalization, 
dental,  generous  vacations  and  much 
more.  We  encourage  women  and  other 
minority  applicants.  An  equal  opportun¬ 
ity  employer  M.'F.  Qualified  applicants 
send  resume  to  Personnel  Director,  St. 


Louis  Post-Dispatch,  900  N.  Tucker,  PRODUCTION 

St.  Louis,  MO  63101.  This  is  an  imme- 

diate  opening.  Prompt  replies  are  CAMERAROOM  FOREMAN 

requested.  Duties  include  being  a  working  foreman 

in  camera/platemaking  department. 

_  Scheduling,  training,  ordering  supplies, 

SALES  AND  MARKETING  MANAGER  maintaining  a  30-day  inventory  and 
Prescott  Visitor  Magazines  headquar-  maintaining  a  quality  control  program, 
tered  in  Sarasota  seeks  a  creative  Qualified  applicant  will  supervise  15 
hands-on  sales  and  marketing  manager  Plus  people  for  24-hour,  365-day,  high 
who  is  a  self-starter.  The  successful  quality  commercial  web  printer  with  a 
candidate  will  manage  and  develop  quality  daily  newspaper, 
regional  sales  managers  and  sales  ^^ust  be  willing  to  work  flexible  hours 
account  executives  in  maximizing  sales  3ud  swing  shifts, 
throughout  the  Southeast  region.  A  Full  benefit  package;  paid  vacation, 
consistent  record  of  achievement  of  holidays,  sick  days,  insurance,  pension 
sales  objectives,  strong  communication  program. 

and  leadership  skills  as  well  as  superior  Submit  resume  in  confidence  to:  The 
motivational  skills  are  atssolutely  essen-  Pressroom  Supervisor,  Press  Enter- 
tial.  Send  resume  in  confidence  to  pnse,  Inc.,  3185  Lackawanna  Ave., 
Cynthia  Fearn,  See  Publications,  3675  Bloomsburg,  PA  17815.  We  are  an 
Clark  Rd.,  Sarasota,  FL  34233.  equal  opportunity  employer. 
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HELP  WANTED 

HELP  WANTED 

PRODUCTION 

PRODUCTION 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  production 
both  pre-press  and  post-press.  The  New 
England  Newspaper  Association  main¬ 
tains  a  personnel  referral  sen/ice  to 
assist  our  newspapers.  Send  us  your 
resume  and  we  will  use  it  to  fulfill 
inquiries  from  newspapers  in  the  mark¬ 
et.  New  England  Newspapers  Associa¬ 
tion,  Personnel  Referral  Service,  70 
Washington  Street,  Salem,  MA  01970. 

PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 

SOUTHEAST  NEWSPAPER  seeks 
production  manager.  Excellent  press 
work  capability  a  must.  $25,000.  Reply 
to  Box  2694,  Editor  &  Publisher. 

PRESS  OPERATORS 

Fast  growing,  24-hour,  seven-day-week, 
high  quality  commercial  web  printer 
with  a  high  quality  daily  newspaper  is 
looking  for  aggressive,  self-starting, 
quality-conscious  press  operators. 
Experience  in  4-color  reproduction  on  a 
Goss  Urbanite  and  on  Harris  NC400 
press  units  a  plus. 

Full  benefit  package,  customized  press- 
manship  training  program. 

Send  resume  to  Pressroom  Superinten¬ 
dent,  Press  Enterprise,  Inc.,  3185 
Lackawanna  Ave.,  Bloomsburg,  PA 
17815.  We  are  an  equal  opportunity 
employer. 

ZONE  5  D/’ILY  newspaper  dedicated  to 
quality  pr.-.ting  needs  supervisor  for 
color  separation/offset  platemaking 
department.  Experienced  in  electronic 
color  separation  work  and  have  super¬ 
visory  experience.  Excellent  fringe 
benefits  and  working  conditions.  Box 
2715,  Editor  &  Publisher. 

PROMOTION 

A  GROWING  MARKET 
Family-owned  Florida  newspaper  in 
mid-sized  beach  city  is  expanding  its 
promotion  department.  Have  3  job 
openings:  advertising  promotion,  circu¬ 
lation  promotion,  copywriter.  Need 
competitive,  creative,  experienced 
people.  Prefer  newspaper  or  advertising 
experience.  Apply  to:  Promotion  Direc¬ 
tor,  The  News-Journal,  PO  Box  431, 
Daytona  Beach,  FL  32015. 

Editor  &  Publisher 

11  West  19  Street 

New  York,  N.Y.  10011 

Telemarketing 
Sales  Trainer 


A  great  opportunity 
for  a  Telemarketing  Pro . . . 

...  to  work  for  the  Newspaper  Advertising 
Bureau  (a  sales,  marketing  and  research  arm 
of  the  daily  newspaper  business).  We  are 
searching  for  a  person  with  solid  knowledge 
of  telemarketing  advertising,  sales  ex¬ 
perience,  ability  to  train  others  in  these  areas, 
and  the  presence  to  make  presentations  to 
large  and  small  groups. 

In  this  New  York-based  position,  you’ll 
travel  and  work  with  a  team  of  professionals 
who  share  responsibility  for: 

•  Developing  and  conducting  telemarketing 
training  workshops  for  US.  and  Canadicm 
newspapers: 

•  Updating  and  prepciring  new  telemarket¬ 
ing  training  materials  and  presentations: 

The  NAB  offers  an  environment  that  favors 
achievement.  We’re  prepared  to  make  the 
right  person  a  generous  offer,  including  full 
benefits  and  the  support  of  our  professional 
staff. 

For  consideration,  send  your  resume  with 
salary  requirements,  in  strictest  confidence, 
or  call:  Kitty  Vance,  (212)  704-4513, 
Newspaper  Advertising  Bureau.  Inc..  1180 
Avenue  of  the  Americas,  New  York,  NY  10036. 
NAB  is  an  equal  opportunity  employer. 

iQd 

Newspaper  Advertising  Bureau,  Inc. 
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HELP  WANTED 


PUBUC  RELATIONS 


COMMUNICATIONS  DIRECTOR 
National  Environment  Organization 
seeks  person  to  initiate  and  direct 
National  media  campaign.  Strong  writ¬ 
ing  and  P.R.  skills,  3-5  years  experi¬ 
ence  as  journalist,  press  secretary,  or 
P.R.  director.  Salary  $25K-$35K. 
Contact  Coalition  for  Scenic  Beauty, 
218  D  St.,  SE,  Washington,  DC  2000l 


HELP  STOP  THE  NUCLEAR  ARMS 
RACE.  Full-time  media  coordinator. 
$15,000  plus  benefits.  Columbus,  OH. 
Send  resume  ASAP  to  Ohio  Reverse  the 
Arms  Race  Education  Association,  66 
E.  15th  Ave.,  Columbus,  OH  43201. 
(614)  299-5878/3990. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19  Street 
New  York,  NY  10011 


HELP  WANTED 


SALES 


CO-OP  COORDINATOR  Assertive, 
dynamic,  experienced.  Salary  plus 
commission.  Growing  daily  in  South 
Carolina.  Louisa  Koken,  Greenville 
News  Piedmont,  PO  Box  1688,  Green¬ 
ville,  SC  29602. 


SALES  MANAGER  We  are  seeking  an 
aggressive  management  and  sales 
oriented  person  to  manage  our  rapidly 
growing  sales  department.  This  indivi¬ 
dual  will  possess  a  background  of  five  to 
ten  years  experience  in  circulation 
management,  have  strong  sales  and 
marketing  skills  and  human  relations 
skills.  The  professional  we  seek  will  be  a 
self-starter  responsible  for  managing  an 
operation  responsible  for  achieving  a 
sales  volume  in  excess  of  150,000  per 
year.  Send  resume  to  Michael  L. 
Proebstle,  Circulation  Marketing  Mana¬ 
ger,  St.  Petersburg  Times,  1301  34th 
St.  North,  St.  Petersburg,  FL  33731. 
For  immediate  consideration,  contact 
directly  at  (813)  893-8663.  EOE,  M/F. 


HELP  WANTED _ 

_ SALES _ 

SALES 

Long  established  service  company  is 
expanding  its  field  force  in  U.S.  Sales 
rep,  with  circulation  background, 
needed  for  defined  territory.  Extensive 
traveling  required.  Salary;  incentive 
plan;  paid  expenses;  company  car; 
401K  and  other  liberal  benefits  pack¬ 
age.  Send  resume  to  Box  2672,  Editor 
&  Publisher. 


Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

EXPERIENCED,  SUCCESSFUL 
PUBLISHER  seeks  to  move  from 
current  Los  Angeles  position  to  a 
medium  or  small  market  opportunity. 
Complete  knowledge  in  all  areas  of 
publishing  and  management.  I  am  the 
right  person  to  lead  your  organization  to 
greater  results;  solid  established  moti¬ 
vator  of  people  and  ideas  achieving 
record  breaking  results.  Bottom  line 
orientation  with  a  continuous  track 
record  of  success-leading  sales,  mark¬ 
eting,  editorial,  production,  circulation, 
legal  and  data  processing  operations. 
Exceptionally  strong  personal  motiva¬ 
tion,  community  involved  stable  family 
man,  37,  degreed.  Box  2661,  Editor  & 
Publisher. 


(212)  675-4380 


_ RESEARCH _ 

OUR  CLIENT,  one  of  the  fastest  growing 
media  research  firms,  located  in 
Washington,  DC  is  seeking  an  exper¬ 
ienced  researcher/analyst.  Will  be 
responsible  for  design,  execution  and 
analysis  of  research  studies  for  some  of 
the  largest,  most  demanding  media 
clients  in  the  nation.  Must  have  excel¬ 
lent  report  writing  and  analysis  skills, 
ba  able  to  manage  time  and  deal  with 
clients.  Pay  commensurate  with  ability 
with  a  very  attractive  profit  sharing 
plan.  To  apply  in  strictest  confidence, 
send  resume,  cover  letter  and  salary 
history  to:  INFOCUS,  Inc.,  213  Nassau 
St.,  Princeton,  NJ  08540. 


RESEARCH  DIRECTOR 

One  of  America’s  fastest 
growing  research  and  consul¬ 
tant  companies  has  an  open¬ 
ing  for  a  director  of  media 
research.  Candidate  should 
be  conversant  with  strategic 
challenges  in  the  newspaper 
or  broadcast  industry  and 
have  the  following  qualifica¬ 
tions: 

•  An  advanced  degree  (Ph.D. 
or  M.B.A.)  with  survey 
research  and  statistical  anal¬ 
ysis  training. 

•  Two  to  three  years  experi¬ 
ence  in  a  consulting  or  proj¬ 
ect  management  environ¬ 
ment  or 

•  Three  to  five  years  experi¬ 
ence  in  a  research  depart¬ 
ment  at  a  major  newspaper  or 
media  corporation. 
Compensation  will  commen¬ 
surate  with  experience  and 
training.  Please  send  resume 
and  salary  history  in  confi¬ 
dence  to: 

Dolores  Allor 

Director  of  Human  Resources 
Market  Opinion  Research 
243  W.  Congress 
Detroit,  Ml  48226 


Associate  Sales 
Representatives 


These  sales  opportunities 
are  hot  off  the  press. 


Read  all  about  it.  The  company  we  represent  is  part  of  a  Fortune  500 
Corporation,  making  news  all  over  the  world  selling  pagination  systems 
to  newspapers  and  related  industries.  And  the  story  gets  even  better. 
The  word  on  our  new  family  of  PC  based  copy  processing  and  pagina¬ 
tion  systems  is  spreading  fast-increasing  demand  considerably.  That's 
why  we  need  a  top  sales  lorce  in  place  to  share  in  our  success  stoiy. 

First,  you'll  spend  12  weeks  learning  all  about  the  business  and 
acquiring  successful  sales  skills  in  our  comprehensive  training  program 
taught  by  industiy  experts.  Then,  from  one  of  our  offices  across  the 
country,  you'll  concentrate  on  selling  and  earning  an  attractive 
compensation  package. 

All  you  need  is  a  Bachelor's  degree,  preferably  in  Printing  Technology, 
Marketing,  Computer  Science  or  equivalent.  An  added  plus  would  be 
1  -3  years'  newspaper  production  or  sales  experience. 

We'll  give  you  more  good  news  on  these  opportunities  if  you  send  your 
resume,  including  salary  history,  to: 


Walker  Stevens  Company,  Inc. 

Employment  Consultants 
1419  East  Collins  Avenue 
Orange,  CA  92667 

Or  call  Hugh  Walker  at  (714)  997-4380. 


We  are  an  equal  opportunity  employer. 


50 


EDITOR  &  PUBLISHER  for  January  30,  1988 


POSITONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
CIRCULATION 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


PUBLISHER/GM 

Strong  Publisher/GM  available.  Proven 
record  as  a  results  getter.  Former  CPA, 
strong  in  accounting,  computers  and 
marketing.  Has  experience  in  turning 
around  non-profit  papers  to  PROFIT 
paper.  In  his  last  position  GM  for  a 
20,000  plus  daily,  he  increased 
revenues  20%  per  year  for  three  conse¬ 
cutive  years. 

There  will  be  NO  fee  if  you  hire  this 
candidate.  His  present  employer  has 
already  paid  our  fee.  If  interested  in 
obtaining  more  information  regarding 
this  individual,  please  contact: 

GOOD  NEWS 
Suite  270  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877 


PUBLISHER 

Small-  to  medium-sized  daily.  If  you 
need  a  seasoned  professional  with  solid 
management  training,  plus  extensive 
hands-on  editorial,  advertising  and 
marketing  experience,  you  need  me.  I 
require  excellence  in  all  departments, 
and  I  can  teach  your  people  how  to 
attain  it.  Other  strengths:  organized, 
moderately  conservative,  involved  in 
community.  Box  2701,  Editor  & 
Publisher. 

_ ADVERTISING _ 

ADVERTISING  MANAGEMENT  - 
Proven  sales  and  management  skills 
with  a  major  metro  and  mid-size  weekly. 
Believe  that  the  value  of  experience  is 
multiplied  by  genuine  enthusiasm  and  a 
burning  desire  to  succeed.  If  you  want  a 
paper  pusher,  hire  someone  else.  If  you 
are  seeking  a  shirt-sleeve  manager  who 
thrives  on  customer  contact  and  sales 
development  call  me.  (404)  272-7912 
Robert.  Zone  5. 

_ CIRCULATION _ 

COUNTRY  CIRCULATION  job  wanted. 
Will  travel.  Experience  with  Kansas 
daily.  Gene  Springer  (701)  572-3119. 


CIRCULATION  DIRECTOR  -  Want  the 
best?  Over  35  years  unique  experience 
on  very  large,  medium,  small,  TMC, 
paid  weekly.  Also  preprint  pro. 
Resigned  top  position  to  take  six  month 
holiday  in  the  tropics.  Now  I'm  ready  for 
a  new  challenge  in  the  Zone  2  area.  Very 
flexible  on  all  counts.  Write  today.  Box 
2698,  Editor  &  Publisher. 

YOUNG,  AGGRESSIVE,  and  CREATIVE 
C.D.  seeks  new  challenges  with  career 
opportunity.  Diversified  experience  with 
forte  in  marketing  and  motivation  with 
accent  on  detail.  Dynamic  leader, 
strives  for  excellence,  prefers  competi¬ 
tive  environment.  People-oriented!  Box 
2602,  Editor  &  Publisher. 

_ EDITORIAL _ 

EXECUTIVE  EDITOR.  With  16  years  in 
community  journalism  I  can  fill  the  top 
spot  in  your  ’ditorial  department.  Now  a 
top  editor  with  major  Zone  5  weekly 
group;  ready  to  move  up.  Award¬ 
winning  journalist;  proven  leader;  good 
manager.  Will  relocate.  Box  2700, 
Editor  &  Publisher. 

ATTN  Northwest  Editors:  SPJ-  SDX 
chapter  president  to  be  graduated  w/ 
honors  in  June  with  a  year's  plus  experi¬ 
ence  on  all  beats.  For  resume  and  clips 
contact  Ted  Fuller,  2966  Willamette 
#4,  Eugene,  OR  97405. 

AWARD-WINNING  investigative  repor¬ 
ter  seeking  position  in  Washington,  DC 
or  New  York.  A  quick  study  and  hard¬ 
working  producer  of  solid,  exclusive, 
hard  news  stories.  Excellent  references 
and  press  clippings.  Call  Liz  Galtney  at 
(512)  476-7528  or  write  911  Blanco 
St.,  Apt.  103,  Austin,  TX  78703. 

AWARD-WINNING  writer/editor  with  21 
years  of  varied  experience  in  journalism 
seeks  responsible  editorial  page  or 
newsroom  management  position.  Any 
zone.  Walter  Massey,  111  Ashworth 
Drive,  Beckley,  WV  25801.  (304) 
255-2854. 


AWARD-WINNING  MEDICAL  REPOR¬ 
TER  with  excellent  references  and  five 
years  experience  at  daily,  50K  paper 
seeks  career  advancement.  Write  Box 
2704,  Editor  &  Publisher. 

CREATIVE  EDITOR  with  more  than  25 
years  experience  and  a  sense  of  humor 
who  writes  well  seeks  position  on  large 
weekly  or  small  daily  in  Southern  Cali¬ 
fornia.  Ready  March  1.  William  R. 
White,  PM  or  eves.  (619)  757-7883. 

DECEMBER  '87  graduate  seeks  agricul¬ 
tural  wrting  position  with  newspaper/ 
farm  publication  or  an  entry-level  posi¬ 
tion  in  puoiic  relations  promoting  agri- 
culture.  I  have  a  B.S.  in 
journalism/public  relations  and  a  minor 
in  business.  Also,  I  have  a  strong  agri¬ 
culture  background  and  am  hard  work¬ 
ing.  Will  move  anywhere.  Box  2712, 
Editor  &  Publisher. 

DEDICATED,  TALENTED  sportswriter 
weeks  employment  with  a  medium  or 
large  sized  daily  in  any  zone.  After 
2-1/2  years  of  small  papers  with  limited 
opportunities  or  part  time  correspon¬ 
dence  work.  I'd  like  to  find  a  position 
where  hard  work  and  consistent  produc¬ 
tion  will  be  rewarded.  Box  2708,  Editor 
&  Publisher. 

EXPERIENCED  CITY  EDITOR,  once  led 
30-person  staff  for  150K  paper.  Has 
awards  for  investigative  work,  excellent 
references.  Strong  on  creativity, 
management,  interpersonal  skills.  Now 
in  S.  Calif;  will  relocate.  Call  (619) 
721-1336  or  write  Box  2673,  Editor  & 
Publisher. 


FEATURE  WRITER  with  experience  in 
photography  and  page  layout  seeks  an 
arts  and  entertainment  position  on  a 
mid-sized  daily  in  Zones  1,2  or  5.  Box 
2633,  Editor  &  Publisher. 

I  DELIVER:  Feature  writing  with  depth 
and  verve  that  covers  the  range  from 
birds  to  Bach  to  Buicks;  judgement  as 
an  editor  that  brings  out  the  best  in  your 


PERSONAL  COLUMNIST  with  more 
than  six  years'  experience  at  a  10,000 
Southern  California  daily  seeks  career 
advancement.  Will  relocate.  Excellent 
references.  Columnist,  103  E.  Stocker 
St.,  Glendale,  CA  91207.  (818) 
246-5823. 

POPULAR,  PRIZE-WINNING  local 
columnist  for  respected  mid-sized  daily 
seeks  shot  at  big  time.  Write  Box  2705, 
Editor  &  Publisher. 


SPORTS  WRITER-Columnist  ready  to 
graduate  after  three  years  of  preps. 
Daily  experience  includes  desk,  bleach¬ 
ers  and  photos.  Five  clips  will  win  you 
over.  Box  2718,  Editor  &  Publisher, 


STYLISH  FEATURE  WRITER  with  solid 
reporting  skills  and  5  years  experience 
seeks  position  on  a  daily  or  magazine. 
In  addition  to  a  varied  general  assign¬ 
ment  background  with  a  sizeable  New 
York  area  daily.  I'm  well-versed  in 
music  and  entertainment  writing.  I'm 
eager  to  demonstrate  my  dedication  and 
versatility.  Will  relocate.  Box  2680, 
Editor  &  Publisher. 

TALENTED  BUSINESS  REPORTER 
with  top  credentials  and  a  super  track 
record  seeks  career  business  reporting 
spot  with  metro  daily  in  Zone  2,3,  or  5. 
Ask  for  Jay  Bastian  at  (313)  541-7464. 

THEATRE  CRITIC  with  current  metro 
daily  experience  seeks  career  opportun¬ 
ity  with  aggressive  entertainment 
reporting  team.  Any  Zone  OK.  For  clips 
and  resume,  write  Box  2703,  Editor  & 
Publisher. 

_ MAILROOM _ 

MAILROOM  MANAGER  with  knowledge 
of  Quipp  stacker,  plastic  wrap,  Idab 
stackers,  48P  harris  Inserter  and  equip¬ 
ment.  Now  in  full  charge  of  7  day 
morning  paper.  Circulation  45,000. 
Box  2699,  Editor  &  Publisher. 


PHOTOGRAPHY 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1 ,  1 988 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  lor  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  tlme-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  Insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY.  NY  10011.  (212)  675-4380. 


staff;  versatility,  experience  and  a 
personal  point  of  view.  If  these  are  the 
qualities  you  want  in  a  highly  motivated 
professional,  write  to  Box  2714,  Editor 
&  Publisher. 


JUNE  1988  Syracuse  Grad  seeks  entry 
level  position  or  internship.  I'm 
completing  Syracuse  and  am  now 
employed  by  a  Syracuse  daily  writing 
articles  for  their  business  news  section. 
Also  have  varied  writing  experience. 
Can  type  and  word  process.  Can  relo¬ 
cate.  Call  any  time  for  Linda  Everett, 
(617)  322-4423  and  leave  a  message 
on  my  recorder. 


RELIABLE,  CREATIVE,  consistent 
newspaper  shooter,  10  years  experi¬ 
ence,  awards,  Missouri  grad  (BJ.  MA), 
National  Geographic  intern,  seeks  posi¬ 
tion  on  large  metro  daily.  Equally 
competent  with  color/B&W;  singles/ 
layouts;  field/studio.  Currently  at  400K 
circulation  daily.  Call  Ed  Vidinghoff  at 
(206)  695-4825. 

_ PRODUCTION _ 

PRODUCTION  JOB  WANTED 
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SHOP  TALK  AT  THIRTY 

Bowling  over  college  athletes 


By  Fran  Matera 

The  mischievous  actions  of  the 
Miami  Hurricane  football  players 
during  the  1987  Fiesta  Bowl  in 
Tempe,  Ariz.,  garnered  national 
attention  that  upset  many  people  in 
both  the  University  of  Miami  commu¬ 
nity  and  the  south  Florida  community 
at  large. 

Similarly,  the  antics  of  Oklahoma 
linebacker  Brian  Bosworth  at  the 
1987  Orange  Bowl  in  Miami  also 
raised  eyebrows. 

As  a  communication  professor  at 
the  University  of  Miami,  I  had  the 
chance  to  evaluate  the  coverage  not 
only  of  our  Hurricane  team  in  Tempe, 
but  the  Oklahoma  team  here  in 
Miami.  A  deeper  look  at  what  hap¬ 
pened  in  both  Tempe  and  Miami 
proves  disquieting. 

In  short,  the  media  encouraged, 
lauded,  and  fed  off  the  controversial 
actions  of  the  young  student  athletes, 
then  turned  rather  savagely  upon  the 
monsters  they  created. 

Three  specific  incidents  illustrate 
this. 

1.  When  the  Hurricane  players 
arrived  in  Tempe,  a  large  group  were 
clad  in  military  fatigues.  The  media 
jumped  heartily  upon  the  “going  to 


(Matera  is  a  former  night  copy  chief 
with  the  Miami  News  and  is  now  at  the 
University  of  Miami.) 


war”  theme  symbolized  by  the 
fatigues  and  enhanced  by  quotes  from 
the  players. 

The  subsequent  stories  in  the 
Miami  Herald,  the  Miami  News  and 
newspapers  across  the  country  were 
almost  universally  positive. 

The  initial  reports  stated  that  the 
Hurricanes  had  added  color  to  the 
festivities  and  were  working  to  psych 
themselves  up  and  the  Penn  State 
players  out  by  their  single-minded 
purpose.  This  was  followed  by  stories 
detailing  how  the  Hurricanes  had 
united  under  their  “mission”  stance 
and  how  such  a  determined  and  posi¬ 
tive  attitude  helped  them  achieve 
their  undefeated  season. 

The  coverage  was  amplified 
because  the  game  between  Miami  and 
Penn  State  was  to  decide  the  college 
football  national  championship.  A 
huge  media  force  had  swept  into 
Tempe.  During  the  interviews,  the 
reporters  asked  the  players  time  and 
time  again  to  repeat  and  expand  upon 
their  colorful  theme. 

One  television  station,  the  Miami 
NBC  affiliate  WSVN,  went  as  far  as 
stringing  together  a  series  of  brief 
interviews  of  the  star  players,  includ¬ 
ing  Heisman  Trophy  winner  Vinny 
Testaverde,  each  stating  they  were 
“on  a  mission.”  This  clip,  which 
showed  many  of  the  players  in  their 
fatigues,  was  aired  dozens  of  times 


during  the  week  as  a  promotional 
advertisement  to  WSVN’s  Fiesta 
Bowl  coverage. 

Because  of  this  reaction,  the  Hurri¬ 
cane  players  and  coaches  received  a 
strong  signal  that  they  had  hit  upon 
something  good  and  that  their  “going 
to  war”  theme  and  dress  was  some¬ 
thing  to  be  continued  throughout  the 
week. 

With  all  this  encouragement,  it  is 
easy  to  see  how  things  escalated.  The 
fatigue-clad  Miami  players  walked 
out  of  the  annual  pregame  steak-fry 
dinner,  refusing  to  associate  with  the 
“enemy”  Penn  State  team.  Then, 
prior  to  the  game,  they  began  taunting 
a  group  of  Penn  State  fans  filing  into 
the  stadium.  The  incidents  were 
unfortunate,  but  hardly  unexpected  in 
light  of  the  media  reinforcement  they 
had  previously  received. 

As  embarrassing  as  the  incidents 
were,  what  is  even  more  disturbing  is 
that,  after  the  Hurricanes  lost,  their 
once-praised  fatigues  and  “mission” 
theme  was  suddenly  deemed  crass, 
undisciplined  and  misguided. 

Coach  Jimmy  Johnson,  previously 
described  in  a  positive  manner  as  a 
“player’s  coach”  was  chastised  for 
being  too  lenient.  Herald  sports  col¬ 
umnist  Edwin  Pope  led  the  turnabout, 
and  was  quickly  followed  by  harsher 
columns  from  sports  columnist  Bob 
Rubin,  who  wasn't  even  in  Tempe. 

The  situation  reached  its  absurd 
crest  when  Miami  News  editor  How¬ 
ard  Kleinberg  joined  the  fray  and 
made  some  damning  comments  about 
coach  Johnson’s  personal  integrity. 

2.  In  the  wake  of  the  loss,  Johnson 
was  also  criticized  for  the  way  he 
handled  the  game  itself,  specifically  in 
allowing  his  quarterback  Testaverde 
to  talk  him  out  of  running  the  ball 
during  the  last  critical  series  at  the  end 
of  the  game. 

The  Herald’s  Rubin  attacked  John¬ 
son  for  not  being  in  control  and  for  not 
having  the  team  disciplined  enough  to 
follow  his  orders. 

Rubin  had  a  very  short  memory. 
Two  nearly  identical  incidents  hap¬ 
pened  in  the  past  and  neither  time 
were  such  issues  raised. 

In  1984,  quarterback  Bernie  Kosar, 
now  a  professional  with  the  Cleveland 
Browns,  was  leading  the  Hurricanes 
toward  a  winning  touchdown  in  the 
waning  moments  of  an  exciting  game 
against  the  University  of  Florida. 

(Continued  on  page  36) 
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